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HOT  TYPE 


Don’t  press  Bush 

As  he  gets  closer  to  deciding  whether  to 
run  for  president,  George  W.  Bush  seems 
to  grow  increasingly  suspicious  of  the 
press.  Since  the  beginning  of  the  year,  the 
Texas  governor  has  closed  an  announce¬ 
ment  to  out-of-state  reporters,  earned  a 
reputation  for  inaccessibility  among  Texas 
journalists,  and  issued  daily  schedules  that 
frequently  omit  political  events. 

While  meeting  in  Austin  with  a 
Chamber  of  Commerce  group  from  the 
northeast  Texas  town  of  Longview,  Bush 
spotted  Longview’  News-Journal  reporter 
Mike  Elswick  taking  notes  and  stopped 
talking,  pointed  his  finger  at  the  reporter, 
and  threatened  to  leave  unless  Elswick  put 
away  his  notebook  and  tape  recorder. 
When  he  finally  returned  to  his  remarks. 
Bush  twice  declared  the  session  was  “off 
the  record.” 

So  what  was  so  sensitive  about  Bush’s 
remarks?  “Nothing,”  says  News-Journal 
publisher  Glenn  McCutchen,  who  was 
part  of  the  Chamber  of  Commerce  group. 
“That’s  what  was  so  bizarre. . . .  There  was 
nothing  that  in  one  way  or  another  could 
have  harmed  his  presidential  campaign  if 
he  decides  to  run  or  his  reelection  cam¬ 
paign  if  he  doesn’t.”  Days  later, 
McCutchen  told  E&P  that  someone  in 
Bush’s  press  office  had  said  that  photo 
opportunities  are  also  off  the  record.  Bush 
spokeswoman  Karen  Hughes  confirmed 
the  policy  to  The  Associated  Press.  “How 
can  a  photo  op  be  off  the  record?” 
McCutchen  says.  “Do  you  not  allow  film 
in  the  cameras?”  —  Mark  Fitzgerald 

Iowa:  Not  quite 
the  big  leagues 

You  could  say  that  Michael  Gartner  and 
Gary  Gerlach  now  own  two  farm  teams: 
Young  journalists  at  their  9,400-circula¬ 
tion  newspaper  in  Ames,  Iowa,  sometimes 
go  on  to  big  papers  like  the  Chicago 
Tribune,  and  now  they  are  buying  the 
Triple-A  Iowa  Cubs,  whose  young  base¬ 
ball  players  sometimes  go  on  to  play  for 
Tribune  Co.’s  big-league  Chicago  Cubs. 

“Yeah,  I  guess  there’s  some  parallels 
there,”  Gerlach  says.  “My  partner  Michael 
says  running  a  ball  club  is  more  or  less 
like  running  a  newspaper.  It’s  just  that  you 
do  it  on  grass  instead  of  newsprint.” 

Gerlach,  publisher  and  co-owner  of  The 
Daily  Tribune,  and  Gaitner,  its  editor  and 
co-owner  and  the  former  president  of  NBC 


News,  reached  an  agreement  May  18  to 
buy  the  Iowa  Cubs  from  the  family  of  Ken 
i  Grandquist,  who  had  been  in  the  process 
j  of  selling  it  when  he  died  April  25. 

I  Gaitner,  Gerlach,  and  media  attorney  Mike 
I  Giudicessi  formed  Raccoon  Baseball  Inc. 

!  (note  the  initials)  to  buy  the  club  for  an 
!  undisclosed  amount. 

Gerlach  says  back  in  the  mid-1980s,  he 
and  Gartner  had  tried  unsuccessfully  to  buy 
the  franchise  for  The  Des  Moines  Register 
when  they  were  its  publisher  and  president, 
respectively.  —  Mark  Fitzgerald 

Defender  gets 
some  help 

The  owners  of  the  struggling  Chicago 
\  Daily  Defender,  the  nation’s  largest 
i  black-interest  daily,  and  three  sister  news¬ 
papers  may  have  found  a  lifeline. 

The  Sengstacke  family  has  reached  a 
deal  with  Barden  Companies  to  recapital- 
:  ize  the  papers.  The  deal  involves  a  stock 
swap  between  the  two  companies,  which 
are  privately  held  and  will  create  a  new 
corporation  that  will  run  the  Defender 
and  at  least  one  of  the  other  papers. 

Detroit-based  Barden  Cos.  is  one  of  the 
largest  black-owned  companies  in  the 
I  United  States,  with  interests  in  real  estate, 
construction,  a  casino,  cable  television,  and 
an  automotive  plant  in  Namibia.  Its  chair¬ 
man,  Don  Barden,  formerly  published  a 


!  newspaper  in  Ohio.  The  Sengstacke  family 
I  has  been  looking  for  an  investor  for  the  93- 
i  year-old  Defender  and  its  papers  in  Detroit, 

I  Pittsburgh,  and  Memphis  since  John 
i  Sengstacke,  former  owner,  publisher  and 
!  editor,  died  in  1997. 

The  Defender's  circulation  has 
dropped  to  about  20,000  today  from  its 
peak  of  about  200,000  in  the  1930s.  It 
played  a  critical  role  in  fueling  the  great 
migration  of  Southern  blacks  to  the  North 
but  has  been  struggling  along  with  other 
black-interest  papers  to  stay  viable  as  the 
mainstream  media  has  given  increasing 
attention  to  covering  racial  issues. 

—  Lucia  Moses 

Govt.  Net  site 
in  holding  pattern 

The  Clinton  Administration  has 
shelved  a  proposed  Internet  site  that 
would  give  users  access  to  millions  of 
Web  pages  of  government  information. 
But  the  reasons  why  remain  unclear.  The 
New  York  Times  reports  that  the  Feds 
shutdown  Gov.search  because  they  had  to 
review  whether  it  was  “in  line  with  the 
government’s  open  information  policies.” 

A  report  in  Wired  News,  however,  says 
the  online  service  is  being  blacked  out  while 
bureaucrats  figure  out  how  much  to  charge 
citizens  to  log-on.  Fees  ranging  from  $15  to 
$30  are  being  considered.  —  Joe  Strupp 


APME’s  Photo  of  the  Month 


AP  PhofolAndrew  Cutraro 


This  March  \winner  shows  a  firefighter  calling  for  assistance  as  he  battles  flames 
Friday,  March  12  from  a  second-story  window  in  St.  Louis.  Six  children  died  in  the 
fire  that  broke  out  in  an  apartment,  authorities  say.  The  photo  was  taken  by  Andrew 
i  Cutraro  of  the  St.  Louis  Post-Dispatch. 
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“If  Parade  weren’t  in 
our  papers,  our  readers 
wouldn’t  be  happy. 
It’s  as  simple  as  that.” 


—  Raymond  A.  Jansen, 

Times  Mirror  Executive  Vice  President, 
Eastern  Newspapers,  and  Publisher, 
President  &  CEO  Newsday 


Listen  to  newspaper  executives  like  Ray  Jansen  and  you'll  understand  quickly  the  enormous 
value  Parade  magazine  brings  to  Sunday  papers.  You'll  hear  things  about  Parade’s  enjoyability. 
About  its  ability  to  sense  what's  current.  And  about  its  incredible  popularity.  On  Sundays 
throughout  America,  millions  of  readers  devour  Parade.  And  if  theV  couldn’t,  well,  just  "take  a  look 
at  the  quote  up  top. 


NOTHING  MOVES  AMERICA  LIKE  J 


NEWS 

Contempt  of  the  court 

Glenn  may  face  jail  for  not  revealing  his  source 


by  David  Noack 

n  a  potentially  precedent-setting  case  of 

protecting  confidential  sources,  a  week¬ 
ly  newspaper  in  New 
Mexico  is  fighting  a  con¬ 
tempt  order  against  a 
reporter  who  refused  to 
name  the  source  of  a  story 
that  led  to  criminal  charges 
against  two  former  local 
officials. 

Glenn  May,  34,  the  city 
government  reporter  at  the 
Rio  Grande  Sun  in  Espanola, 
was  found  to  be  in  contempt 
of  court  on  May  13  by  state 
district  judge  Michael  Vigil 
for  not  revealing  who  told 
him  about  an  altered  drunk¬ 
driving  airest  record  of  for¬ 
mer  Espanola  city  manager  Max  Sanchez.  If 
May  refuses  to  name  his  source,  he  could  go 
to  jail.  The  paper  plans  to  appeal  the  judge’s 
ruling  in  the  New  Mexico  Court  of  Appeals, 
a  mid-level  court. 

The  ll,0(X)-circulation  paper,  which  is 
about  35  miles  north  of  Santa  Fe,  reported 
last  October  that  former  Espanola 
Municipal  Court  Judge  Dolores  Vigil  appar¬ 
ently  participated  in  a  cover-up  of  Sanchez’s 
drunk-driving  arrest  on  Oct.  24,  1996. 

May’s  story  resulted  in  Dolores  Vigil’s 
plead  of  no  contest  in  February  to  tampering 
with  public  records,  a  fourth-degree  felony. 
She  was  sentenced  to  18  months  probation 
and  100  hours  of  community  service.  May 
is  now  being  asked  for  the  source  of  infor¬ 
mation  on  the  altered  arrest  record. 

“I  am  prepared  to  go  to  jail.  I  have  no 
choice  here.  ...  If  I  start  giving  up  sources 
I’m  out  of  business  in  a  day.  This  is  a  small 
community,  and  it’s  hard  enough  getting 
people  to  talk  on  or  off  the  record,”  says 
May.  He  has  worked  at  the  paper  since 
August  1996. 

Robert  Johnson,  executive  director  of 
the  New  Mexico  Foundation  for  Open 
Government,  says  that  within  the  last  15 
years  he  can’t  recall  a  reporter  in  the  state 
being  held  in  contempt  of  court  for  failing 
to  reveal  a  source.  The  New  Mexico  Press 
Association  plans  to  file  a  friend-of-the- 
court  brief  on  behalf  of  May. 

Hal  Simmons,  an  Albuquerque  lawyer 


who  represents  the  press  association,  says 
the  case  is  of  statewide  importance. 

“We  feel  it’s  an  extremely  important 
question  and  affects  all  our  newsgathering 


abilities,  so  all  the  newspapers  in  the  state 
are  interested  in  this  particular  case 
because  it’s  going  to  set  a  legal  precedent,” 
says  Simmons. 

The  case  is  unusual  in  that  May  was  not 
subpoenaed  specifically  to  reveal  the  source 
of  the  story.  Instead.  May  is  a  prosecution 
witness.  The  district  attorney’s  office  rein¬ 
stated  charges  of  aggravated  driving  while 
intoxicated  and  reckless  driving  against 
Sanchez,  the  same  charges  that  Dolores 
Vigil,  the  local  court  judge,  dismissed. 

In  an  interview.  May  says  he  “did  not 
simply  go  to  the  PIO  (public  information 
officer)  at  the  police  department  and  was 
handed  a  slip  of  paper  with  a  Post-It  note 
that  said  ‘rebook.’”  The  drunk-driving 
records  were  altered  so  Sanchez’s  name 
was  either  confusing  or  unclear. 

Because  the  police  records  were  altered, 
local  prosecutors  hauled  Sanchez  back  into 
court.  One  of  the  police  officers  who 
arrested  Sanchez,  Brian  Vigil,  has  since  left 
the  force  and  faces  trial  on  tampering  with 
public  records.  None  of  the  Vigils  cited  in 
the  story  are  related. 

Jerry  Todd  Wertheim,  Sanchez’s  lawyer, 
is  seeking  to  have  the  case  dismissed,  argu¬ 
ing  that  the  one-year  statute  of  limitations 


has  run  out  on  the  offense,  since  the  police 
department  took  no  action. 

“This  case  was  prosecuted  because  of 
the  press.  Therefore,  the  press  has  the  key 
information  as  to  whether  the  statute  of 
limitations  does  or  does  not  apply,” 
Wertheim  is  quoted  as  saying  in  The 
Albuquerque  Journal. 

May  says  Sanchez’s  lawyer  wants  to 
know  if  other  police  officers  knew  what 
was  going  on  and  did  nothing,  thereby 
allowing  the  statute  of  limita¬ 
tions  to  expire. 

“They  are  trying  to  get  to  see 
whether  my  source  is  a  police  offi¬ 
cer  and  that  the  police  knew  about 
it,  [and]  did  nothing  about  it.  ... 
It’s  not  his  client’s  fault  that  they 
did  not  prosecute  Sanchez  . . .  They 
are  just  trying  to  take 
a  shortcut  here  and 
ask  me,”  says  May. 

Sun  Publisher  Rob¬ 
ert  Trapp  says  the 
newspaper  intends  to 
support  May  in  the 
legal  battle. 

“We  are  taking 
care  of  legal  fees.  We 
are  backing  him  up. 
We  will  go  as  far  as 
we  have  to  go  ,”  says 
Trapp. 

He  says  that  while  May  could  end  up 
going  to  jail  for  declining  to  name  his 
source,  Dolores  Vigil,  the  local  court 
judge,  got  probation  and  community  ser¬ 
vice  and  Sanchez  is  trying  to  get  his 
charges  dropped. 

Trapp  says  that  May  has  not  revealed  to 
anyone  the  name  of  the  source. 

“I  have  complete  confidence  that  he 
knows  his  source,”  says  Trapp. 

The  state  has  a  shield  law,  which  is  real¬ 
ly  a  Supreme  Court  rule  of  evidence  com¬ 
bined  with  a  legislative  act  that  applies  only 
before  government  agencies  —  that  pro¬ 
vides  a  qualified  privilege  protecting 
sources  and  unpublished  information. 
Disclosure  can  be  compelled  if  the  material 
is  “relevant”  and  “crucial”  to  the  case,  there 
is  no  alternative  means  of  getting  the  infor¬ 
mation,  and  whether  disclosure  “clearly 
outweighs”  the  public  interest  in  the  free 
flow  of  information. 

Trapp  says  other  sources  that  may  also 
have  information  related  to  the  altered  record 
have  not  been  pursued  aggressively.He  says 
that  Sanchez’s  lawyer  simply  made  tele¬ 
phone  calls  to  other  police  officers  involved 
in  the  arrest  and  talked  to  the  police  chief 
The  phone  calls  were  not  returned. 
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Indy  reverses  course 

Pressure  from  papers  brings  credentials  victory 


by  David  Noack  and 
David  Jackson 

In  the  face  of  mounting  media  pressure 
over  the  banning  of  a  Sports  Illustrated 
reporter  from  the  Indianapolis  500,  the 
top  official  of  the  premiere  racing  event 
reversed  course  and  said  the  Journalist  can 
now  cover  the  race. 

The  quick  turnaround  came  after  sev¬ 
eral  major  national  newspapers  late  last 
week  decided  not  to  send  staff  reporters 
to  cover  the  race,  which  will  take  place 
May  30. 

The  controversy  was  sparked  when 
speedway  president  Tony  George  refused 
to  give  press  credentials  to  S.I.'s  senior 
racing  writer  Ed  Hinton.  George  was 
upset  with  a  story  Hinton  did  for  the  May 
10th  issue  of  S.l.  about  a  May  1  accident 
at  the  Vision  Aire  500  race  in  Concord, 
N.C.  The  article,  headlined  “Fatal 
Attractions,”  says  that  such  racing  acci¬ 
dents,  in  which  three  fans  were  killed  and 
several  injured,  are  avoidable. 

The  magazine  also  ran  a  graphic 
Associated  Press  photo  of  two  bodies  cov¬ 
ered  with  white  sheets  in  a  blood-soaked 
grandstand. 

Newspapers  covering  the  Indianapolis 
500,  such  as  the  Chicago  Tribune  and 
The  Boston  Globe,  were  prepared  to 
keep  away  or  withdraw  their  staffers  and 
rely  on  wire  service  coverage.  Other 
newspapers,  such  the  Los  Angles  Times, 
were  mulling  what  action  to  take  before 
the  decision  to  reinstate  Hinton’s  press 
credentials. 

While  not  specifically  backing  S.I.,  the 
paper’s  felt  a  stand  had  to  be  taken  over 
the  issue  of  linking  press  credentials  to 
editorial  coverage. 

In  reversing  the  ban  on  Hinton,  George 
says  the  controversy  was  detracting  atten¬ 
tion  from  the  race. 

“It’s  not  right  to  allow  Ed  Hinton  to 
have  a  forum  that  takes  away  from  what’s  i 
really  important  here.  I  still  think  he’s 
dangerous  to  himself  and  the  sport  he’s  ' 
been  assigned  to  cover,”  says  George. 

Dan  McGrath,  sports  editor  of  the 
Chicago  Tribune,  says  he  is  sending  a 
writer  and  photographer  to  the  83rd 
Annual  race  and  may  possibly  send  a 
columnist  to  supplement  the  Tribune's  '' 
coverage,  which  will  resume  with 


Saturday’s  paper. 

“I  hope  our  readers  will  benefit,” 
McGrath  says.  “We  never  wanted  to 
deprive  our  readers  or  boycott  the  race, 
but  we  wanted  to 
make  a  statement 
against  what  we 
saw  as  a  form  of 
censorship.” 

When  asked 
what  sparked  the 
reversal  of  Hinton’s 
ban.  Indianapolis 
Racing  League 
(IRL)  spokesman 
Fred  Nation  says, 

“This  issue  has 
dominated  the 
media  center  for 
the  last  two  days.  It 
was  a  diversion 
[from]  what  we  are 
here  about.” 

He  says  the  IRL 
“felt  the  only  solu¬ 
tion  was  to  rein¬ 
state  the  creden¬ 
tials  and  move  forward.  We  made  our 
point  about  the  problems  of  the  tabloid- 
style  coverage  we  received  in  Sports 


by  David  Noack 

A  Michigan  judge  has  ruled  that  1 1 
news  organizations,  including  the 
Lansing  State  Journal  and  The  Detroit 
Free  Press,  must  turn  over  unpublished 
photos  of  rioters  taken  at  Michigan 
State  University. 

At  a  hearing  last  week.  District 
Court  Judge  David  Jordon  gave  media 
organizations  three  weeks  to  turn  over 
the  riot  photos  and  videos  to  Ingham 
County  prosecutors. 

The  news  media  was  back  in  court 
seeking  to  quash  a  second  round  of 
subpoenas  for  unpublished  pho¬ 
tographs  and  videotape  of  rioting  that 
took  place  in  late  March  on  campus 


Illustrated  and  their  fascination  with  death 
and  tragedy.” 

Joe  Assad,  senior  publicist  for  SJ., 
says,  “...  we  felt  they  [Hinton’s  press  cre¬ 
dentials]  never  should  have  been  revoked 
in  the  first  place  and  [we]  are  planning  on 
sending  Ed  to  Indy.” 

Assad  continued,  saying  “not  one  facet  of 
our  coverage  has  changed  and  Ed  now  has 
access  to  the  pits.” 

As  far  as  the  use 
of  the  photo,  Assad 
says  the  magazine 
firmly  stands  behind 
the  use  of  the  photo 
in  the  story. 

In  addition  to 
the  press  credential 
controversy,  oppo¬ 
site  Hinton’s  story 
on  racing  fans 
being  killed,  ran  an 
ad  for  Valvoline 
that  shows  five 
men  looking  under 
a  car  hood,  with 
the  caption 

“You’re  bom. 
You  die.  In  be¬ 
tween  you  work  on 
cars.  We  should  all 
be  so  lucky.” 

Assad  says  the 
magazine  takes  full  responsibility  for  the 
placement  of  the  ad  and  “that  it  was  a 
gross  mistake  on  our  part.”  ■■ 


and  in  the  city  of  East  Lansing. 

Jordon  mled  that  reporters  who’ve 
witnessed  a  crime  are  not  protected 
under  the  media  exemption  to  subpoe¬ 
nas.  But  news  organizations  contend 
that  state  law  exempts  the  media  from 
investigative  subpoenas  unless  they  are 
the  target  of  a  probe. 

In  addition  to  the  two  daily  newspa¬ 
pers,  the  other  news  organizations  to  get 
a  second  subpoena  include:  the  State 
News  —  the  MSU  student  newspaper  — 
and  television  stations  WJBK,  WKBD 
and  WXYZ  in  Detroit,  WJRT  in  Flint, 
WILX  in  Onondaga  outside  Lansing, 
WLNS  in  Lansing,  WWMT  in 
Kalamazoo,  and  WZZM  in  Grand 
Rapids. 


Indianpolis  Racing  League  officials  obeject- 
ed  to  this  S.I.  story  on  fan  fatalities. 


Michigan  judge: 
media  groups  must  turn  over  photos 
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Uneasy  times  in  S.F. 

Speculation  about  Chronicle's  future  heats  up 


by  Lucia  Moses 

These  are  uneasy  times  for  newspa¬ 
per  employees  in  San  Francisco, 
where  owners  of  the  San 
Francisco  Chronicle,  in  hiring  an  invest¬ 
ment  bank  to  evaluate  their  assets, 
renewed  speculation  that  the  parent  com¬ 
pany  might  be  put  up  for  sale. 

The  conventional  wisdom  is  that  Hearst, 
owner  of  the  Chronicle's  joint  operating  i 
agreement  partner,  the  San  Francisco  ; 
Examiner,  will  buy  the  Chronicle  and  pull  ; 
the  plug  on  one  of  the  papers. 

If  some  experts  are  correct,  employees 
are  rightly  on  edge.  Hearst  would  need 
regulatory  approval  to  eliminate  a  news¬ 
paper,  but  experts  predict  that  the  Justice 
Department  would  put  up  little  resistance. 

“Justice  has  been  fairly  lenient  on  anti¬ 
trust.”  says  Jeffrey  Brody,  assistant  Jour¬ 
nalism  professor  at  California  State 
University  in  Fullerton  and  co-author  of 
“The  Newspaper  Publishing  Industry”  ' 
(Allyn  &  Bacon,  1997). 

Steve  Barnett,  a  law  professor  at  the 
University  of  California  at  Berkeley  and 
newspaper  antitrust  expert,  says  the  gov¬ 
ernment  would  likely  make  Hearst  try  to 
sell  either  paper  before  shutting  it  down. 

“I  think  the  law  would  be  that  they  could 
not  drop  the  joint  operating  agreement  and 
eliminate  a  second  publication  in  San 
Francisco  without  proving  there’s  no  one  i 
else  who  would  buy  the  paper,”  he  says. 

“Usually  it’s  done  quietly  and  newspa¬ 
pers  shop  around  to  newspaper  brokers 
and  the  public  never  hears  about  it  until 
it’s  announced  that  the  JOA  is  dead,”  he 
says.  “Assuming  that  Hearst  buys  the 
Chronicle,  the  initial  question  will  be  to 
what  extent  the  government  will  require  ; 
Hearst  to  put  it  on  the  market.” 

Industry  experts  say  there  wouldn’t  be 
a  lack  of  interest  in  the  Chronicle.  “Right 
now  there  is  a  very  large  appetite  for  ; 
newspapers,  television  stations,  radio  sta-  ! 
tions,  cable  stations,”  says  Robert  j 
Broadwater,  managing  director  at 
Veronis,  Suhler  &  Associates,  an  invest¬ 
ment  bank  specializing  in  media.  I 

While  the  newspaper  competition  in  j 
San  Francisco  is  a  drawback,  the  long-  ; 
term  circulation  growth  potential  is  a  i 
plus,  says  John  Cribb  of  newspaper  bro- 
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kers  Bolitho-Cribb  and  Associates.  “This 
is  not  a  market  with  no  future,”  he  says. 

In  one  scenario,  a  company  could  buy 
the  Examiner  after  the  JOA  runs  out  in 
2005,  switch  it  from  the  afternoon  to 
morning  cycle  and  start  a  circulation  war 
with  the  morning  Chronicle. 

Two  companies  with  a  strong 
California  presence,  MediaNews  Group 
and  Knight  Ridder,  say  antitrust  issues 
might  block  them  from  buying  the 
Chronicle.  MediaNews  Group’s  William 
Dean  Singleton  says  he  wouldn’t  be  inter¬ 
ested  anyway:  “1  think  we  like  our  pres¬ 
ence  in  the  East  Bay  area  as  it  is.” 

San  Francisco  Bay  Guardian  executive 
editor  Tim  Redmond  says  the  JOA.  which 
requires  the  partners  to  split  the  profits, 
offers  little  incentive  for  another  compa¬ 
ny  to  come  in.  “Either  way,  this  is  the  first 
step  to  a  one-newspaper  town,”  he  says. 

Robin  Flynn,  a  senior  analyst  with  the 
Carmel,  Calif.,  media  research  firm  Paul 


by  Lucia  Moses 

Richmond,  Va.-based  Media  General 
plans  to  sell  half  its  stock  in  the  par¬ 
ent  company  of  The  Denver  Post,  using 
the  money  to  pay  off  debt  and  possibly 
add  to  its  newspaper  and  broadcast  prop¬ 
erties,  centered  in  the  Southeast. 

The  company  plans  to  sell  half  of  its  40% 
interest  in  Denver  Newspapers  Inc.  to 
MediaNews  Group’s  holding  companies. 
The  sale  of  the  stock,  plus  the  redemption  of 
Media  General’s  preferred  shares  in  Denver 
Newspapers,  will  raise  about  $92  million. 

At  the  close  of  the  most  recent  transac¬ 
tion,  which  is  subject  to  regulatory 
approval,  Denver  Newspapers  will 
become  a  subsidiary  of  William  Dean 
Singleton’s  MediaNews  Group,  whose 
flagship  is  The  Denver  Post.  Media 
General  eventually  plans  to  sell  the 
remaining  20%  to  MediaNews,  giving 
Singleton’s  group  complete  ownership. 

The  sale  represents  the  latest  step  in 
Media  General’s  planned  unraveling  of  its 
investment  relationship  with  MediaNews, 
which  started  in  1987  when  they  bought 
Denver  Newspapers  together.  In  1994, 
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Kagan  Associates,  says  interest  in 
Chronicle  Publishing’s  three  television 
stations  also  would  be  high,  especially 
KRON  in  San  Francisco,  the  No.  5  televi¬ 
sion  market.  She  estimates  the  worth  of 
the  three  at  $800  million  to  $900  million. 

“There  would  be  a  lot  of  potential  buy¬ 
ers,”  she  says.  “One  likely  one  could  be 
Hearst-Argyle  [  Hearst ’s  majority-owned 
television  group  that  reaches  17.5%  of 
U.S.  households].  They  want  to  grow 
their  station  group.” 

Shareholders  and  Chronicle  Publishing 
executives,  meanwhile,  are  playing  down 
the  investment  banker  announcement. 
Newspaper  sources  expect  a  development 
in  June,  when  a  board  meeting  is  set. 

Nion  McEvoy,  a  Chronicle  board 
member  who  with  his  mother.  Nan 
Tucker  McEvoy,  owns  one-third  of  the 
shares,  says:  “I  think  a  lot  of  people  are 
waiting  to  see  what  proposals  are  made. 
Some  people  would  be  interested  in  sell¬ 
ing,  some  are  not.  It’s  a  conversation  our 
family  is  having  right  now.” 

One  source  close  to  Chronicle  manage¬ 
ment  predicts  a  sale  of  the  whole  company, 
with  the  economy  strong  and  family  mem¬ 
bers  looking  to  cash  in  their  shares.  The 
source  estimates  the  company’s  value  at 
between  $2.5  billion  and  $3  billion. 


Media  General  sold  its  40%  stake  in  all 
MediaNews’  other  papers. 

“It’s  been  quite  profitable  for  us,”  Media 
General  spokesman  Bob  Pendergast  says  of 
the  company’s  investment  in  MediaNews. 

Media  General  wants  to  own  its  proper¬ 
ties  outright,  and  the  proceeds  from  the 
stock  sale  plus  $1.4  billion  it  expects  to 
get  from  the  sale  of  its  cable  division  ear¬ 
lier  this  year  will  give  it  buying  power. 

“We’re  going  to  have  a  significant  cash 
war  chest  to  do  whatever  we  want,” 
Pendergast  says,  adding  that  the  company 
may  make  acquisitions  this  year  “if  the 
price  is  right.” 

Media  General  has  about  $905  million  in 
debt,  mosdy  relating  to  the  1987  acquisition 
of  Park  Communications,  a  broadcast  and 
newspaper  company,  Pendergast  says. 

Media  General  owns  21  daily  newspa¬ 
pers  centered  in  the  Southeast  and  13  tele¬ 
vision  stations  in  the  South.  It  owns  or  has 
an  interest  in  two  newsprint  companies. 

It  had  revenues  of  $974  million  in 
1998,  up  7%  from  the  previous  year.  Net 
income  was  $70.9  million,  up  35%  from 
1997,  not  including  an  extraordinary 
item  in  1997. 

www.mediainfo.com 


Media  Gen.  sells  Denver  Post  stock 
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Tabloid  pays  $1  m 
for  repeat  of  libel 

by  Joe  Strupp 

The  U.S.  Supreme  Court  ruled  last 
week  that  the  tabloid  newspaper  The 
Globe  will  have  to  pay  a  $1  million  libel 
award  to  a  California  man  after  repeating 
an  author’s  claim  that  the  man,  not  Sirhan 
Sirhan,  killed  Robert  F.  Kennedy. 

The  high  court  justices,  withholding 
comment,  ruled  on  May  17  that  a  lower 
court  decision  allowing  the  libel  award  to 
remain  could  stand,  according  to  the 
Associated  Press.  The  ruling  affirms  a  pre¬ 
vious  decision  by  California’s  highest 
court  that  the  news  media  can  be  liable  for 
repeating  someone  else’s  libelous  state¬ 
ment  about  a  private  figure. 

The  decision,  although  not  precedent-set¬ 
ting,  means  that  a  $1,175  million  award  to 
Khalid  Khawar,  a  Bakersfield,  Calif,  farmer, 
will  have  to  be  paid  by  the  tabloid  newspa¬ 
per.  Khawar  was  covering  Kennedy’s  presi¬ 
dential  campaign  for  a  publication  in  his 
native  Pakistan  in  1968  when  the  then- 
Senator  from  New  York  was  assassinated  in 
Los  Angeles. 

Globe  attorneys  had  argued  that  the 
state  court’s  ruling  “seriously  threatens  the 
right  of  the  media  to  accurately  report  pre¬ 
viously  published  allegations  of  public 
concern.” 

The  ruling  focused  on  a  1989  Globe  arti¬ 
cle  that  reported  on  a  book  in  which  con¬ 
spiracy  theorist  Robert  Morrow  claimed 
Kennedy’s  murder  had  been  plotted  by 
Iranian  secret  police  and  organized  crime. 
The  book  included  a  photo  of  Khawar  with 
Kennedy  at  the  hotel  where  the  assassina¬ 
tion  occurred  and  said  Khawar  was 
Pakistani  assassin  Ali  Ahmand. 

Khawar  was  not  named  in  the  article, 
but  he  claimed  his  photograph  was  recog¬ 
nized  and  that  he  and  his  children  later 
received  death  threats  and  had  their  home 
and  car  vandalized. 

A  jury  awarded  Khawar  $675,000  in 
compensatory  damages  and  $500,000  in 
punitive  damages  for  the  Globe's  “actual 
malice.” 

When  the  jury’s  decision  was  later 
reviewed  by  the  California  Supreme 
Court,  a  group  of  media  organizations 
argued  in  support  of  the  tabloid  and 
argued  that  “neutral  reportage”  is  neces¬ 
sary  for  covering  public  controversies. 
But  the  state  court  said  that  the  Globe  had 
“obvious  reasons  to  doubt  the  accuracy” 
of  the  book.  Hi 


Institutional  interviews 

I  Calif,  bill  provides  better  access  of  press  to  prisoners 


i  by  Joe  Strupp 

j 

California  journalists  will  have  an 
easier  time  interviewing  prisoners 
and  trading  mail  with  them  if  a  bill 
pending  before  the  state  legislature  is 
approved  next  month.  The  law  would 
reverse  a  state  Department  of  Corrections 
policy  that  has  kept  most  journalists  from 
contacting  inmates  since  1995. 

“The  public  has  a  right  to  know  what  is 
:  going  on  in  these  institutions,”  says  Peter 
Sussman,  a  former  San  Francisco  Chron- 
i  icle  editor  and  key  proponent  of  the  bill.  “It 
i  is  essential  for  a  proper  check  of  what  is 
i  going  on.” 

The  proposed  legislation,  AB  1440,  was 
overwhelmingly  approved  by  the  Cali¬ 
fornia  Assembly,  69-7,  on  May  13  and  will 
be  considered  by  the  state  Senate  in  June. 
Gov.  Gray  Davis,  who  took  office  in 
!  January,  has  not  taken  a  position  on  the  bill, 
his  office  says. 

Specifically,  the  proposal  would  require 
the  Department  of  Corrections,  which  over¬ 
sees  state  prisons,  to  allow  the  news  media 
to  interview  prisoners  if  the  prisoner  does 
not  object.  The  prison  could  set  time  and 
place  constraints  but  would  not  be  able  to 
'  simply  reject  such  requests. 

The  law  also  would  lift  a  ban  on  news 
i  reporters  receiving  private  correspondence 
from  prisoners.  Currently,  prisoners  are 
allowed  to  exchange  mail  only  with 
lawyers  and  public  officials. 

“We  feel  that  the  working  press  should 
i  have  access  to  prisoners  and  see  what  is 
,  going  on  behind  prison  walls,”  says  assem- 
'  blywoman  Carole  Migden,  D-San  Fran¬ 
cisco,  the  bill’s  sponsor.  “We’re  not  trying 
i  to  glorify  crime,  but  we  are  trying  to  open 
;  up  to  the  press  what  is  happening.” 

Department  of  Corrections’  officials  did 
:  not  return  calls  for  comment.  But  the 
California  Correctional  Peace  Officers 
Association,  which  represents  the  state’s 
28,000  prison  officers,  has  shown  strong 
support  for  the  bill. 

“The  more  disclosure,  the  better,”  says 
!  Ryan  Sherman,  legislative  analyst  for  the 
correctional  officers  union.  “If  the  media 
I  can  come  in  to  take  a  look,  everyone  will 
I  have  more  incentive  to  do  what  they  are 
:  supposed  to  do.  Sticking  up  a  wall  is  not  a 
way  to  go.” 


The  current  tight  controls  were  estab¬ 
lished  in  1995  under  former  Republican 
Gov.  Pete  Wilson,  who  said  at  the  time  that 
he  did  not  want  prisoners  to  benefit  from 
their  crimes  through  media  exposure  and 
who  vetoed  a  previous  version  of  the  pend¬ 
ing  bill  two  years  ago. 

Although  Gov.  Davis,  a  Democrat,  has 
not  taken  a  stand  on  the  proposal,  observers 
believe  his  more-liberal  approach  gives  it  a 
better  chance  to  become  law. 

Tim  Graham,  president  of  the  Northern 
California  chapter  of  the  Society  of 
Professional  Journalists,  says  the  latest  ver¬ 
sion  seems  to  have  more  support  because 
lawmakers  are  realizing  it  will  not  allow 
convicted  criminals  to  make  money  from 
their  crimes. 

“They  seem  to  think  this  is  all  about 
putting  Charles  Manson  on  TV,”  says 
Graham.  “It  is  not  going  to  open  the  flood 
gates;  guidelines  will  still  be  in  place.” 

Other  journalists  and  news  executives 
who  have  lobbied  for  an  easing  of  restric¬ 
tions  say  that  state  officials  are  realizing 
that  prisoner  interviews  and  belter  reporter 
access  are  needed  to  properly  cover  the 
state’s  expanding  prison  system. 

“Things  go  on  within  prisons  that  fre¬ 
quently  need  to  be  brought  to  public  light,” 
says  Matthew  Wilson,  executive  editor  of 
the  San  Francisco  Chronicle.  “1  don’t  think 
it  is  different  from  getting  into  any  other 
government  building.” 

Orange  County  Register  executive  editor 
Ken  Bmsic  agrees.  “For  people  not  to  be 
able  to  understand  what  is  happening  in  pris¬ 
ons  is  poor  public  policy,”  he  says.  “People 
have  a  right  to  know  how  prisons  are  run.” 

The  push  for  more  reporter  access 
behind  bars  is  occurring  as  California 
undergoes  its  greatest  prison  construction 
boom  ever,  and  follows  several  recent  cases 
of  alleged  abuse  of  prisoners  by  guards. 
The  most  prominent  recent  incident  is  the 
1994  alleged  staging  of  “blood  fights” 
among  prisoners  by  guards  at  Corcoran 
State  Prison  in  the  state’s  Central  Valley. 

“There  have  been  incredible  abuses  that 
will  get  worse  if  the  public  is  unable  to 
view  them,”  says  Sussman,  who  co¬ 
authored  a  book  with  an  inmate  about 
prison  life.  “Supreme  Court  after  Supreme 
Court  has  held  that  prisoners  retain  their 
First  Amendment  rights  behind  bars.” 
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‘Star  Wars’  redux 

The  Phantom  Menace’  draws  coverage  and  conflict 


by  Jason  Williams 
and  Joe  Strupp 

Anyone  reading  a  newspaper  last 
week  couldn’t  help  but  stumble 
onto  coverage  of  “Star  Wars: 
Episode  One  —  The  Phantom  Menace”  as 
reporters  attacked  every  angle  of  the  story 
like  Jedi  Knights  in  outer-space  battle. 

From  articles  about  theaters  stocking 
up  on  food  to  in-depth  analysis  of  George 
Lucas’  marketing  efforts,  newspapers 
spanned  every  aspect  of  the  hype.  The  free 
publicity  got  so  great  that  LucasFilms 
held  off  its  own  newspaper  ads  until  May 
18,  the  day  before  the  film  opened. 

“That  is  pretty  unusual,  but  you  are 
dealing  with  a  picture  that  is  pretty  unusu¬ 
al,”  says  Marc  Horowitz  entertainment 
advertising  manager  for  Long  Island,  N.Y., 
Newsday.  “They  probably  could  have  got¬ 
ten  away  with  a  three-inch  classified  ad.” 

The  suspenseful  countdown  to  ojsen- 
ing  day  also  sparked  some  controversy 
among  editors  over  when  to  publish  the 
first  reviews.  Several  papers  were  criti¬ 
cized  for  breaking  a  .standard  rule  by  run¬ 
ning  reviews  up  to  10  days  before  the 
film  opened. 

"Other  reviews  were  already  out  there, 
so  we  went  ahead  and  ran  our  review,” 
says  Steve  Bennett  of  the  San  Antonio 
Express-News,  which  printed  a  review  a 
week  before  the  opening.  “There  was  a 
pretty  heated  internal  debate.  Finally, 
what  we  figured  was  the  word  was 
already  out.” 

Kevin  Convey,  managing  editor  of 
Sunday  features  at  the  Boston  Herald,  ran 
a  review  on  May  1 3.  He  says  they  are  like 
any  other  competitive  news  story. 

“I’ve  always  been  uncomfortable  with 
this  tacit  deal  with  studios  to  hold  off 
because  it  is  our  judgment  to  decide  when 
something  is  run,”  Convey  says.  “The  cat 
was  out  of  the  bag  on  this.” 

Diane  Bacha,  senior  editor  of  entertain¬ 
ment  at  the  Milwaukee  Journal  Sentinel, 
says  the  “incredible  saturation”  played  a 
part  in  her  decision  to  publish  early. 

‘After  a  while  you  get  so  far  behind  the 
buzz,  you  wonder  how  valuable  [the 
review]  still  is,”  she  says. 

Other  early  reviews  that  drew  criti¬ 
cism  were  published  in  the  New  York 
Daily  News,  The  Toronto  Star,  and  the 
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Los  Angeles  Daily  News. 

Mary  Jane  Wilkinson,  deputy  manag¬ 
ing  editor  of  The  Boston  Globe  —  which 
ran  its  review  the  day  before  the  opening 
—  says  the  early  publications  could  hurt 
future  studio  relations.  “We  were  per¬ 
plexed  because  there  has  always  been  a 
gentleman’s  agreement.”  she  says.  “I  think 
it  is  a  can  of  worms  that  they  are  opening.” 

The  Detroit  News’  McLauglan  agrees. 
“1  think  our  readers  are  trained  to  look  for 
a  review  on  the  day  the  movie  comes 
out,”  he  says. 

Coverage  leading  up  the  film  opening, 
meanwhile,  has  spanned  every  angle  pos¬ 
sible,  according  to  editors. 

In  Allentown,  Pa.,  The  Morning  Call 


divided  coverage  among  several  depart¬ 
ments,  with  stories  running  in  the  busi¬ 
ness,  features,  and  arts  sections,  says  man¬ 
aging  editor  Elaine  Kramer.  She  noted 
that  newspapers  need  to  draw  on  the  fact 
that  three  generations  of  movie  fans  are 
going  to  this  film. 

“There  is  a  multigenerational  effect,” 
Kramer  says.  “We  went  at  it  with  that 
in  mind.” 

The  Wall  Street  Journal  took  a  three¬ 
pronged  approach  to  coverage  in  its  May 
14  issue,  which  offered  stories  focused  on 
skyrocketing  ticket-scalper  prices,  mar¬ 
keting  for  new  toys,  and  a  piece  that 
traced  George  Lucas’  “master  plan”  for 
keeping  the  “Star  Wars”  hype  alive  during 
the  past  15  years. 

“The  Lucas  team  nurtured  the  legacy 
with  such  care  that  “The  Phantom 
Menace”  has  become  one  of  the  most 
anticipated  movies  ever,”  the  story  by 
Bruce  Orwall  and  John  Lippman  says. 

But  not  all  newspapers  feel  the  urge  to 
write  every  “Star  Wars”  story.  Atlanta 
Journal-Constitution  managing  editor 
John  Walter  says  he  has  been  careful  to 
publish  only  those  stories  that  provide 
some  local  flavor  beyond  the  national 
magazine  and  television  hype. 

“There’s  no  way  the  local  newspapers 
can  tap  into  this  like  entertainment  maga¬ 
zines  do,”  says  Walter,  who  knocked  down 
an  idea  to  publish  a  “Star  Wars”  poster  in 
his  paper.  “We  ask  what  we  can  add  to  the 
mix,  and  if  we  can’t,  we  let  it  go.” 

(For  information  on  other  “Star  Wars” 
Web  sites  see  Steve  Outing’s  “Stop  the 
Presses!”  column  on  our  Web  site  at 
www.mediainfo.com/ephome/news/new- 
shtm/stop/st()43()99.htm)  Hi 
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The  800  lb.  wooMe 

Syndicates/News  Services  not  immune  to  ‘Star  Wars’ 


by  David  Astor 

Not  every  syndicate  and  news  service  i 
went  into  hyperdrive,  but  several  | 
distributed  plenty  of  “Star  Wars:  I 
Episode  One  —  The  Phantom  Menace”  i 
material.  Here’s  a  sampler:  ! 

Tribune  Media  Services  (TMS)  says  ! 
Knight  Ridder  Tribune  (www.krtdirect.com)  | 
is  offering  various  content,  including  a  one-  | 
page  graphic  from  the  San  Jose  Mercury  \ 
News.  Also,  TMS’s  MovieQuest  site  \ 
(www.moviequest.com)  has  a  special  button 
leading  to  “Star  Wars”  information  and 
video  trailers. 

The  New  York  Times  Syndicate  (NYTS)  ! 
offered  stories  by  “Inside  Trek  &  Sci-Fi” 
columnist  Ian  Spelling  that  included  inter¬ 
views  with  three  of  the  new  film’s  stars. 
Marketing  communications  manager  John 
Stickney  says  NYTS  provided  the  package 
free  to  Spelling’s  clients  and  sold  it  to  many 
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nonclients.  There’s  also  a  related  Web  area 
at  www.nytsyn.com. 

The  New  York  Times  News  Service  has 
content  from  The  New  York  Times  and 
NYTNS’s  other  contributing  papers. 
“Every  day  you’re  going  to  get  more  than 
enough  ...  to  fill  your  ‘Star  Wars’  deficit,” 
says  NYTNS  day  editor  Gary  McCardell. 

The  Los  Angeles  Times-Washington 
Post  News  Service  is  distributing  many 
“Star  Wars”  stories  from  its  contributing 
papers,  says  vice  president/general  man¬ 
ager  John  Payne.  Scripps  Howard  News 
Service  offered  a  special  package,  and 
BPI  Entertainment  News  Wire  provided 
“Star  Wars”  material  from  publications 
such  as  The  Hollywood  Reporter  and  The 
Boston  Globe. 

Thomson  Target  Media’s  Cover  story 
publication  did  a  larger-than-usual  issue  on 
“Star  Wars”  that  included  the  words  of  five 
contest  winners  —  one  of  whom  recalled 
going  into  labor  when  the  first  two  films 
came  out!  The  issue’s  content  was  picked  up 
by  about  15  Thomson  papers  that  don’t  sub¬ 
scribe  to  Coverstory,  reports  Jennifer  Bulat, 
editor  of  the  syndicated  publication. 

“Star  Wars”  was  also  mentioned  in  sev¬ 
eral  comics,  including  Bill  Amend’s 
“FoxTrot”  and  Aaron  McGruder’s  “The 
Boondocks”  (Universal  Press  Syndicate), 
and  Mike  Cavna’s  “Warped”  (Lew  Little 
Enterprises/United  Media). 

But  the  most  “Force”-full  strip  was 
probably  “The  Norm”  by  Michael  Jantze. 
The  King  Features  creator  did  a  six-week 
sequence  chronicling  Norm’s  attempt  to  be 
first  in  line  to  see  the  film  and  offered 
online  tie-ins  such  as  a  Norm  diary 
(www.thenomi.com).  Jantze  reports  that 
his  site’s  traffic  quadrupled  from  150,000 
to  600,000  hits  a  month. 

Some  interviewees  say  the  media  is 
overdoing  “Star  Wars”  coverage.  TMS 
writer  Bob  Greene  even  did  a  column 
boasting  that  he  never  has  or  will  see  any  of 
the  films.  But  others  note  that  the  media  is 
giving  the  public  what  it  wants. 

‘“Star  Wars’  is  worth  covering  because  it 
is  a  worldwide  cultural  phenomenon,”  says 
TMS  director  of  marketing  Steve  Tippie. 
“It  is  of  strong  interest  to  our  customers’ 
customers”  —  including  many  young  peo¬ 
ple.  Spelling  adds,  “‘Star  Wars’  is  hot. 
Newspapers  want  to  cover  what  people  are 
interested  in.” 


Reporter  doesn’t 
have  AIDS,  either 

Former  reporter  Kim  Stacy,  who  lost  her 
job  at  the  Owensboro  (Ky.)  Messenger- 
Inquirer  after  fabricating  columns  about  a 
fictitious  battle  with  cancer  —  and  later 
made  up  a  story  about  having  AIDS  to 
cushion  the  hoax  —  does  not  have  AIDS, 
according  to  results  of  a  blood  test  made 
public  last  week. 

The  Messenger-Inquirer,  which  fired 
Stacy  on  May  10  after  she  revealed  that  she 
had  lied  in  five  columns  about  a  phony  can¬ 
cer  fight,  published  a  lengthy  Page  One 
story  on  May  19  detailing  the  results  of  the 
blood  test  with  Stacy’s  permission.  The 
story  also  quoted  Stacy,  33,  as  saying  she 
had  made  up  the  lies  to  make  friends  after 
moving  to  the  newspaper  in  1998. 

“I  had  been  here  two  or  three  months 
and  hadn’t  made  any  friends,”  Stacy  told 
the  newspaper.  “We  were  friends  at  work, 
but  we  were  not  close  friends.” 

Stacy  revealed  to  editors  on  May  8  that 
her  cancer  was  a  hoax  when  she  called  the 
newsroom  to  stop  a  column  scheduled  to 
run  on  May  9.  When  she  went  to  work  on 
May  10  to  discuss  the  columns,  she  told 
editors  she  had  lied  to  cover  up  a  real  battle 
with  AIDS  and  her  homosexuality.  Editor 
Bob  Ashley  and  publisher  Ed  Riney  said,  at 
the  time,  that  they  sympathized  with  Stacy 
but  would  have  to  let  her  go  to  keep  the 
paper’s  credibility. 

On  May  1 1 ,  the  newspaper  published  a 
long.  Page  One  story  detailing  the  hoax, 
along  with  a  letter  of  apology  from  Riney. 

On  May  14,  a  second  story  ran  with  com¬ 
ments  from  Stacy  saying  that  the  AIDS  story 
also  was  false  and  she  had  taken  a  blood  test 
to  see  if  she  had  the  disease.  The  results  of 
the  test  were  returned  on  May  18  showing 
that  she  did  not  have  the  deadly  virus. 

—  Joe  Strupp 
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Series  fires  up  local  pels 

‘Call’  for  action  on  sprinklers  sparks  new  laws 


by  Joe  Strupp 


F 


I  or  every  reporter  who  ever  thought 
his  or  her  work  was  having  no  real 
impact,  there  is  Elliot  Grossman. 

Grossman,  a  nine-year  staff  writer  at  the 
The  Morning  Call  in  Allentown,  Pa.,  says 
he  simply  wanted  more  high-rise  buildings 
to  be  safer  when  he  wrote  a  two-day  series 
last  fall  on  the  lack  of  sprinklers  in  area 
buildings  and  the  dangers  of  living  and 
woildng  in  buildings  without  sprinklers. 

What  he  even 


tually  got  was  a 
string  of  new  and 
proposed  laws  at 
both  the  state  and 
local  levels  that 
force  landlords  to 
install  sprinklers 
and  makes  it  easi¬ 
er  to  finance  such 
installations. 

“1  wasn’t  trying 

to  get  any  laws  passed;  I  was  just  trying  to 
get  sprinklers  installed,”  says  Grossman,  42, 
who  has  spent  the  past  few  weeks  reporting 
on  how  his  series  is  changing  local  legisla¬ 
tion.  “But  I  am  happy  and  excited  that  my 
woiic  has  led  to  increased  public  safety.” 

In  just  the  past  few  weeks,  Grossman’s 
series  has  resulted  in: 

•  The  Allentown  City  Council  unani¬ 
mously  adopting  legislation  April  21 
requiring  all  buildings  in  the  city  that  are  75 
feet  or  taller  to  install  sprinklers  within  six 
years,  a  move  that  will  affect  at  least  10 
high-rises.  State  law  currently  requires 
such  sprinklers  only  in  new  buildings. 

•  Bethlehem,  Pa.,  city  officials  consid¬ 
ering  a  similar  law  for  high-rises  in  their 
city. 

•  State  sen.  Charles  Dent,  R-Lehigh, 
introducing  a  bill  on  April  22  that  would 
provide  $20  million  in  low-cost  loans  to 
building  owners  statewide  who  wish  to 
install  new  sprinklers. 

“I  think  the  reporter  really  brought  this 
issue  to  the  attention  of  a  lot  of  people,”  says 
Allentown  councilman  Ernest  Toth,  a  14- 
year  councilman  and  a  former  fire  chief  who 
introduced  the  city  legislation  following  the 
series.  “We  have  been  after  the  sprinklers  for 
a  long  time,  but  it  had  always  been  a  money 
thing.  But  no  one  objected  to  it  this  time.” 

Grossman’s  series,  which  ran  Oct.  11- 
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12,  1998,  in  the  178,000-circulation  news¬ 
paper,  was  a  textbook  example  of  localiz¬ 
ing  a  safety  issue  to  area  readers,  using  spe¬ 
cific  data  to  support  the  issue,  and  provid¬ 
ing  anecdotal  examples  for  backup. 

The  series,  entitled  “High-Rise  Haz¬ 
ards,”  included  a  main  story  focused  on 
past  fires  that  had  occurred  in  Pennsylvania 
high-rise  buildings  without  sprinklers, 
including  a  1989  hotel  blaze  in  nearby 
Bethlehem  that  killed  five  people.  The  sto¬ 
ries  highlighted  local  buildings  that  had 
few  or  no  sprin¬ 
klers,  cited  the 
limited  state  and 
local  sprinkler 
laws,  discussed 
costs  of  installing 
such  devices,  and 
included  a  chart 
comparing  the 
property  damage 
costs,  deaths,  and 
injuries  from  fires 
that  occurred  in  sprinkler-equipped  build¬ 
ings  and  those  without  sprinklers. 

The  series  also  listed  30  well-known, 
high-rise  buildings  in  The  Morning  Call 
readership  area  that  had  no  sprinklers. 

“It  influenced  my  decision  and  got  me  a 
lot  of  calls  from  people  in  that  area,”  says 
Dent,  who  was  running  for  his  current  sen¬ 
ate  seat  when  the  series  ran.  “1  wouldn’t 
have  thought  of  [new  sprinkler  legislation] 
had  it  not  been  for  those  articles.” 

Morning  Call  assistant  city  editor  Mary 
Ellen  Alu  says  she  did  not  expect  the  series 
to  prompt  so  much  legislative  action.  “I’ve 
learned  in  this  business  not  to  expect  that 
kind  of  thing,”  says  Alu.  “It’s  very 
encouraging.” 

Grossman,  who  normally  covers  federal 
courts  and  a  general-assignment  beat  for 
the  Times  Mirror-owned  publication,  says 
he  came  up  with  the  idea  for  a  series  after 
receiving  a  tip  about  a  local  senior-citizen 
apartment  building  that  lacked  sprinklers. 
He  says  his  research  showed  that  many 
local  buildings  were  without  sprinklers, 
prompting  the  idea  for  an  in-depth  series. 

“I  found  that  it  was  a  real  problem  in 
major  buildings,”  says  Grossman,  who  won 
an  award  from  the  Pennsylvania  Women’s 
Press  Association  for  the  series.  “I  was 
hoping  that  people  would  think  more  about 
why  sprinklers  should  be  installed.” 


D.J.  and  Reuters 
plan  new  venture 

Dow  Jones  and  Co.  and  Reuters,  two  long¬ 
time  rivals  in  the  financial-reporting  game, 
have  announced  that  they  will  combine  forces 
for  a  new  interactive  global  business  news 
service,  company  officials  said  last  week. 

The  new  joint  operation  will  be  known  as 
Dow  Jones  Reuters  Business  Interactive  LLC 
and  will  be  headed  by  Timothy  Andrews,  a 
Dow  Jones  Interactive  Publishing  executive, 
who  will  oversee  a  team  of  financial  veterans 
from  both  companies.  The  team  will  merge 
the  interactive  business  services  of  Dow 
Jones  Interactive  and  Reuters  Business 
Briefing  into  a  single,  global  entity.  The  two 
entities  had  combined  1998  revenues  of  more 
than  $225  million,  according  to  a  joint  state¬ 
ment  issued  by  both  companies. 

Plans  for  the  new  company  include 
delivering  corporate  news,  information, 
and  research  data  from  several  categories. 
Both  Dow  Jones  and  Reuters  will  provide 
content  to  each  other’s  existing  products 
before  the  service  is  officially  launched. 

“This  is  a  critical  time  for  corporations  as 
they  make  decisions  to  distribute  news  and 
information  to  their  employees  around  the 
world,”  Andrews  says.  “Demand  for  elec¬ 
tronic -ba.sed  information  has  never  been 
greater,  and  the  key  to  success  is  serving 
customers  with  a  comprehensive  Web-based 
product  that  truly  represents  the  global  mar¬ 
ketplace.  Reuters  and  Dow  Jones  both  have 
successful  interactive  business  services,  and 
merging  them  will  allow  us  to  reach  more 
customers  faster  to  meet  their  rapidly  chang¬ 
ing  information  needs.”  —  Joe  Strupp 

Bloomberg  puts 
stock  in  PageNet 

PageNet,  a  leading  wireless  messaging 
and  information  service  will  team  up  with 
Bloomberg  L.P.  to  provide  stock  and  finan¬ 
cial  news  to  PageNet  subscribers,  company 
officials  announced  last  week. 

The  new  service,  which  PageNet  users 
will  be  able  to  access  through  a  Web  inter¬ 
face,  will  be  available  later  this  year. 
Bloomberg  will  join  CNN,  ESPN,  Yahoo, 
ACCu Weather,  and  other  Web  services  that 
are  providing  content  for  PageNet. 

“Our  customers  and  audiences  depend 
on  us  to  supply  critical  information  in  new 
and  convenient  ways,”  says  Michael  R. 
Bloomberg,  CEO  and  founder  of 
Bloomberg.  “By  working  with  PageNet,  we 
can  tap  into  their  extensive  customer  base 
and  distribution  channels.”  —  Joe  Strupp 
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Changing  of  the  guard 

Bosley  takes  over  as  director  of  ‘healthy’  ASNE 


by  Lucia  Moses 

Scott  Bosley  is  often  asked  about 
the  day  in  1993  when  the  World 
Trade  Center  bombing  forced  him 
and  other  employees  of  The  Journal  of 
Commerce  to  evacuate  their  offices  in  the 
New  York  building. 

The  experience  was  one 
that  the  veteran  newsman 
won’t  forget. 

“It  is  hard  to  get  too  rattled 
after  that,”  says  Bosley,  56. 

“It’s  a  bit  of  a  wake-up  call  of 
what’s  important.” 

That  lesson  will  continue 
to  serve  him  in  his  new  job 
as  executive  director  of  the 
Reston,  Va.-based  American 
Society  of  Newspaper  Edi¬ 
tors,  a  job  he  started  in  March. 

His  predecessor,  Lee  Stinnett, 
says  running  the  875-member 
organization  didn’t  get  any 
easier  over  the  16  years  he 
held  the  job. 

“It’s  a  challenge  for  the 
staff  to  keep  up  with  the  edi¬ 
tors,”  Stinnett  says.  “They  are 
type-A  personalities,  you  have 
to  run  pretty  fast  to  keep  up 
with  them.” 

Stinnett,  60,  is  credited 
with  contributing  to  newsroom  diversity, 
newspaper  readership,  press  freedom,  and 
the  acceptance  of  gay  and  lesbian  jour¬ 
nalists.  He  is  retiring  and  moving  to 
Asheville,  N.C. 

N.  Christian  Anderson  III,  current 
ASNE  president  and  publisher  of 
The  Orange  County  (Calif.)  Register, 
expressed  appreciation  for  Stinnett’s  con¬ 
tribution.  “It’s  hard  to  imagine  ASNE 
without  him,”  he  says. 

Bosley,  who  was  plucked  from  about 
50  candidates,  impressed  the  search 
committee  with  his  diverse  and  exten¬ 
sive  experience.  During  a  33-year  career 
at  Knight  Bidder,  he  worked  at  Knight 
Ridder  Tribune  Information  Services  in 
Washington,  D.C.,  and  was  publisher  of 
the  Gary,  Ind.,  Post-Tribune  until  it  was 
sold.  He  also  was  managing  editor  of 
the  Detroit  Free  Press  for  four  years.  He 
started  his  career  at  the  Akron  (Ohio) 
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Scott  Bosley  (top) 
replaces  Lee 
Stinnett  (bottom)  as 
executive  director 
of  ASNE. 


Beacon  Journal,  where  he  later  became 
managing  editor. 

The  ASNE  Bosley  takes  over  has 
healthy  finances,  steady  membership,  and 
a  legacy  of  promoting  diversity,  reader- 
ship,  and  freedom-of-information  issues. 

The  budget  has  doubled  from 
$548,000  in  1983  when  Stinnett  institut¬ 
ed  the  first  budget.  Over  the 
same  period,  the  ASNE 
Foundation,  which  is  sup¬ 
ported  by  sales  of  ASNE 
reports  and  donations,  has 
grown  from  $200,000  to  $2.4 
million.  Membership,  while 
down  from  its  high  of  1,010 
in  1988,  has  wavered  little 
over  the  past  two  decades. 

The  executive  director 
leads  an  eight-person  staff  and 
provides  stability  in  the  76- 
year-old  organization  whose 
president  changes  every  year. 
Bosley’s  job  is  to  work  with 
members  to  carry  out  the 
agenda  set  by  the  20-member 
board  of  directors  and  its  pres¬ 
ident.  He  is  ASNE’s  fourth 
executive  director. 

Bosley  takes  over  projects 
passed  on  by  previous  ad¬ 
ministrations:  a  readership 
initiative  with  the  Newspaper 
Association  of  America,  Associated  Press 
Managing  Editors  Association,  and  other 
industry  groups;  promotion  of  newsroom 
diversity  and  freedom  of  information;  and 
a  newspaper  credibility  study.  ASNE  also 
wants  to  increase  funds  and  membership. 

“I  think  we  know  the  issues,”  Bosley 
says.  “We  have  opportunities  in  credibili¬ 
ty,  which  the  society  has  been  working  on 
.  .  .  Another  area,  of  course,  is  diversity, 
where  we  have  a  mountain  to  climb  .  .  . 
We  have  a  readership  challenge.” 

This  year,  he  wants  ASNE  to  devise 
ideas  for  new  programs  and  ways  to  add 
members,  especially  editors  from  small- 
to  medium-sized  newspapers;  set  diversi¬ 
ty  benchmarks;  report  on  credibility  test 
projects  at  eight  newspapers;  and  get  the 
readership  project  running. 

“We  want  to  move  the  ball  significant¬ 
ly  on  diversity,  readership,  credibility,” 
he  says.  Hi 


Former  editor  in 
the  market  again 

Former  Cleveland  (Oh.)  Plain  Dealer 
editor  David  Hall,  who  left  the  paper’s  top 
post  on  May  1  after  seven  years,  says  he 
would  like  to  become  an  editor  again  some¬ 
where  and  has  withdrawn  his  name  from 
consideration  for  a  teaching  fellowship  at 
the  University  of  Minnesota. 

When  Hall  announced  his  resignation 
last  month,  he  indicated  that  he  was  among 
several  finalists  for  a  teaching  post  at  the 
university  but  says  he  is  no  longer  interest¬ 
ed  in  teaching  and  would  rather  remain  in 
editing  at  another  newspaper. 

“I  enjoy  it  and  I  still  think  that  that’s  what 
I  want  to  do,”  Hall  says.  “I  have  a  long  time 
to  make  up  my  mind,  and  I  don’t  have  to  do 
it  for  a  while.  I’m  in  no  hurry.” 

Plain  Dealer  officials  recently 
announced  that  Miami  Herald  executive 
editor  Doug  Clifton  would  replace  Hall. 

Herald  publisher  Alberto  Igarguen  says 
he  has  yet  to  choose  a  replacement  for 
Clifton  and  plans  to  review  both  internal 
and  external  candidates  through  mid-June. 

—  Joe  Strupp 

Mercury  News 
buys  BayArea 

The  San  Jose  (Calif.)  Mercury  News  will 
develop  a  Bay  Area  regional  web  guide 
under  the  name  BayArea.com,  according  to 
newspaper  officials  who  say  the  paper  pur¬ 
chased  the  Internet  domain  name  last  week. 

The  newspaper  announced  that  it  closed 
a  deal  on  May  14  to  buy  the  name  from  Bay 
Area  Internet  Solutions  of  Santa  Clara, 
Calif.  Newspaper  officials  would  not  com¬ 
ment  on  the  price  paid,  but  sources  close  to 
negotiations  reported  that  it  was  in  the 
“hundreds  of  thousands  of  dollars”  range. 

Mercury  News  online  brand  manager 
Doug  Edwards  says  the  web  guide  will 
focus  on  a  broad  range  of  regional 
resources  and  should  be  launched  in  the 
early  summer.  —  Joe  Strupp 

Belo  explores  sale 

A.H.  Belo  Corp.  announced  it  plans  to 
explore  the  sale  of  two  of  its  non-core  tele¬ 
vision  stations.  Fox  station  KASA  in 
Albuquerque,  N.M.,  NBC  affiliate  KHNL 
in  Honolulu,  Hawaii,  and  UPN  station 
KFVE  in  Honolulu,  which  Belo  operates 
under  a  local  marketing  agreement.  Dallas- 
based  Belo’s  television  group  reaches 
14.3%  of  U.S.  television  households. 
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Optimistic  newspaper 
marketers  hit  Miami 

Rebutting  all  the  doom-and-gloomers,  International  Newspaper 
Marketing  Association  chief  says:  “What  a  great  time!” 


by  Joe  Nicholson 

On  the  heels  of  a  decided  turn  toward 
more  aggressive  marketing  by  the 
U.S.  newspaper  industry,  the 
International  Newspaper  Marketing  Assoc¬ 
iation  (INMA)  is  convening  its  69th  aiuiual 
World  Congress  in  Miami  this  week. 

INMA  officials  emphasize  the  global 
nature  of  their  convention,  with  participants 
expected  from  an  all-time  high  of  more 
than  40  countries,  but  they  also  are  talking 
about  changes  in  the  United  States. 

Domestic  buzz  was  set  off  last  month 
when  the  Newspaper  Association  of 
America  (NAA)  launched  an  $ll.S-mil- 
lion  campaign  to  stop  declining  circula¬ 
tion  and  hired  former  Coca-Cola  market¬ 
ing  guru  Sergio  Zyman  as  the  campaign’s 
mastermind. 

“We  applaud  NAA’s  efforts,”  says 
INMA  executive  director  Earl  J.  Wilkinson. 
“They  are  an  example  of  what  other  nation¬ 
al  press  associations  worldwide  should  be 
doing  in  national  consumer  marketing. 

“There  has  never  been  a  more  exciting 
time  to  be  in  newspapers,  and  marketing  is 
leading  the  way,”  says  Wilkinson.  “I  hear 
all  these  doomsayers,  and  I  say,  ‘What  a 
great  time!’  There  is  a  vibrancy  to  our 
newspaper  companies.” 

Have  newspapers  resisted  marketing? 
“Oh,  absolutely,”  says  Wilkinson.  “Some 
are  doing  great  work  at  the  local  level  in 
marketing,  and  some  are  doing  OK,  and 
some  are  still  struggling  to  fully  implement 
marketing.” 

The  threatened  loss  of  market  to  the 
Internet,  cable  TV,  niche  publications,  and 
other  competitors  has  made  converts  out 
of  a  lot  of  hidebound  newspaper  types. 
They  have  become  marketing  “True 
Believers.” 

“Our  markets  are  changing  radically  and 
rapidly.  Eyeballs  are  going  everywhere,” 
says  Wilkinson.  “Newspapers  have  become 
serious  about  marketing  in  direct  propor¬ 
tion  to  the  level  of  changes  in  the  consumer 
and  advertiser  marketplace.” 

INMA  president  Joseph  H.  Fred- 
erickson,  who  is  director  of  marketing  at 


'  the  The  Press-Enterprise,  Riverside,  Calif., 

;  and  INMA  vice  president  Frits  Lahnstein, 
j  of  De  Nationale  Regiopers  in  the  Nether- 
I  lands,  say  newspapers  face  “the  unenviable 
'  task  of  regaining  market  share.” 

In  a  letter  concerning  the  convention 
sent  to  INMA  members,  Frederickson  and 
Lahnstein  say,  “We  have  put  together  a 
half-day  workshop  on  strategic  and  creative 
thinking,  and  a  half  day  of  learning  and 
sharing  with  the  executive  staff  of  The 
Miami  Herald. 

Some  convention  sessions  will  provide 
real-time  translations  in  English,  French, 
German,  Portuguese,  and  Spanish. 

Conference  participants  also  can  pick  up 
ideas  at  a  display  of  1,563  print  entries 
from  27  countries  in  the  competition  for  the 
j  £6?P/INMA  Marketing  Excellence 
I  Awards.  Most  participants  are  chief  mar- 
I  keting  officers  of  dailies  —  either  market- 
j  ing  directors  of  larger  newspapers  or  pub- 
j  Ushers  of  smaller  papers. 

[  Award  entries  in  17  categories  demon- 
I  strate  “the  best  practices  in  newspaper  mar- 
i  keting  and  promotion,”  say  Frederickson 
I  and  Lahnstein. 

!  A  May  24  awards  presentation  will  fea- 
I  ture  remarks  by  D.  Colin  Phillips,  publish¬ 
er  at  the  Editor  &  Publisher  Co.,  and  Debra 
Alward,  assistant  to  the  editor  of  the 
Pittsburgh  Post-Gazette,  who  headed  the 
awards  competition  committee. 

I  “This  awards  program  was  initiated  by 


my  great-grandfather  to  promote  the  value 
of  good  newspaper  marketing  and  to 
encourage  the  sharing  of  ideas,”  says 
Phillips. 

“Those  objectives  are  still  valid  today,” 
adds  Phillips.  “We  would  like  to  think  the 
awards  had  some  influence  in  the  develop¬ 
ment  of  more  effective  marketing  pro¬ 
grams.  When  marketing  managers  browse 
the  displays  of  entries,  you  just  know  they 
are  thinking.  ‘How  could  I  adapt  that  idea 
or  improve  on  it?’  Sometimes  an  entry  is  a 
springboard  for  an  entirely  new  idea.” 

Simultaneous  with  the  awards  display,  a 
trade  show  will  feature  company  exhibi¬ 
tions  from  various  countries. 

When  INMA  was  founded  in  1930, 
newspaper  promotion  managers  seemed  to 
see  themselves  as  97-pound  weaklings. 
INMA  founder  George  Benneyan,  a  pro¬ 
motion  manager,  quipped  when  he  started 
the  group  that  he  wanted  “to  achieve  less 
disrespect  for  promotion  managers.” 

Now  the  day  of  promotion  and  market¬ 
ing  directors  has  arrived. 

“1  would  say  that,  yes,  they  feel  more 
appreciated,”  says  INMA’s  Wilkinson. 
“They  also  feel  under  more  pressure  than 
ever  to  succeed.”  WM 


INMA  exhibitors  list 

•Visor,  Buenos  Aires,  Argentina,  Saverio 
D’Alesandro,  54-1-918-0010.  •Editorial 
Santiago,  Santiago,  Chile,  Anbrosio  Del  Rio, 
562-2-4-200.  •CVO  Worldwide,  Aurora, 
Colo.,  Chet  Sisk,  303-739-0430.  •GOL 
Records,  Rio  De  Janiero,  Brazil,  Alexander 
Sargentilli,  5521-539-1195.  •Satco,  Inc., 
Wellington,  Fla.,  Scott  Thompson,  561-792- 
2632.  •Sportsmark  Productions.  Calgary, 
Canada,  Peter  Ford,  800-361-8000.  •Bruen 
Productions,  Fort  Collins,  Colo.,  Dave 
Bruen,  970-493-8395.  •Hot  Off  The  Press 
Promotions.  Daytona  Beach,  Fla.,  Joel 
Greenstein,  904-238-8700.  •MediaSat 
Group,  Madrid,  Spain,  Lourdes  Quijano, 
34-91-522-0019.  •SportsBuff  Network, 
Kenosha,  Wis.,  Scott  Wolf,  414-605-0025. 
•Marketing  Solutions  Group,  Inc.,  Monica 
Benedict,  918-971-1788.  ‘The  Editor  & 
Publisher  Co.,  New  York,  N.Y.,  Betsy 
Maloney,  212-675-4380  ext.  156  •The  U.S. 
Navy  Band,  Washington,  D.C.,  Constance 
Whitfield,  202-433-4713.  •Belden  Associ¬ 
ates,  Dallas,  Texas,  Deanne  Termini,  214-522- 
8630.  •Real  Media,  Miami,  Fla.,  Greg 
Gendron,  305-479-7992.  •TelePublishing, 
Brookline,  Mass.,  Jennifer  Pizaimi,  617-425- 
2601.  •Planeta  Marketing,  Barcelona,  Spain, 
Rafael  Soriano,  34-93-344-07-22. 


Compiled  by  Michele  MacMahon  based  on  information 
supplied  by  exhibitors. 


For  daily  updates  throughout  the 
May  23-26  INMA  World  Congress 
visit  www.mediainfo.com. 
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Investment  Bankers  to  the  Newspaper  Industry 

Brokerage  ♦  Valuations  ♦  Financing 


Community  Newspaper  Holdings,  Inc. 

has  ac<|uiml 

4.5  t'.S. 

Independent  Newspapers  Limited 

iwtf  uf  Nrw  Zt-alarMl'a  larp^eal  meilia  cumiHintrs 

haa  Mtitl  the*  aiMrla  tti 

Houston  Community  Newspapers,  Inc. 

publiahrr  of 

Hollinger  International  Inc. 

1.)  cummuntly  newaiNipfn  and  a  laialinfi  nrwsjNtprr 

fur  appniximatrly 

k. 

8472,000,000 

Westward  Communications,  LLC 

We  iniiiatetl  the  transaction,  acted  as  financial 

and  acte<l  as  financial  advisor  to 

advisor  to,  and  assisted  in  the  negotiations  as  the 

Community  Newspaper  Holdings,  Inc. 

representative  Independent  Newspapers  Limited. 

Frbnian  1999 

.\URU»I  1998 

Veronis,  Suhler  a  Associates  Inc. 

Veronis,  Suhler  a  Associates  Inc. 

Independent  Newspapers  Limited 

.Mc^kiian  \4‘ntur«*  Partners 

unr  uf  Nrw  Zralaml'a  laiRwl  nmlia  i-umpanirs 

haa  suld 

haa  auki  ihr  aaarla  <if 

Legal  Communications  Ltd. 

West  Coast  (Community  Newspapers,  Inc. 

publiahrr  uf 

The  Legal  InteUtgeiu-er.  f^tuuslvtuwt  tan-  9eekh.  Phiituielphta  Oturt 

putdiahrr  id 

HefMifler.  Distnet  &  CoutUt  Repurt*.  legal. ttnline  \eusleUer 

12  lummunilv  nrwapaprra. 

aiai  llir  uprralur  til  thr  unlinc  !M>rvi«-es 

an  aria  aiai  rnirrtainmrni  «rrkl>  ami  a  Uialiiifi  nTwaiNtpcr 

IVL\«nHaml  U-U^nrl 

•" 

American  Lawryer  Media  Holdings,  Inc. 

Central  VaUey  Publishing,  LLC 

a  ptHifuliu  i-tmifNiiiv  uf 
t'.S.  Equilv  l^rtnrm.  L.P 

We  initialeil  the  transa(*tion,  acted  as  financial 
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Ad  revenue  of  on-base 
papers  could  spike 


by  Lucia  Moses 

Newspapers  serving  U.S.  military 
bases  may  see  advertising  revenues 
spike  as  a  result  of  the  Kosovo  con¬ 
flict,  although  not  as  much  as  during  previ¬ 
ous  military  involvements. 

That  prediction  comes  from  Kevin  West, 
president  of  Armed  Forces  Communi¬ 
cations  Inc.,  a  Santa  Barbara,  Calif.-based 
military  and  promotions  media  company 
that  places  95%  of  the  national  advertising 
in  military  base  publications. 

“Advertisers  want  to  support  the  U.S. 
military,  particularly  when  they’re  in  harm’s 
way,”  West  says. 

West,  whose  company  has  been  placing 
ads  in  military  papers  since  1987,  says  he 
expects  to  see  a  5%  to  10%  jump  in  nation¬ 
al  advertising  due  to  the  Kosovo  conflict. 
During  the  Persian  Gulf  War  eight  years 


ago,  national  advertising  jumped  about 
20%.  Publishers  say  differences  this  time 
are  the  absence  of  U.S.  ground  troops  in 
Kosovo  and  lack  of  strong  public  support 
for  U.S.  military  involvement. 

The  Navy  Compass  in  San 
Diego,  Calif.,  distributes 
40,000  copies  weekly  to  sever¬ 
al  Navy  bases  with  sailors  and 
officers  deployed  in  connec¬ 
tion  with  the  Kosovo  conflict, 
but  national  advertising  has 
held  steady.  Compass  director 
John  Bush  says.  “There’s  not  a 
lot  of  flag-waving  and  apple- 
pie  kind  of  things  going  on,” 

Bush  says. 

Counting  the  European  and 
Pacific  Stars  &  Stripes,  there  are  188  mili¬ 
tary  base  newspapers,  generally  free  week¬ 
lies,  in  the  United  States  and  abroad.  The 


military  provides  the  editorial  content  and 
contracts  with  civilian  publishers  to  sell 
advertising  and  produce  the  papers.  Total 
distribution  is  2.2  million  domestically, 
362,000  overseas. 

Papers  at  bases  with  service  members 
deployed  are  seeing  the  greatest  increases 
in  national  advertising.  At  North  Caro¬ 
lina’s  Paraglide,  Fort  Bragg,  and  Carolina 
Flyer,  Pope  Air  Force  Base,  national 
advertising  is  up  8%  to  10%,  says  publish¬ 
er  Stanley  Griffin.  That  increase  is  some¬ 
what  offset  by  a  decline  in  local  retail 
advertising,  he  says.  “Local 
people  get  scared,”  he  says. 

Increases  are  commonly 
felt  in  such  sectors  as  telecom¬ 
munications  and  tobacco.  Bill 
Cunningham,  military  seg¬ 
ment  manager  for  AT&T,  says 
that  during  conflicts,  AT&T 
tends  to  up  its  spending  on 
patriotic  messages  and  promo¬ 
tion  of  taigeted  products  such 
as  long-distance  calling  cards. 
Young,  mobile,  and  technolog¬ 
ically  savvy,  soldiers  represent  a  prime  mar¬ 
ket  for  AT&T,  he  says.  “It’s  a  highly  valued 
group  of  consumers,”  he  says. 


Kevin  West 


ExSfP  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


5/19/99 

5/13/99 

5/20/98  m 

1 

5/19/99 

5/13/99 

5/20/98 

A.H.  Belo  Corp.  (NY)+ 

23.125 

23.812 

26.531 

McClatchyCo.(NY) 

36.937 

36.500 

30.000 

American  Media  Inc.  (NY) 

6.937 

6.937 

6.250 

Media  General  Inc.  (AM) 

50.750 

50.500 

47.313 

Central  Newspapers  Inc.  (NY) 

34.500 

34.000 

34.750 

New  York  Times  Co.  (NY)+++ 

34.812 

35.187 

36.469 

Dow  Jones  &  Co.  Inc.  (NY) 

55.062 

54.187 

46.813 

1 

News  Corp.  Ltd. 

1 

33.875 

35.000 

25.250 

E.W.  Scripps  Co.  (NY) 

47.562 

48.625 

53.813 

Pearson  Ltd. 

20.000 

21.125 

17.500b 

Gannett  Co.  Inc.  (NY) 

73.312 

71.312 

67.938 

Pulitzer  Inc.  (NY) 

44.187 

44.812 

45.469 

Gray  Comm.  Sys.  (NY) 

15.750 

15.812 

15.062 

Quebecor  Inc.  Class  A 

21.250 

21.250 

20.000a 

Harte-Hanks  Inc.  (NY)++ 

23.812 

23.687 

21.563 

Thomson  Corp.  (TSE) 

43.500a 

46.250a 

42.700a 

Hollinger  International  (NY) 

13.812 

13.875 

16.500 

Times  Mirror  Co.  (NY) 

59.500 

59.875 

64.063 

Journal  Register  Co.  (NY) 

16.500 

16.500 

20.875 

Tribune  Co.  (NY)** 

78.812 

80.625 

66.000 

Knight  Ridder  (NY) 

54.375 

54.000 

56.813 

Washington  Post  Co.  (NY) 

559.125 

561.375 

543.625 

Lee  Enterprises  Inc.  (NY) 

28.812 

29.000 

31.000 

**  Adjusted  for  2-for-1  stock  split  +  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

++  Adjusted  for  2-for-1  stock  split  as  of  3/1 6/98  (b)  British  pounds 

+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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AT&T  hasn’t  upped  its  ad  spending  in  military  newspapers 
yet  because  of  the  lack  of  ground  troops,  Cunningham  says. 

Elaine  Brady,  publisher  of  Comprint  Military  Publications,  1 1 
publications  in  the  Washington,  D.C.,  area  with  a  combined  dis¬ 
tribution  of  125,000,  says  that  national  advertising  has  shot  up 
after  the  troops  came  home  following  pa.st  conflicts. 

“Usually  during  a  conflict,  we  don’t  see  quite  as  much 
because  there’s  so  much  uncertainty  as  to  when  people  are  going 
to  be  called  up,”  she  says.  “We  see  a  lot  of  it  after  the  conflict 
ends  because  everyone  wants  to  welcome  the  troops  home  and 
pat  them  on  the  back.” 

Military  publications  get  a  relatively  small  piece  of  the 
national  advertising  pie.  West  would  not  give  figures  on  adver¬ 
tising  revenues  at  base  publications  but  estimates  that  national 
advertisers  spend  less  than  $50  million  annually  in  all  military 
publications.  By  comparison,  national  advertising  spending  in 
135  newspapers  in  the  top  50  markets  totaled  $6  billion  in  1998, 
according  to  Competitive  Media  Reporting. 

Although  the  number  of  military  personnel  has  shrunk  to  8 
million  from  9  million  two  years  ago,  national  advertising 
continues  to  grow,  by  10%  a  year  over  the  past  12  years.  West 


Ethnic  media  on  the  move 

Ethnic  markets  in  the  United  States  are  mushrooming,  but 
advertisers  continue  to  give  ethnic  media  little  attention.  New 
California  Media,  a  3-year-old  umbrella  association  of  more 
than  100  ethnic  news  outlets,  is  trying  to  change  that. 

Earlier  this  month,  it  launched  the  first  multi-ethnic  news  por¬ 
tal,  www.ncmonline.com.  The  Web  site  contains  articles  from  eth¬ 
nic  news  outlets  translated  into  several  languages  and  will  provide 
a  directory  for  marketers  and  advertisers.  “We’re  saying  the  pub¬ 
lic  forum  needs  to  be  truly  public,”  says  Sandy  Close,  executive 
director  of  Pacific  News  Service,  New  California  Media’s 
founder.  “These  are  the  communities  that  make  up  the  huge 
majority  of  California.  Their  primary  voice  is  the  ethnic  media.” 

On  May  27,  New  California  Media  will  present  its  first  Expo 
of  Ethnic  Media  and  Marketing  in  San  Francisco  to  raise  the 
public’s  and,  hence,  advertisers’  awareness  of  the  ethnic  media 
The  same  day,  the  association  will  throw  its  second  annual 
awards  banquet  recognizing  the  best  of  the  state’s  ethnic  media. 

Michigan  weekiies  soid 

Community  Media  Group  of  West  Frankfort,  111.,  has  bought 
Michigan’s  News-Press  Publishing  Co.  Inc.,  which  publishes 
two  weeklies,  the  Iosco  County  News  Herald,  circulation  7,540, 
and  the  Oscoda  Press,  circulation  5,420,  No  terms  were 
released.  Bolitho-Cribb  &  Associates  represented  the  sellers. 
Berk  Smith  and  Neal  Miller. 

Hoiiinger  sheds  Ark.  daiiy 

Hollinger  International  inc.  agreed  to  sell  its  Northwest  Arkansas 
Times  in  Fayetteville  to  Community  Publishers  Inc.,  Bentonville, 
Ark.  No  terms  were  released.  Hollinger  owned  the  14,500-daily  cir¬ 
culation  paper  four  years.  CPI  already  owns  the  Benton  County 
Daily  Record  in  Bentonville  and  seven  Arkansas  weeklies.  Dirks. 
Van  Essen  &  Associates  advised  CPI  in  the  transaction. 
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A  ‘new  day’  for  Puerto 
Rican  press  freedom 

In  Puerto  Rico,  the  good  guys  just  won  one.  Facing  the  imminent  trial  start  of  a 
lawsuit  he  was  certain  to  lose.  Gov.  Pedro  Rosselld  agreed  to  sign  an  executive 
order  that  says,  in  effect,  that  the  island  government’s  $30  million  annual  budget 
for  advertising  must  be  administered  according  to  objective  marketing  standards  — 
and  not  as  a  personal  spigot  the  governor  can  turn  on  and  off  to  reward  or  punish  the 
news  media. 

The  governor’s  sudden  conversion  to  a  free  press  advocate  came  more  than  two  years 
after  he  ordered  18  Puerto  Rico  agencies  to  pull  government  advertising  from  El  Nuevo 
Dia.  The  newspaper  took  a  revenue  hit  amounting  to  $500,000  a  month  —  $6  million 
annually.  The  governor  was  angry  at  the  paper  for  a  series  of  investigative  reports  on 
corruption  in  his  administration,  culminating  with  a  rather  negative  assessment  of  the 
first  100  days  of  his  second  term. 

Rosselld’s  determination  to  punish  El  Nuevo  Dia  didn’t  stop  with  just  canceling  ads, 
however.  Suddenly,  El  Nuevo  Dia  reporters  could  not  get  access  to  public  documents. 
Inspectors  shut  down  construction  projects  that  used  a  concrete  company  partly  owned 
by  the  family  that  publishes  El  Nuevo  Dia.  Government  employees  even  plastered  pub¬ 
lic  spaces  with  decals  attacking  the  newspaper. 

Rosselld,  of  course,  denied  that  there  was  anything  nefarious  going  on.  He  declared 
with  a  straight  face  that  the  ad  rates  of  El  Nuevo  Dia,  the  island’s  second-largest  paper 
with  a  circulation  of  200,000,  were  “too  high.”  This  no  doubt  tickled  the  funny  bones  of 
El  Nuevo  Dia  readers  who  knew  from  the  newspaper’s  investigations  that  Rosselld’s 
Aqueduct  &  Sewer  Authority  had  allowed  a  construction  contract  originally  priced  at  $8 
million  to  balloon  to  $33  million  by  approving  a  series  of  suspicious  change  orders. 

The  sad  fact  is,  Rosselld  could  have  used  just  about  any  excuse  because  El  Nuevo  Dia 
at  first  was  all  alone  in  fighting  the  government.  Newspaper  competition  is  played  for 
keeps  on  the  Isle  of  Enchantment  —  so  not  a  single  Puerto  Rican  publisher  came  to  the 
defense  of  president  and  editor  Antonio  Luis  Ferr6.  Instead,  they  accused  him  of  putting 
his  business  interests  ahead  of  journalism,  though  Ferr6  always  said  he  intended  to 
donate  any  damages  from  the  lawsuit  to  charity.  One  editor  even  suggested  that  the  pres¬ 
tigious  Inter  American  Press  Association  (lAPA)  was  too  biased  to  investigate  the  offi¬ 
cial  intimidation  against  the  press. 

Ironically,  the  lAPA  task  force  concluded  that  the  Rosselld  administration’s  “pattern 
of  coercion  and  harassment”  targeted  many  Puerto  Rican  reporters,  not  just  those  on  El 
Nuevo  Dia.  Ferr6  is  correct  when  he  says  the  settlement  “represents  a  victory  not  only 
for  the  press  and  the  public,  but  for  our  democracy.” 

Gov.  Rosselld,  who  sounded  positively  Jeffersonian  in  a  statement  issued  with  the 
executive  order,  now  at  least  pays  lip  service  to  that  idea.  Let’s  hope  that  other  newspa¬ 
pers  on  the  island  come  to  appreciate  how  much  they  —  and  the  Puerto  Rican  people 
—  gained  by  El  Nuevo  Dia's  principled  stand  for  a  free  and  unfettered  press. 
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ADVERTISING  MANAGER 

M.  Eileen  Long  [ext  295] 

Hazel  Preuss,  Asst  [ext  295] 

CLASSIFIED  SALES 
REPRESENTATIVES 

Michele  Appello  [ext  295] 

Lisa  Dixon  [ext  174] 

CIRCULATION 
MARKETING  DIRECTOR 

David  Williams  [ext  250] 

FULFILLMENT  MANAGER 

Marlene  Hazzard  [ext  251] 

MIS  DIRECTOR 

Ian  E  Anderson  [ext  300] 

PROMOTION  DIRECTOR 

Lawrence  J.  Bumagiel  [ext  150] 
Demiston  Brtwa  Asst  ^  151) 
Lisa  Deiasch,  Asst  [ext  152] 

To  contact  us  via  e-mail, 
please  use  first  name  with  last  initial 
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Not  up  with 
the  Times 

“Back  in  Times,  advertising,”  {E&P  p. 
15)  April  24  —  a  bald-headed  man  in  suit 
and  tie  with  four  young  women  half  his 
age  wearing  next  to  nothing  is  The  New 
York  Times  attempt  to  recycle  advertising 
half  a  century  old,  and  I,  a  woman,  am 
supposed  to  be  turned  on?  Get  real! 

Anne  Grimm-richardson 
Tiptoe  Literary  Service 
Raymond,  Wash. 

ANG’s  character 

These  days,  we  in  journalism  spend  a 
lot  of  time  worrying  about  the  public’s 
perception  that  we  are  less  than  credible. 
So,  when  we  read  articles  such  as  the 
one  you  published  in  the  May  1  Shop 
Talk  .section  by  Dan  Ehrlich  (E&P,  p. 
78)  —  in  which  he  rips  American  Jour¬ 
nalism  in  general  and  MediaNews 
Group,  ANG  Newspapers,  and  The 
Oakland  Tribune  in  particular  —  the 
worry  seems  justified. 

50  YEARS  AGO... 

NEWSPAFERDOM® 

from  Editor  &  Publisher,  May  14, 1949 

An  investigation  into  the  circum¬ 
stances  surrounding  widely-circulated 
reports  that  an  advertising  campign 
influenced  California  newspapers  in 
their  position  on  socialized  medicine 
was  under  way  this  week. 


The  Philadephia  Bulletin  abandons 
the  universal  copy  desk  in  a  move  sym¬ 
bolic  of  the  change  to  the  handling  of 
local  and  telegraph  stories  by  individ¬ 
ual  editors. 


The  Standard  and  Jerseyman,  a 
weekly,  combined  the  use  of  the 
Polaroid  Land  Camera  and  the 
Fairchild  Photo  Electric  Engraver  to 
publish  a  photogrpah  in  a  record  half- 
hour  after  it  was  taken. 


Paul  Walker,  co-owner  and  editor  of 
the  weekly  Harrisburg  (Pa.)  Home 
Star,  has  released  a  regular  corrections 
feature  called  “Sorry,  Our  Slips  Are 
Showing.” 


Had  E&P  done  a  little  checking  in 
the  interest  of  fairness,  you  would  have 
learned  that  Ehrlich’s  sweeping  gener¬ 
alizations  about  the  state  of  “market- 
oriented”  newspapers  in  which  “medi¬ 
ocrity  is  often  a  byproduct”  were  based 
on  a  stint  of  two  weeks.  He  was  not 
brought  in  as  a  “senior  editor.”  He 
asked  for  a  chance  to  fill  in  for  an  assis¬ 
tant  editor  out  with  an  illness.  He  was 
given  that  chance.  It  was,  at  best,  a  tem¬ 
porary,  fill-in  job. 

We  feel  Ehrlich  was  wrong  about  much 
of  what  he  wrote,  but  mostly  in  his  char¬ 
acterization  of  our  employees.  Let  us  just 
say  we  doubt  anyone  on  our  staff  would 
author  such  a  piece  as  the  one  submitted 
to  you.  They  are  too  professional.  We 
would  take  our  motivated,  ethical,  hard¬ 
working,  conscientious  writers  and  editors 
over  any  number  of  Dan  Ehrlichs,  even  if 
they  came  free. 

Nancy  Conway 
v.p./executive  editor 
Mario  Dianda 
deputy  executive  editor 
ANG  Newspapers 
Oakland.  Calif 

Mistaken  identity 

Your  E&P  Career  Guide  was  packed 
with  helpful  tips  for  students  seeking  jobs 
in  journalism.  In  tip  No.  5  you  suggest, 
rightly,  that  job  applicants  make  sure 
names  are  spelled  correctly. 

You  cite  the  recruitment  editor  for  The 
Oregonian  as  a  source  in  that  tip  and  in 
several  other  places  in  the  career  guide. 
Heeding  your  own  advice,  you  may  want 
to  spell  her  name  correctly:  Kay  Balmer, 
not  Kay  Ballmer.  The  guide  is  a  good 
resource,  however,  and  I  plan  to  share  it 
with  my  students. 

Carol  Van  Valkenburg 
interim  dean 
School  of  Journalism 
University  of  Montana 
Missoula,  MT. 

Not  toddies 

In  your  story  on  the  CNN  Tailwind  law¬ 
suit  (E&P,  May  8,  p.  12),  you  quote 
Dennis  McDougal  as  calling  Rick  Kaplan 
and  Tom  Johnson  “toddies.” 

Somehow  I  doubt  he  called  them  hot 
alcoholic  drinks.  Perhaps  he  said  “toad¬ 
ies,”  meaning  sycophants,  those  who 


flatter  or  defer  to  others  for  self-serv¬ 
ing  reasons? 

Dominic  F.  Manno 
dommanno@  bellatlantic.net 

The  missing  iink 

Nice  story  on  how  sites  choose  links 
(www.mediainfo.com/ephome/news/news 
htm/stories/05 1499n4.htm,  May  14th). 

As  a  content  producer  and  as  well  as 
story-linker,  I  mn  into  many  of  the  same 
issues.  For  example,  the  San  Jose  Mercury 
Ne\is  periodically  links  to  stories  on  my  sites 
and  when  they  do,  traffic  skyrockets.  At  the 
same  time.  I  often  funnel  stories  into  more 
obscure  business  publications  or  Alt  press 
pubs,  and  the  same  thing  happens  for  them. 

The  challenge,  now  more  than  ever,  is 
to  find  interesting  and  diverse  commentary 
on  topics  of  interest.  It  is  easy  to  find  con¬ 
tent,  but  it  is  as  hard  as  ever  to  find  good 
journalism. 

Paul  Kedrosky 
editor,  GrokSoup.com 
www.groksoup.com 

Correction 

In  the  May  15  issue,  Charles  Schulz’s 
named  was  incorrectly  spelled  in  the  cap¬ 
tion  of  his  photo  on  the  contents  page. 
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BY  DAVID  NOACK 


CAUGHT 


Publishing  after  Mother  Nature  strikes 


Becky  Logan  (foreground) 
and  Stacy  Smith  of  The 
Leaf-Chronide  writing 
stories  at  a  local  hotel. 


Photos  courtesy  of  The  Letrf-ChnmU  le 

Leaf-Chronicle  projects  editor  Mark  Hicks  talks  on  a  cell  phone  in  the  damaged 
newsroom  following  a  tornado.  He  was  allowed  to  get  reporters’  Rolodexes. 


Preparing  for  a  natural  disaster  is  usual¬ 
ly  not  high  on  a  newspaper’s  list  of  priori¬ 
ties  because  the  daily  grind  of  publishing 
tends  to  leave  little  time  for  long-term 
planning. 

Whether  a  newspaper  has  a  disaster  plan 
depends  largely  on  location.  Many  at-risk 
newspapers  have  emergency  plans,  which 
typically  include  a  list  of  people  to  contact, 
where  the  newspaper  will  be  printed, 
equipment  that  needs  to  be  moved,  and  a 
place  to  meet  in  case  the  building  is  no 
longer  accessible. 

The  most  recent  natural  disasters  were 
killer  tornadoes  that  ripped  through  the 
suburbs  of  Oklahoma  City.  The  Daily 
Oklahoman  did  not  sustain  any  damage 
from  the  storm,  but  farther  east  in 
Wichita,  Kansas,  the  staff  of  The  Wichita 
Eagle  spent  nearly  30  minutes  in  the  base¬ 
ment  of  the  newspaper  as  a  tornado  came 
within  a  couple  of  miles  of  the  building. 


Richard  Stevens  barely  had  time  to 
settle  into  his  new  office  as  execu¬ 
tive  editor  of  The  Leaf-Chronicle 
when  the  roof  blew  off. 

In  the  pre-dawn  hours  of  Jan.  22,  a  tor¬ 
nado  ripped  through  Clarksville,  Tenn.  The 
twister  severely  damaged  the  newspaper’s 
offices,  blowing  the  roof  off  the  second- 
floor  newsroom,  creating  a  shower  of 
bricks  and  debris  that  crushed  computers. 

Despite  the  destruction,  there  was  a 
paper  in  readers’  hands  within  24  hours. 
The  Leaf-Chronide  pulled  it  off  with  the 
help  of  a  temporary  makeshift  newsroom 
set  up  at  the  publisher’s  house  and  cooper¬ 
ation  from  the  Kentucky  New  Era,  an  after¬ 
noon  daily  in  Hopkinsville,  Ky.,  which 
printed  a  special  two-section,  24-page 
storm  edition. 

The  Leaf-Chronide,  a  20,000-circula¬ 
tion  Gannett  newspaper,  published  for  four 
days  at  the  Nev^’  Era  before  getting  its 
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slightly  bruised,  but  undamaged,  presses 
up  and  running,  says  Stevens,  who 
described  his  first  day  on  the  job  as  a 
“rough”  initiation.  Over  the  four  months 
since  the  twisters  hit,  the  newsroom  has 
moved  from  a  one-day  stint  at  the  publish¬ 
er’s  house,  to  a  local  hotel,  to  their  present 
home,  a  former  supermarket.  The  staff 
hopes  to  move  back  to  their  offices,  which 
are  being  renovated,  in  October. 

Newspapers,  like  other  businesses  in  a 
community,  are  not  immune  from  the  rav¬ 
ages  of  nature,  whether  it’s  earthquakes  in 
California,  hurricanes  in  Florida,  tornadoes 
in  the  Southeast  and  Midwest,  or  ice  and 
snow  in  the  Northeast  and  New  England. 
Fortunately,  most  newspapers  haven’t  been 
directly  hit  by  storms  or  other  natural 
calamities.  But  when  crunch  time  comes, 
reporters  and  editors  can  be  found  working 
off  pingpong  tables  or  the  living  room  of 
the  publisher’s  house. 
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“We  gathered  our  wits  and  got  back  to 
work  and  had  a  couple  of  hours  before 
deadline,”  says  Richard  Thames,  the 
paper’s  executive  editor. 

Phil  Currie,  senior  vice  president  for 
news  at  Gannett  Corp.  Inc.,  in  Arlington, 
Va.,  says  there  is  no  corporate-developed 
disaster  plan,  but  papers  are  encouraged  to 
have  specific  plans  and  to  update  them 
periodically. 

“I  think  it  is  important  for  newspapers  to 
have  disaster  plans  —  to  deal  with  natural 
disa,sters  and  with  such  disasters  as  air¬ 
plane  crashes.  If  the  staff  knows  what  like¬ 
ly  steps  are  to  be  taken,  that  is  helpful  to 
each  participant.  If  the  editors  know  who  is 
expected  to  do  what  in  an  emergency  —  or 
at  least  where  they  can  find  that  informa¬ 
tion  —  that  should  help  things  go  smoother 
in  what  always  is  a  chaotic  time,”  says 
Currie. 

He  says  there  is  no  one-size-fits-all  dis¬ 
aster  plan. 

“First,  while  plans  exist,  no  one  knows 
them  by  heart  —  except  perhaps  our  edi¬ 
tors  and  staffers  in  Pensacola  who  have 
gone  through  several  hurricanes  —  so  they 
do  have  to  be  checked.  Second,  you  can 
plan  for  a  disaster  in  general,  but  whatever 
the  event,  it  undoubtedly  will  have  its  own 
specific  twi.st  that  will  require  on-the-spot, 
at-the-moment  ingenuity  of  reporters,  pho¬ 
tographers.  and  editors.  But  then,  that’s 
when  the  best  always  comes  out  in  a  staff,” 
says  Currie. 

The  day  following  the  Clarksville  torna¬ 
do,  The  Leaf-Chronicle  set  up  shop  at  a 
local  hotel  and  stayed  there  for  about  10 
days.  After  that,  a  former  supermarket  was 
rented. 

In  a  case  of  lighting  almost  striking 
twice,  as  far  as  Gannett  is  concerned.  The 
Jackson  (Tenn.)  Sun,  a  40,000-circulation 
daily,  came  close  to  being  hit  by  a  twister 
on  Jan.  1 7  but  was  spared. 

“The  paper  was  not  damaged.  There  was 
damage  near  us  but  not  to  us.  Our  problem 
was  power.  . . .  and  we  did  move  everything 
over  to  my  house  because  I  still  had  power,” 
says  executive  editor  Richard  Schneider. 
The  power  went  out  at  8:30  p.m.  and  was 
restored  three  hours  later. 

Reporters  were  working  off  laptops  in 
his  home,  and  editors  were  using  three 
desktop  systems  for  editing  and  pagination 
on  his  pingpong  table. 

“We  wrote  most  of  the  stories  and 
downloaded  most  of  the  pictures  at  my 
house,  and  then  we  put  everything  on  disk 
and  got  back  to  the  paper  around  12:30 


a.m.  and  had  a  press  run  at  about  3  a.m., 
about  90  minutes  later  than  usual,”  says 
Schneider. 

One  of  the  most  devastating  disasters  to 
hit  a  newspaper  in  recent  memory 
occurred  in  Grand  Forks.  N.D.,  on  April 
19,  1997,  when  a  flood  destroyed  much  of 
the  city,  including  the  offices  of  the 
36,0(X)-circulation  Grand  Forks  Herald. 
The  paper  later  won  a  Pulitzer  Prize  for  its 
coverage  of  the  disaster. 

“We  had  three  connected  buildings 
[downtown],  and  two  of  which  were 
burned  and  the  third  was  damaged  by  flood 
and  water,  but  it  was  salvageable.  We  gut¬ 
ted  that  building,  enlarged  it,  and  that’s 


what  we’re  in  now,”  says  editor  Mike 
Jacobs.  The  move  back  in  occurred  in  mid- 
July  1998.  Now,  the  editorial  and  business 
offices  are  downtown  and  the  production 
facilities  are  about  two  and  a  half  miles 
away,  where  space  has  been  set  aside  for  a 
newsroom. 

Right  after  the  devastating  flood, 
reporters  first  worked  out  of  the  student 
union  building  at  the  University  of  North 
Dakota  and  then  at  Manville  Public 
School,  which  is  12  miles  north  of  Grand 
Forks.  The  paper  didn’t  miss  an  edition. 

“We  were  [at  the  school]  for  71  days, 
and  then  in  a  vacant  discount  department 
store  for  13  months,”  says  Jacobs,  who 
adds  that  the  paper  was  printed  at  the  St. 
Paul  Pioneer  Press  for  25  days.  Both 
papers  belong  to  Knight  Ridder. 

The  paper  was  then  printed  at  The 
Record  in  Grafton,  N.D.,  and  then  at  The 
Forum  in  Fargo.  The  outside  printing 
ended  in  August  1997  when  a  small  offset 
press  was  installed  at  the  former  depart¬ 
ment  site. 

Jacobs  says  that  while  the  paper  had  a 
contingency  plan  in  case  of  flooding  or 


some  other  calamity,  the  destruction  of  its 
building  was  not  anticipated  in  that  plan. 

“You  don’t  hear  about  a  newspaper 
being  flooded  and  burned  very  often.  ...  1 
really  hope  that  this  is  unique.  I  really 
don’t  want  other  people  to  have  to  go 
through  this,”  says  Jacobs. 

David  M.  Cole,  a  newspaper  consultant 
who  is  editor  and  publisher  of  The  Cole 
Papers,  says  preparing  for  a  disaster  is  a 
full-time  job,  but  most  publishers  believe 
they  can  “ad-lib”  their  way  through  one. 

"There  are  dozens,  if  not  hundreds,  of 
steps  that  a  newspaper  should  take  to  be 
prepared  to  publish  under  any  and  all  cir¬ 
cumstances.  The  No.  1  step,  though,  is  to 
acknowledge  that  disas¬ 
ter —  whether  it’s  some¬ 
thing  small  like  a  press 
failure  to  an  electrical 
failure  to  something  big 
like  a  hurricane,  earth¬ 
quake,  or  tornado  —  can 
strike  and  to  sit  down 
with  the  paper’s  depart¬ 
ment  heads  and  make  a 
commitment  to  write  a 
plan,”  says  Cole. 

John  Meyer,  manag¬ 
ing  editor  of  the 
Morning  Star  in  Wil¬ 
mington,  N.C.,  a  New 
York  Times  Regional 
Newspaper,  the  56,000-circulation  daily, 
has  faced  a  series  of  hurricanes  over  the  last 
few  years,  and  has  a  fallback  plan. 

“The  most  serious  effect  on  our  publica¬ 
tion  came  with  [Hurricane]  Bonnie  [Aug. 
27-28,  1998]  because  we  didn’t  get  power 
back  to  run  the  presses  on  the  next  cycle. 
We  had  to  u.se  a  mutual  aid  agreement  with 
the  Fayetteville  Ohserver-Timesf  says 
Meyer.  The  Morning  Star  put  out  an  eight- 
page  paper  instead  of  the  usual  four  sec¬ 
tions.  Meyer  said  that  was  the  only  time  the 
paper  had  to  print  off-site. 

In  the  aftermath  of  Hurricane  Bertha  in 
1996,  the  paper  was  prepared  to  print  off¬ 
site  since  it  had  no  power  up  to  deadline, 
but  power  was  restored  in  the  nick  of 
time,  and  it  was  able  to  print  an  abbrevi¬ 
ated  edition. 

“We’ve  had  a  plan  that  we’ve  used  four 
times  in  the  last  20  years.  It’s  been  updated 
and  modified  based  on  what  we  learn  from 
each  experience.  When  it  appears  that  a 
hurricane  is  coming  toward  us  or  near  us, 
we  have  a  meeting,  update  the  plan,  make 
sure  everyone  has  a  copy  of  it.  We  make 
sure  that  people  who’ve  joined  our  staff 
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Editorial  staffers  of  The  Sun-Herald  discussing  storm  cover¬ 
age  and  getting  the  paper  out  following  Hurricane  Georges. 
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since  the  last  hurricane  know  what’s 
expected  of  them  and  how  the  drill  works. 
We  do  pretty  elaborate  planning  and  train¬ 
ing,”  explains  Meyer,  who  adds  they  now 
have  contracted  to  use  an  industrial  gener¬ 
ator  via  a  standby  lease  agreement. 

Mike  Tonos,  executive  editor  of  49,000- 
circulation  The  Sun-Herald  in  Biloxi, 
Miss.,  located  on  the  Gulf  Coast  was  hit  by 
Hurricane  Georges  last  September.  The 
power  was  out  at  the  newspaper,  and  one 
edition  had  to  be  published  at  the 
Tallahassee  Democrat.  Both  papers  belong 
to  Knight  Ridden 

“They  set  up  a  staff  in  Tallahassee  to 
handle  our  newspaper,  and  so  they  pub¬ 
lished  a  12-page  paper  for  us  and  shipped 
it  over  the  next  day.  We  worked  with  lap¬ 
tops  and  e-mailed  our  stories  up  to 
Knight  Ridder  Washington  bureau,  .and 
they  sent  them  to  Tallahassee,”  says 
Tonos.  The  reason  the  copy  was  first  sent 
to  the  District  of  Columbia  was  so  they 
could  convert  it  and  place  it  in  the  Atex 
system,”  says  Tonos,  who  added  that  a 
backup  generator  failed. 

One  of  the  greatest  natural  disasters  to 
hit  the  United  States  mainland  occurred  in 
1992,  when  Hurricane  Andrew  slammed 


into  south  Florida. 

Doug  Clifton,  executive  editor  of  The 
Miami  Herald,  says  the  monstrous  storm 
presented  both  a  news  and  circulation 
problem.  The  paper  has  a  circulation  of 
more  than  340,000  daily  and  462,000 
Sunday. 

“The  people  who  were  called  upon  to 
cover  the  storm  were  also  the  victims  of 
the  storm,  so  we  had  people  here  at  the 
paper  knowing  most  likely  that  their  homes 
had  been  destroyed.  They  lived  in  the  path 
of  the  most  intense  destruction.  People  had 
to  think  about  their  families,”  says  Clifton, 
who  starts  June  1  as  editor  of  The  Plain 
Dealer  in  Cleveland. 

The  newspaper  building  did  not  sustain 
much  damage,  but  there  were  electrical, 
phone,  and  water  problems. 

“We  had  two  big  problems.  One  was 
producing  the  newspaper.  Although  we 
were  on  auxiliary  power,  we  had  no  water 
and  water  is  a  big  piece  of  the  printing 
process.  So  we  had  to  jury-rig  to  get  con¬ 
densation  from  the  air-conditioning  sys¬ 
tem.  That  worked  for  a  time  but  wasn’t  suf¬ 
ficient,”  says  Clifton. 

When  it  came  to  distribution,  the  paper 
lost  some  of  its  distribution  centers  and 


there  was  a  shortage  of  carriers. 

“It  was  Just  a  hellacious  problem  and 
then  we  as  a  newspaper  decided  that  in  the 
hardest  hit  areas,  we  were  going  to  dis¬ 
tribute  the  newspaper  free  to  every  occu¬ 
pied  dwelling  south  of  152nd  Street.  In 
that  enterprise,  all  of  us  participated.  I 
delivered  papers,  my  wife  delivered 
papers,  so  we  were  at  a  parking  lot  at 
three  in  the  morning,  which  was  a 
makeshift  distribution  center,  bagging 
papers,  distributing  papers,  and  then  com¬ 
ing  to  work  to  do  news,”  explains  Clifton. 
Under  his  tenure,  the  paper  won  a  Pulitzer 
Prize  for  its  coverage  of  Hurricane 
Andrew. 

The  Northwest  Florida  Daily  News  in 
Fort  Walton  Beach  received  a  double 
whammy  in  1995,  buffeted  by  two  hurri¬ 
canes,  first  Hurricane  Erin  on  Aug.  4,  and 
then  Hurricane  Opal  on  Oct.  4.  The  paper 
has  a  daily  circulation  of  36,000. 

“Opal  was  by  far  the  worst  of  the  two. 
In  both  cases,  we  were  caught  somewhat 
by  surprise.  W'hile  we  were  able  to  watch 
the  storm  approach,  we  were  not  certain  it 
was  going  to  hit  in  our  area.  We  lost  power 

Continued  on  page  30 


The  annual  Eagle  Awards  are  presented  for  outstanding  achievements  by  professionals  on  both  the 
business  and  editorial  sides  of  our  business.  It  is  an  opportunity  for  us  to  recognize  those  individuals  who 
have  made  a  significant  difference  to  their  coworkers,  their  readers  or  their  clients  at  each  of  our 
newspapers.  We  congratulate  this  year’s  winners  for  their  contributions  to  the  success  of  Hearst 
Newspapers.  It  is  our  pleasure  to  honor  their  commitment  to  excellence  with  the  1999  Eagle  Awards. 
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Daily  Oklahoman’s  defining  moments 


by  David  Noack 

Aliuman-made  act  of  destruction 
and  domestic  terrorism  in  Okla¬ 
homa  City  on  April  19,  1995,  was 
a  defining  moment  for  The  Daily 
Oklahoman. 

The  tx)mbing  of  the 
Alfred  P.  Murrah 
Federal  Office  Build¬ 
ing,  which  killed  168 
people,  created  a  news¬ 
room  template  as  to 
how  the  state’s  largest 
newspaper  now  covers 
disaster  news. 

Fast-forward  nearly 
four  years  later,  and  this 
time  it  was  Mother 
Nature  unleashing  its  fury  on  the  Oklahoma 
City  area  with  a  battery  of  tornadoes  that 
killed  44  people  and  injured  more  than  700. 

Ed  Kelley,  managing  editor  of  the  paper, 
says  the  mid-April  tornado  coverage  mir¬ 
rored  the  way  the  paper  reported  on  the 
bombing  and  its  aftermath. 


“The  irony  is  that  almost  two  weeks 
after  the  fourth  anniversary  of  the 
Oklahoma  City  bombing,  here  comes  this 
thing.  But  there  are  differences,  the  obvi¬ 
ous  one  is  that  the  death  toll  is  lower, 
although  the  injury  toll  will  be  just  as  high 
as  the  bombing,” 
says  Kelley. 

He  says  that 
from  March  1  to 
mid-June,  it’s  a 
given  that  the  right 
kind  of  weather 
conditions  can  easi¬ 
ly  spawn  a  tornado. 

“You  wake  up  in 
the  morning  and 
look  at  the  clouds 
and  think,  hey, 
maybe  by  three,  four,  five  in  the  afternoon, 
we  in  the  news  business  are  going  to  have 
to  get  involved  in  something  that  is 
absolutely  horrible,”  says  Kelley. 

He  says  how  the  paper  mobilized  to 
cover  the  worst  act  of  domestic  terrorism 
also  applied  to  the  deadly  twisters. 


He  says  the  division  of  labor  is  an  easi¬ 
er  way  to  make  sure  that  all  aspects  of  the 
storm  and  its  aftermath  get  covered. 

“We  divided  up  duties  clearly  into  areas 
of  coverage.  We  gave  the  editors  and  even 
some  of  the  senior  reporters,  who  were  in 
charge  of  these  teams,  absolute  authority  to 
grab  somebody  from  sports,  features, 
wherever  it  may  be  ...  to  help  with  your 
area  of  coverage,”  says  Kelley. 

The  paper’s  coverage  almost  deconstructs 
the  storm,  breaking  it  down  into  more  man¬ 
ageable  pieces,  such  as  geography  (where 
the  storm  hit)  and  issue  or  topic  (damage, 
recovery,  victims,  assistance). 

“There  is  one  team  that  handles  the 
building  and  property  damage.  That  is  a 
senior  reporter  who  does  that,  not  neces¬ 
sarily  an  editor. . . .  That  will  be  a  story  that 
will  be  ongoing  for  several  weeks.  We  have 
another  one,  there  is  a  senior  reporter  in 
this  case  to  handle  the  casualty  list  of  both 
the  dead  and  the  injured.  We  feel  very 
strongly  how  people  remember  the  news- 
pap)er’s  coverage  is  how  you  treat  the  vic¬ 
tims,”  says  Kelley.  IH 


Photo  courtesy  t^The  Daily  Oklahoman 


Reporters  and  photographers  follow 
President  Clinton  as  he  surveyed 
tornado  damage  in  Oklahoma. 


1999  EAGLE  AWARD  WINNERS 

FIRST  ROW:  Chris  Loiacano,  Beaumont  Enterprise;  Irene  Taber,  Albany  Times  Union;  Jim  Shupe,  Midland  Reporter-Telegram;  Peter  Garcia, 

San  Antonio  Express-News;  Clara  Moreno,  Laredo  Morning  Times;  Tom  Palmer,  Albany  Times  Union;  Larry  Schelke,  Huron  Daily  Tribune. 
SECOND  ROW:  Myra  Salcedo,  Midland  Reporter-Telegram;  Rodney  Curtis,  Midland  Daily  News.  THIRD  ROW:  Ann  Criswell,  Houston  Chronicle; 
Morris  Goen,  San  Antonio  Express-News;  Todd  McKnight,  Associated  Publishing  Company;  David  Fiorsey,  Seattle  Post-Intelligencer;  Michael  Young, 
Washington  Bureau;  Jim  Granata,  San  Francisco  Newspaper  Agency;  Tim  Goodman,  San  Francisco  Examiner.  BACK  ROW:  Renee  Janowicz, 
Midland  Daily  News  (1998  Eagle  Award  Winner);  Ben  Thompson,  Plainview  Daily  Herald;  Bill  Lighter,  Houston  Chronicle;  Ron  Jaap, 
Beaumont  Enterprise.  NOT  PICTURED:  Pam  Roth,  Edwardsville  Intelligencer. 
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Continued  from  page  28 

both  times,”  says  deputy  managing  editor 
Del  Stone  Jr. 

He  said  that  even 
though  the  power  went 
out  with  Erin,  it  was 
restored  in  time  to  get  a 
paper  out.  But  Opal, 
which  was  set  to  hit  the 
panhandle  on  Thursday 
morning,  Oct.  5,  gained 
strength  and  speed  and 
arrived  on  Wednesday, 

Oct.  4. 

“So  many  people  had 
left.  We  had  no  choice.  We 
could  not  put  out  a  news¬ 
paper  that  day.  Carriers 
had  evacuated,  press  peo¬ 
ple.  1  was  awakened  at  5 

Bruce  Rolfsen,  a  reporter  for  the 
Northwest  Florida  Daily  News, 
working  at  one  of  three  comput¬ 
ers  powered  by  a  portable, 
gasoline-powered  generator. 


a.m.  when  one  of  my  feature  writers  and  a 
photographer  wanted  to  leave.  ...  Even  if 
we  put  out  a  paper  there  would  not  be  any 
one  to  read  it.”  asserts  Stone. 
The  paper  is  owned  by  Free¬ 
dom  Newspapers  Inc. 

Stone  says  that  when  Opal 
hit,  they  did  not  have  a  dis¬ 
aster  plan.  The  newspaper’s 
executives  are  now  writing 
one. 

David  Hyams,  director 
of  news  operations  at  the 
San  Francisco  Chronicle, 


Photo  courtesy  of  Northwest  Florida  Daily  Nens 


says  that  during  the  Oct.  17,  1989,  Loma 
Prieta  earthquake,  the  paper  lost  power  so 
they  bought  a  $7,000  generator  from  a 
local  Sears  store,  plugged  in  a  few 
Macintosh  computers  and  were  able  to 
publish  an  abbreviated  16-page  paper. 
Since  the  earthquake  struck  around  5  p.m., 
eight  pages  of  the  paper  had  alieady  been 
printed. 

The  earthquake  experience  and  a  news¬ 
paper  strike  in  1994  spurred  the  paper  to 
revamp  its  emergency  disaster  plan. 

“There  were  like  20  of  us  in  manage¬ 
ment  in  the  newsroom.  ...  From  the  news 
side  of  it,  it  was  like  a  college  paper.  We 
put  out  a  48-page  paper.  Meanwhile,  the 
staff  that  was  on  strike,  they  were  putting 
out  their  own  paper  out  of  the  [Newspaper] 
Guild,  and  they  had  all  the  people  and  no 
equipment,  and  we  had  all  the  equipment 
and  no  people  . . .  curiously,  after  the  strike, 
we  wrote  a  new  disaster  plan  with  a  com¬ 
mittee  of  staff  and  management  of  people 
who  worked  on  both  papers  and  lots  of 
lessons  on  how  you  do  things  with  no 
equipment  and  how  you  do  things  with  no 
people,”  says  Hyams. 


Rainstorm  results  in  flood  of  ideas 


by  David  Noack 

Margaret  Edmonson  knows  about 
disasters. 

Edmonson,  the  managing  editor  of  the 
New  Braunfels  Herald-Zeitung  in  New 
Braunfels,  Texas,  saw  her  10,000-circula¬ 
tion  newspaper  flooded  after  a  torrential 
rainstorm  —  more  than  20  inches  of  rain 
in  less  than  24  hours  —  inundated  much 
of  the  small  city,  about  halfway  between 
San  Antonio  and  Austin. 

“We  are  not  even  in  the  flood  plain,  but 
there  was  a  lot  of  runoff,  and  as  a  result 
our  paper  was  flooded.  There  was  about 
six  and  one-half  feet  of  water  in  our 
offices,”  says  Edmonson,  who  adds  that 
they  were  able  to  publish  a  Sunday  edi¬ 
tion  at  a  sister  paper.  The  Segiun  Gazette- 
Enterprise.  Both  papers  are  owned  by 
Southern  Newspapers  Inc.  The  paper  was 
published  at  the  Gazette-Enterprise  for 
two  months,  while  the  Herald-Zeitung's 
own  presses  were  rebuilt. 

After  months  of  working  in  makeshift 
offices  in  a  local  beauty  parlor,  the 
newspaper  offices  have  been  renovated 
and  reopened  for  business.  The  staff 


moved  back  on  April  26. 

After  living  through  such  a  experience, 
Edmonson  says  the  best  advice  is  to  heed 
the  Boy  Scouts  motto:  be  prepared. 

It’s  difficult  at  best  to  prepare  for  the 
worst,  however.  Edmonson  says  newspa¬ 
pers  need  to  have  an  emergency  or  contin¬ 
gency  plan,  dealing  with  such  myriad 
issues  as  contacting  people,  where  staffers 
will  meet  in  case  they  can’t  get  to 
the  paper  or  the  office  is  no 
longer  there,  and  what  equipment 
needs  to  be  salvaged. 

Her  survival  tips  include: 

•  Prioritize  your  comput¬ 
ers.  Know  which  computers  are 
the  most  important  to  keep  the 
paper  in  business  if  they  had  to 
be  moved  off-site.  Computers  are 
now  color-coded  to  denote  their 
importance. 

•  Back-up  data.  It’s  often  a 
tedious  and  time-consuming  task  with  so 
many  other  things  going  on  at  a  newspa¬ 
per,  but  in  the  long  run  it  can  save  time 
and  money.  The  best  advice  when  back¬ 
ing  up  stories  and  subscribers’  and  adver¬ 
tisers’  bills  is  to  have  two  copies,  one  in 


the  office  and  the  other  off-site. 

•  Develop  a  disaster  plan,  what  you 
need  to  do  in  case  of  an  emergency.  The 
plan,  which  should  include  all  depart¬ 
ments,  should  be  updated  pieriodically. 

•  Make  do  with  less.  Right  after  a  dis¬ 
aster,  one  should  be  prepared  to  work  with 
a  smaller  staff  and  also  be  aware  that 
reporters,  editors,  and  other  employees 

may  be  affected  personally  by 
the  disaster.  Edmonson  says 
the  paper  paid  for  three  rental 
cars  for  employees  who  lost 
their  cars  while  getting  key 
equipment  out  of  the  paper. 

•  Develop  a  story  bud¬ 
get.  List  what  issues  need  to 
be  covered,  but  remain  flexi¬ 
ble  to  change  at  a  moment’s 
notice. 

•  Save  the  morgue. 

Newspaper  libraries  are 
repositories  of  the  character  and  history 
of  a  community.  But  when  disaster  hits, 
there  is  no  time  to  save  much.  Work 
closely  with  the  local  library  and  or  his¬ 
torical  society  to  rebuild  clip  files  before 
an  emergency  strikes. 


Margaret 

Edmonson 

managing  editor  of 
the  New  Braunfels 
Herald-Zeitung 
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DIGITAL  HOW-TO 

Reierence  on  the  road 

Traveling  correspondents  will  appreciate  this  site 


by  Charles  Bowen 

You’re  on  the  road  with  your  lap¬ 
top,  covering  a  breaking  story. 
Obviously,  from  your  cramped 
motel  room,  you  do  not  have  access  to  the 
newsroom  library  and  reference  materi¬ 
als.  Nonetheless,  to  complete  your 
reports,  you  need  to  be  able  to  look  up 
.some  previously  published  stories  on  the 
situation  you’ve  been  tossed  into.  You 
also  could  use  a  good  encyclopedia,  a  dic¬ 
tionary,  a  Phonebook  for  a  nearby  com¬ 
munity,  and  perhaps  a  detailed  business 
directory.  There’s  no  time  to  explore  this 
town  for  its  library. 

Compounding  your  difficulties,  the 
Internet  connections  from  this  temporary 
work  station  are  terrible.  The  thought  of 
having  to  search  the  Web  for  all  these  tools 
makes  you  dizzy.  Fortunately,  you  need  to 
remember  only  one  Web  address  on  the 
road  to  reach  an  entire  suite  of  reference 
tools.  My  Virtual  Reference  Desk  is  an  awe¬ 
some  journalist’s  dream  portal,  a  collection 
of  Web  resources  that  you’ll  want  to  book¬ 
mark  for  use  at  home  and  especially  on  your 
laptop  for  when  you  are  on  the  road. 

To  get  started,  visit  the  site  at 
http://www.refdesk.com,  where  the  intro¬ 
ductory  page  wastes  no  time  getting  you 
going.  The  home  page  is  topped  with  a 
data  entry  field  labelled  “Search  For:’’  in 
which  you  can  enter  a  word  or  phrase, 
then  click  one  of  the  three  buttons  to  the 
right,  either  WWW  to  search  the  World 
Wide  Web  via  MetaCrawler  (http://www. 
metacrawler.com),  Webster’s  to  look  up 
the  text  in  the  online  Webster’s 
Dictionary,  or  DejaNews  to  search 
Internet  newsgroups  for  the  phrase. 

Need  to  check  the  weather  at  a  specific 
location?  The  next  data  field  accepts  either 
a  ZIP  code  or  a  city  name.  Click  on  the  Go 
button  to  .send  the  request  to  The  Weather 
Channel’s  site  (http://www.weather.com). 

Similarly,  a  Stock  Quotes  field  accepts 
stock  ticker  symbols  (separated  by  com¬ 
mas).  Click  on  the  Go  button  to  be  taken  to 
the  E*Trade  site  (http://www.etrade.com) 
for  the  latest  report  on  those  stocks. 

Scroll  down  the  introductory  page. 


beyond  the  data  entry  boxes,  to  see  The 
Reference  Desk’s  real  strength:  its  phe¬ 
nomenal  assembly  of  links.  In  its  News 
section,  all  the  major  wire  services  can  be 
reached  from  hero,  including  The 


^  ,  .  rs 

The  Virtual  Reference  Desk  combines  a 
variety  of  resources  in  one  place. 

Associated  Press,  United  Press  Inter¬ 
national,  and  Reuters.  Click  on  the  More 
link  for  a  complete  list  with  more  esoteric 
selections,  like  Agence  France-Press, 
Asia-Pacific  News,  Islamic  Republic 
News,  Itar-Tass  News  Agency,  Korea 
News  Service,  Japan’s  Kyodo  News 
Service,  Latino  News,  and  many  others. 
Also  here  are  links  to  radio  news  via 
streaming  audio  (including  ABC,  BBC, 
CNN,  and  ESPN),  newspapers  (such  as 
the  Los  Angeles  Times,  The  New  York 
Times,  and  The  Washington  Post),  maga¬ 
zines  (Life,  Newsweek,  People,  Reader’s 
Digest,  Sports  Illustrated,  Time,  and  U.S. 
News  and  World  Report),  as  well  as  inter¬ 
national  news  and  columnists. 

Continuing  scrolling  for  the  site’s  links 
to  some  375  fast  fact  finders,  260  search 
engines,  150  weather  tools,  140  ask-an- 
expert  sites,  and  300  quick  reference  util¬ 
ities,  along  with  encyclopedias,  almanacs, 
and  homework  helpers.  To  search  from 
another  direction,  click  on  any  of  the 
broad  categories,  including  business,  fea¬ 
tures,  magazines,  news  wires,  newspa¬ 
pers,  shopping,  and  sports.  Finally,  for 
dedicated  applications,  the  site  has  direct 
links  to  a  suite  of  particularly  useful  tools. 


including  an  acronym  finder,  an  area  code 
and  ZIP  code  databases,  an  atomic  clock, 
quotation  collections,  calculators,  calen¬ 
dars,  currency  converter,  style  guides. 
Yellow  Pages,  map  generators,  world  fact 
books,  and  a  unit  converter. 

Other  considerations  for  using  My 
Virtual  Reference  Desk  in  your  reporting 
and  editing: 

IThe  site  is  operated  by  Bob  Drudge,  a 
family  therapist  who  has  a  passion  for 
classifying  Net  subjects.  .4nd  if  that  name 
sounds  familiar,  it’s  probably  because  he 
is  the  father  of  Net  gossip  columnist  Matt 
Drudge,  whose  Drudge  Report  newsletter 
became  famous  during  the  White  House 
sex  scandal  last  year. 

2  The  resource  currently  contains  some 
16,000  links  that  are  verified  about 
every  six  weeks.  That  is  about  400  pages 
worth  of  links,  ranging  from  every 
American  newspaper  column  of  note  to 
conspiracy  theory  Web  sites  to  webcams  of 
note.  No  wonder  it  draws  some  15,000 
users  a  day. 

3  If  you  want  use  the  site  for  your  news 
update,  bookmark  its  “First  Things 
First”  link  for  today’s  headlines  and  links 
to  longer  stories  or  Web  sites.  Also  the 
“Express  News”  link  lists  top  stories  by 
category.  Hi 


EdfP  BRIEF 


Internet  Tradeline 
signs  Advance, 
Nando  Media 


Internet  Tradeline  Inc.  (ITI)  announced 
May  18  deals  with  Advance  Internet,  a 
subsidiary  of  Advance  Publications,  and 
Nando  Media,  the  new  media  division  of 
The  McClatchy  Co.  ITI’s  Point  &  Shop  e- 
commerce  package  is  being  used  by 
many  newspapers  on  their  Web  sites. 

Advance's  online  affiliates,  responsible 
for  10  newspaper  Web  sites,  will  carry  pri¬ 
vate-labeled  electronic  commerce  malls 
provided  by  ITI.  Nando  Media  will  utilize 
Point  &  Shop  for  McClatchy’s  24  online 
newspapers.  In  both  deals,  ITI  will  build  a 
merchant's  online  store  at  no  initial  cost 
and  provide  the  training  for  each  retailer 
to  maintain  the  store.  Hosting  fees  and  a 
percentage  of  transaction  revenues  from 
online  sales  will  be  split  between  ITI  and 
each  newspaper.  —  Karim  Mostafa 
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I  Edf*?  OBITUARIES 


ASSOCIATED  PRESS 

THOMAS  KENT  to  deputy  managing 
editor  for  projects  and  administration, 
from  international  editor. 

ALICE  KLEMENT  to  national  enter¬ 
prise  editor,  from  assistant  enterprise  editor. 

MIKE  SILVERMAN  to  deputy  man¬ 
aging  editor  for  national  news,  directing 
US  news  for  all  of  the  news  gathering 
organization’s  domestic  and  world  wires, 
from  deputy  managing  editor. 


MCCAi.EB 

KOKOMO 

TRIBUNE 


KENT 

ASSOCIATED 

PRESS 


ELEMENT 

ASSOCIATED 

PRESS 


SILVERMAN 

ASSOCIATED 

PRESS 


KOKOMO  TRIBUNE 

DAN  MCCALEB  to  managing  editor 
of  the  daily  in  Kokomo,  Ind.,  from  metro 
editor  of  The  Daily  Advertiser  in 
Lafayette,  La. 


of  directors  member.  She  retains  her  posi¬ 
tion  as  president  and  publisher  of 
Neighborhood  Publications  Inc.,  in 
Bedford,  N.H.,  and  chairman  of  the  board 
for  Union  Leader  Corp.,  in  Manchester, 
N.H.,  which  publishes  daily  and  Sunday 
papers.  Ms.  Scagliotti  is  a  niece  of  Charles 
E.  Scripps,  chairman  of  the  executive 
committee  of  the  Scripps  board. 


BELO 

JOHN  W.  BASSETT  JR.,  director 
since  1979  and  a  partner  in  the  law  firm  of 
Bassett  &  Copple,  LLP  in  Roswell,  New 
Mexico;  ROBERT  W.  DECHERD,  direc¬ 
tor  since  1976  and  chairman  of  the  board, 
president  and  CEO  of  Belo;  BURL 
OSBORNE,  director  since  1987  and  pres- 
ident/Publishing  Division  of  Belo  as  pub¬ 
lisher  of  The  Dallas  Morning  News,  and  J. 
MCDONALD  WILLIAMS,  director 
since  1985  and  chairman  of  the  Trammell 
Crow  Company,  to  re-elected  class  I,  board 
of  directors  members  for  the  corporation. 

JAMES  M.  MORONEY  to  president 
of  Belo  Online  Inc.,  the  newly  formed 
interactive  media  entity,  and  Belo 
Enterprises,  a  separate  entity  which  serves 
as  a  vehicle  for  the  corporation’s  invest¬ 
ments.  He  retains  his  position  as  executive 
vice  president  for  the  corporation. 

DUNIA  A.  SHIVE  to  additional 
responsibility  for  the  corporation’s  trea¬ 
sury  and  investor  relations.  She  retains  her 
position  as  senior  vice  president/CFO. 


MOBILE  PRESS  REGISTER 

MICHAEL  MARSHALL  to  editor  of 
the  Alabama  daily,  from  managing  editor. 
He  succeeds  STAN  TINER  who  moved 
to  executive  editor  of  The  Daily 
Oklahoman  in  Oklahoma  City. 


SUN-SENTINEL  CO. 

JOSIE  BACALLAO  to  vice  president 
and  director  of  marketing  for  the  company 
in  Fort  Lauderdale,  Fla.,  from  vice  presi¬ 
dent  of  marketing  services  for  the  Miami 
Herald  Publishing  Co. 

CARLOS  MIRO  to  technology  direc¬ 
tor,  from  vice  president  of  operations  and 
technology  for  Precision  Response 
Corporation,  a  telecommunications  out¬ 
sourcing  company  in  Miami. 


PARADE 

MIRIAM  MAQSOOD  to  advertising 
sales  manager  for  the  magazine’s  San 
Francisco  office,  from  account  manager 
for  Natural  History  Magazine  in  San 
Francisco. 


SCRIPPS 

WILLIAM  R.  BURLEIGH  to  chair¬ 
man  of  the  company’s  board  of  directors. 
He  succeeds  LAWRENCE  A.  LESER 
who  decided  not  to  stand  for  re-election. 
Burleigh  retains  his  position  as  president 
and  CEO  of  the  company. 

NACKEY  E.  SCAGLIOTTI  to  board 


STAR-TELEGRAM 

MIKE  COCHRAN  to  senior  writer 
for  the  daily  in  Fort  Worth,  Texas,  from 
Fort  Worth  correspondent  for  the 
Associated  Press. 


TIMES  MIRROR 

MICHAEL  E.  WALLER  to  .senior 
vice  president  of  the  company,  from  pub¬ 
lisher  and  CEO  of  its  subsidiary.  The  Sun 
in  Baltimore. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  nevi^pei^  or  ^ 
non-daily  new§^^r  |roups.^ 


WASHINGTON  POST  CO. 

PINKIE  DENT-KANNON  to  assis¬ 
tant  treasure  of  the  company  in 
Washington,  D.C.,  from  cash  manager. 

MATTHEW  C.  SEELYE  to  assistant 
controller,  from  director  of  corporate 
accounting. 


GORDON  ALLAN  “JACK”  AULIS, 
a  North  Carolina  Journalist  died  of  a  heart 
attack  in  Raleigh,  at  the  age  of  73. 
Throughout  his  career,  Aulis  worked  in 
radio,  television,  and  newspapers.  He 
began  his  career  in  1951  at  The  Daily 
Advance  in  Elizabeth  City,  N.C.  He  later 
moved  to  the  WGAI  radio  station  in 
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Elizabeth  City  and  then  The  Virginian- 
Pilot  in  Norfolk,  Va.  In  1968,  he  joined 
The  News  &  Observer  in  Raleigh. 

JAMES  E.  CHARLET,  90,  former 
publisher  and  general  manager  of  The 
Leaf-Chronicle,  a  daily  in  Clarksville, 
Tenn.,  died  May  6.  Charlet  purchased  a 
share  in  the  paper  in  1946.  By  1960,  his 
venture  had  developed  into  the  largest 
group  of  weeklies  to  be  published  by  a 
single  plant  in  the  South.  In  1973,  he  sold 
The  Leaf -Chronicle  to  Multimedia  but 
remained  its  president  and  publisher  until 
1978,  when  he  turned  the  paper  over  to 
his  son,  James  E.  Charlet  Jr. 

EDWIN  L.  DALE  JR.,  75,  a  former 
New  York  Times  reporter  and 
spokesman  for  the  White  House  Office 
of  Management  and  Budget,  died  of 
cancer  on  May  3.  Dale  began  his  career 
in  Washington  in  1951  as  a  reporter  for 
the  New  York  Herald  Tribune.  By  1955, 
he  began  covering  economics  for  The 
New  York  Times.  From  1981  to  1987,  he 
was  assistant  director  of  public  affairs 
at  the  Office  of  Management  and 
Budget,  serving  as  a  link  between 
reporters  and  the  Reagan  administra¬ 
tion  and  was  well  known  for  his  expert 
knowledge  of  the  federal  budget. 
Before  retiring  in  1992,  he  worked  in 
the  area  of  policy  studies.  He  also 
wrote  two  books  on  politics, 
“Conservatives  in  Power”  and  “The 
People’s  Budget.” 

WILLIAM  P.  GRUBER,  67,  a  for¬ 
mer  financial  columnist  for  the  Chicago 
Tribune  was  found  dead,  of  a  heart 
attack,  in  his  Chicago  home  on  May  1 1 . 
He  worked  as  business  editor  for  an 
evening  daily,  the  Chicago  Today,  until 
it  closed  in  1974.  He  retired  from  the 
Tribune  in  1998. 

A J.  “JACK”  MARINEAU,  67,  long¬ 
time  newspaper  publisher  and  real  estate 
developer  died  of  cancer  May  18. 
Marineau’s  first  newspaper  job  was  with 
News  Review  Publishing,  which  published 
The  Idahonian  —  now  The  Moscow- 
Pullman  Daily  News  —  where  his  father 
was  minority  owner  and  publisher.  In 
1980,  Marineau  sold  his  interest  to  the 
McClatchy  Newspaper  Group  and  found¬ 
ed  Marineau  Management,  a  real  estate 
development  firm. 

GILBERT  MILLSTEIN,  83,  a  book 
reviewer  and  reporter  for  The  New  York 
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Times  died  of  kidney  failure  on  May  7.  In 
1957,  Millstein  wrote  a  review  in  The 
Times  which  brought  attention  to  author 
Jack  Kerouac,  for  his  novel  “On  the 
Road.”  In  addition  to  writing  reviews  and 
articles  for  the  Times  from  1949  to  1963, 
he  also  wrote  for  The  Saturday  Evening 
Post.  In  the  mid  ’70s  to  mid  ’80s, 
Millstein  was  a  news  editor  for  “NBC 
Nightly  News.” 

EUGENE  SCHROEDER,  77,  a 
reporter  with  The  Associated  Press  for 
over  40  years,  died  in  New  York  on  May 
6  of  complications  from  a  stroke.  He  was 
AP’s  Lansing,  Mich.,  correspondent  in 
the  ’60s.  In  1978,  Schroeder  served  on 
AP’s  task  force  on  racial  issues  and 
became  part  of  the  news  features  staff  . 
He  was  special  features  editor  until  he 
suffered  a  disabling  stroke  last  year. 


ExgfP  AWARDS 


Sixteen  students  have  been  chosen  as 
the  1999  Associated  Press  Interns.  The 
summer  internship  program,  is  open  to  stu- 
i  dents  of  Black,  Latino,  Asian,  and  Native 
American  decent,  who  are  either  juniors, 
;  seniors,  or  in  graduate  school.  The  finalist 
I  were  selected  from  over  100  applicants 
!  nationwide. 

Listed  below  are  the  names  of  the  final- 
I  ist,  the  Universities  attended,  and  the  AP’s 
I  host  bureau  location  where  they  will 
undergo  their  internships:  Ahn-Mihn  Le, 
University  of  California,  Los  Angeles; 
i  Alex  Lyda,  Northwestern  University, 
I  Chicago;  Cassie  Chew,  Northwestern 
i  University,  Charleston,  W.Va.;  Catherine 
I  Tsai,  Northwestern  University,  Detroit; 

!  Christopher  Kahn,  Arizona  State, 
Phoenix;  David  Ho,  Brooklyn  College, 
:  Washington,  D.C.;  Gerald  Abejo, 
I  University  of  Iowa,  Indianapolis;  Harry 
Mok,  University  of  California  at 
Berkeley,  San  Francisco;  Indraneel  Sur, 
Yale,  Baltimore;  Joy  Russell-Perez, 
Columbia,  New  York  City;  Kai-Yui  Anny 
i  Kuo,  Northwestern  University,  Albany; 

Melanie  Coffee,  University  of  Missouri, 
I  St.  Louis;  Rebecca  Lopez,  New  Mexico 
j  State,  Albuquerque;  Stephen  Holder, 
Florida  International,  Dallas;  Jane 
Hwang,  University  of  Missouri,  Chicago- 
Photos;  and  Karen  Gaudette,  University 
I  of  Washington,  Seattle. 

The  first  1998  ICU  Award  for  Out- 
j  standing  International  Investigative 
I  Reporting  was  awarded  to  Southeast  Asia 


by  Verne  He  Dorvit 


journalist,  Nate  Thayer,  from  the  Far 
Eastern  Economic  Review,  for  his  reports 
on  the  Khmer  Rogue,  their  leader  Pol  Pot, 
and  the  millions  of  Cambodians  murdered 
under  his  regime.  As  part  of  the  award, 
Thayer  received  an  engraved  crystal 
obelisk,  and  a  check  for  $20,000  which 
was  presented  to  him  during  the  inaugural 
conference  of  the  International  Con¬ 
sortium  of  Investigative  Journalist  at 
Harvard  University.  Thayer  spent  years  in 
the  Cambodian  jungle  in  his  quest  for  first 
hand  knowledge  of  the  Khmer  Rouge.  He 
was  also  one  of  the  only  Westerners 
allowed  to  interview  Pol  Pot  at  length,  and 
the  only  member  of  the  press  allowed  to 
wimess  his  trial.  During  a  commendation 
statement  at  the  conference  banquet,  the 
judges  stated  that  Thayer  had  “illuminated 
a  page  in  history  that  would  have  been  lost 
to  the  world  ...”  had  it  not  been  for  his 
bravery  and  persistence  for  the  truth. 

The  Knight  Science  Journalism 
Fellows  for  the  1999-2000  academic  year, 
at  the  Massachusetts  Institute  of 
Technology,  were  awarded  to  nine  jour¬ 
nalist  who  cover  science,  medicine,  and 
environment.  The  honorees  who  represent 
the  United  States,  India,  Korea,  and 
Switzerland,  are  journalists  who  write  for 
newspapers,  the  WEB,  science  magazines, 
and  produce  documentaries  for  television. 

They  will  devote  one  full  academic 
year  of  study  at  MIT.  The  fellows  are: 
David  Chandler,  science  writer.  The 
Boston  Globe',  W.  Wayt  Gibbs,  senior 
writer.  Scientific  American  magazine; 
Karen  Hopkin,  free-lance  writer; 
Ganapati  S.  Mudur,  science  writer.  The 
Telegraph,  Calcutta;  Melissa  Schorr,  staff 
writer,  the  Las  Vegas  (Nev.)  Sun;  Andreas 
Schriber,  producer  and  editor,  Swiss 
Television  DRS,  Zurich;  Shin  DongHo, 
chief  science  reporter,  Hankyoreh 
Shinmun,  Seoul;  Peter  Spotts,  science  and 
technology  correspondent.  The  Christian 
Science  Monitor,  Boston;  and  David 
Talbot,  reporter.  The  Boston  Herald. 

The  1998  Worth  Bingham  Prize  for 
investigative  reporting  went  to  Gardiner 
Harris  and  R.G.  Dunlop  of  The  Courier- 
Journal  for  their  series  of  1998  articles, 
“Dust,  Deception  and  Death”  which 
revealed  the  widespread  cheating  on  coal- 
dust  tests  in  Kentucky  and  other  states. 
Both  reporters  will  also  share  a  $10,000 
prize.  The  award  was  presented  by 
President  Clinton  at  the  White  House 
Correspondents’  Association  dinner  in 
Washington  on  May  1 . 
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NAA,  Tom  Hanks  set  up  roadblock 
just  in  time  for  Memorial  Day 


More  than  300  newspapers 
offer  full-page  ads  pro 
bono  to  help  raise  funds  for 
a  World  War  II  monument 

by  Joe  Nicholson 

Tom  Hanks,  of  “Saving  Private 
Ryan.”  is  raising  funds  for  a  World 
War  II  memorial  by  appearing  in  a 
PSA  roadblock,  which  will  run  in  more 
than  300  newspapers  on  Memorial  Day, 
Monday,  May  3 1 . 

The  advertising  cam¬ 
paign  represents  a  col¬ 
laboration  between  the 
Newspaper  Association 
of  America  (NAA), 
which  helped  arrange 
for  members  to  donate 
space,  and  The  Adver¬ 
tising  Council,  a  non¬ 
profit  group  which  is 
the  nation’s  largest 
provider  of  PSAs  (pub¬ 
lic  service  announc- 
ments).  A  roadblock  is 
and  ad-buy  in  many 
newspapers  —  or  in 
many  outlets  in  other 
media  —  that  all  run  at 
the  same  time  and  dom¬ 
inate  the  market. 

The  Tom  Hanks  ads, 
which  were  created  pro 
bono  by  New  York  City-based  Marsteller 
Advertising,  are  designed  to  help  raise 
funds  for  a  $100  million  National  World 
War  II  memorial  on  the  Washington, 
D.C.,  Mall  between  the  Washington  and 
Lincoln  memorials. 

The  monument  will  honor  war  veter¬ 
ans,  citizens  on  the  home  front,  and  the 
nation’s  high  moral  purpose. 

President  Clinton  dedicated  the  memo¬ 
rial  site  on  Veterans  Day,  1995. 
Construction  will  be  based  on  a  design 
concept  created  by  Friedrich  St.  Florian. 

The  memorial  is  being  built  by  the 
American  Battle  Monuments 
Commission,  the  federal  agency  that 


maintains  24  military  cemeteries  outside 
the  United  States  and  27  monuments  in 
this  country  and  overseas.  Already,  more 
than  $50  million  has  been  raised  for  the 
memorial;  most  has  come  from  private 
contributions. 

“It’s  fitting  that  America’s  newspapers, 
which  were  so  pivotal  in  bringing  news 
about  the  war  to  those  at  home  and  those 
fighting  overseas  now  will  help  play  a  part 
in  honoring  that  heroic  endeavor,”  says 
NAA  president  and  CEO  John  F.  Sturm. 
“Newspaper  advertising  has  been,  and 
continues  to  be,  a  powerful  medium  from 


which  to  call  citizens  to  action.” 

The  Ad  Council  was  formed  in  1942  to 
build  support  for  the  war  effort,  but 
Monday’s  ads  represent  its  first  roadblock. 
In  the  past,  the  council  has  accepted  ad 
space  donations  on  days  chosen  by  publish¬ 
ers.  In  addition  to  print  ads,  the  council  and 
Hanks  have  created  radio  and  TV  spots. 

“After  the  experience  of  making  the 
film  ‘Saving  Private  Ryan,’  I  was  sur¬ 
prised  to  realize  there  is  no  national 
memorial  to  honor  the  men  and  women 
who  served  in  World  War  II,”  says  Hanks. 
“When  I  learned  the  memorial  could 
become  a  reality,  I  immediately  wanted  to 
be  part  of  the  effort.” 


EtSf?  BRIEFS 


Shakedown  tests 
for  NAA’s  $5M 
clearinghouse 

The  Newspaper  Association  of  America 
(NAA)  will  begin  testing  its  $5  million 
user-friendly  Web  clearinghou.se  for 
advertising  information  this  summer. 

The  clearinghouse,  known  as  Newspaper 
Industry  Communications  Center  (NICC), 
is  scheduled  to  open  next  year.  It  was 
planned  in  response  to  advertisers’  com¬ 
plaints  that  “multimarket  advertising  could 
be  a  cumbersome,  time-consuming,  and 
sometimes  frustrating  activity,”  says  NAA. 

NICC  is  being  designed  to  make  it  eas¬ 
ier  and  less  expensive  for  advertisers  and 
ad  agencies  to  carry  out  multimarket 
newspaper  ad  buys  by  electronically  link¬ 
ing  all  parties  involved  in  the  buys. 

NAA  officials  emphasize  NICC  is  not 
designed  to  replace  existing  service 
providers  and  will  not  negotiate  rates. 
Rather,  it  seeks  to  streamline  the  existing 
ad-buying  process.  NICC  will  be  available 
to  all  newspapers,  not  merely  NAA’S  1 ,700 
members. 

NAA  president  and  CEO  John  F.  Sturm 
says;  “Development  of  the  NICC  is  pro¬ 
ceeding  according  to  schedule,  and  we 
expect  to  begin  testing  at  multiple  beta 
sites  in  late  summer.” 

“What  we  have  seen  over  the  past  cou¬ 
ple  of  months  is  that  as  more  players  — 
newspapers,  advertisers  and  ad  agencies, 
in  particular  —  learn  about  and  under¬ 
stand  what  the  NICC  will  be  able  to  do, 
they  become  just  as  excited  as  we  are 
about  it,”  adds  Sturm. 

Nice  was  formed  as  a  New  York-based, 
for-profit  subsidiary  of  NAA,  which  is  non¬ 
profit.  A  separate  for-profit  NAA  sub¬ 
sidiary,  the  Newspaper  National  Network 
(NNN),  was  set  up  five  years  ago  and  focus¬ 
es  on  selling  national  advertising  to  adver¬ 
tisers  in  industries  that  were  using  newspa¬ 
pers  infrequently  in  recent  decades.  The 
experience  of  NNN,  which  is  also  ba.sed  in 


Tom  Hanks  in  newspaper  ads  designed  to  raise  funds 
for  a  World  War  II  memorial  on  Washington,  D.C.,  Mall. 
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New  York,  helped  lead  to  the  decision  to  ! 
create  NICC.  i 

NAA  expects  the  clearinghouse  to  ! 
help  newspapers  compete  with  other  i 
media. 

“This  system  allows  advertisers  to 
place  multimarket  advertising  in  U.S.  and 
Canadian  newspapers  with  only  one  i 
order,”  says  NAA.  “NICC  will  use  j 
Internet  technologies,  electronic  com-  | 
merce,  and  centralized  databases  to  be  the 
single  point  of  contact  through  which  ' 
insertion  orders  can  be  electronically  sub¬ 
mitted,  processed,  and  tracked.” 

KPMG-Peat  Marwick,  a  consulting 
firm,  is  the  primary  developer  of  NICC,  i 
which  will  have  a  modular  structure  so  it  ; 
can  be  upgraded  easily. 

The  clearinghouse  will  be  used  with 
newspapers’  existing  computer  equipment. 
Whether  papers  have  PCs  or  MACs,  they 
will  be  able  to  participate  using  Microsoft 
Internet  Explorer  or  Netscape. 

Advertisers  and  ad  agencies  will  be 
able  to  originate  insertion  orders  electron¬ 
ically,  and  the  orders  will  go  automatical¬ 
ly  to  all  transaction  parties. 


NAA  plans  to  hook  up  NICC  with 
advertisers  that  maintain  important  demo¬ 
graphic,  circulation,  and  readership  data. 

Steve  Maietta,  of  the  American 
Association  of  Advertising  Agencies’ 
newspaper  committee,  says  a  clearing¬ 
house  like  NICC  is  needed  because  ad 
agencies  wait  six  weeks  on  average 
before  they  can  confirm  whether  all  ads 
ran  correctly  in  a  multi-market  newspa- 
peer  buy. 

NAA  began  with  a  plan  for  newspapers 
to  subsidize  the  services  of  NICC,  initial¬ 
ly  by  paying  0.5%  of  the  ad  revenue 
received  through  the  clearinghouse. 
Advertisers,  ad  agencies,  and  third-party 
vendors  will  get  free  NICC  assistance. 

Landon’s  Latino 
Confab 

Landon  Media  Group  sponsored  a  Los 
Angeles  seminar  last  week  for  regional 
advertisers  and  ad  agencies  with  an  interest 
in  using  the  nation’s  1 16  Spanish-language 
daily  and  weekly  newspapers. 


About  100  representatives  attended 
Landon’s  May  18  luncheon  and  seminar, 
“Beyond  Hispanic  Newsprint  101; 
Mastering  the  Art  of  Audience  Reach.” 

“We  want  to  show  that  newspapers 
have  more  connectivity  with  readers  than 
advertisers  are  aware,”  says  Roland  Little, 
Landon’s  Miami-based  director-Hispanic 
marketplace. 

The  seminar  described  new  trends  in 
Spanish-language  newspapers,  which 
have  an  estimated  six  million  readers,  says 
Little,  whose  firm  represents  eight  of  the 
bigger  papers.  Seminar  speakers  dis¬ 
cussed  U.S.  history  courses,  says  Little, 
and  pointed  out  the  courses  often  provide 
little  information  about  the  achievements 
of  generations  of  Spaniards  who  explored 
and  mapped  states  that  include  Florida, 
California,  Nevada,  and  Colorado. 

Jim  Munson,  sales  director  of  Landon’s 
Los  Angeles  office,  says  some  participants 
seemed  “a  little  bit  surprised”  when  speak¬ 
ers  described  myths  about  Hispanics, 
including  a  misconception  of  some  who 
believe  Latinos  forget  Spanish  after  they 
learn  English. 


Don't  worry,  they  won't  bite. . .  or  will  they? 

Dogs  are  wonderful  companions. 

But  even  the  cutest,  sweetest  pup  can  bite 
if  provoked. 

State  Farm  Insurance  and  the 
American  Veterinary  Medical  Association 
can  help  you  tell  your  audience  about  the 
problem  of  dog  bites  and  how  to  prevent 
them. 

•  As  many  as  one  million  people  seek 
treatment  for  dog  bites  each  year. 

•  Half  of  children  12  and  under  have  been  bitten,  ranking  it  as  the  No.  1  health  risk  for  kids. 

•  Dog  owners  can  face  civil,  and  even  criminal  action  because  of  dog  attacks. 

May  1 6-22  is  Dog  Bite  Prevention  Week. 

Send  me  the  following  dog  bite  prevention  information; 

□  Press  release/general  information  packet 

□  Interview/subject  contacts  (English/Spanish) 

□  Video  b-roll,  report  from  Insurance  Information  Institute 

□  Camera-ready  print  article 


State  Farm  Insurance  Companies 

Home  Offices:  Bloomington,  Illinois 
ly  hltp’VAvww.statefarm.com 


Name _ _  Title _ 

Media  outlet  _ 

Address  _ 

City _ State  _ ZIP _ 

Ph.#  _ 

Mail  or  fax  to:  Dog  Bite  Prevention/Public  Affairs  Department,  State 
Farm  Insurance  Companies,  One  State  Farm  Plaza,  Bloomington,  IL 
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Female  cartoonists  discuss 
breaking  into  a  male  box 


Tooners  in  Texas  taik 
about  why  there  aren’t 
more  women  in  their  field 

by  David  Astor 

Why  aren’t  there  more  female  car¬ 
toonists?  Because  there  aren’t 
more  female  cartoonists. 

A  scarcity  of  role  models  is  one  reason 
for  the  mostly  male  nature  of  the  field, 
according  to  panelists  at  a  “women  in  car¬ 
tooning”  session  at  the  recent  National 
Cartoonists  Society  (NCS)  meeting  in  San 
Antonio,  Texas. 

“When  1  was  starting  out,  finding 
female  role  models  was  the  most  difficult 
thing,”  says  “Rhymes  With  Orange”  cre¬ 
ator  Hilary  Price,  29,  of  King  Features 
Syndicate. 

While  Price  was  still  a  teenager,  only 
nine  of  the  220  comic  cartoonists  with 
major  syndicates  were  female,  according 
to  E&P's  1989  Syndicate  Directory.  And 
only  two  of  60  syndicated  editorial  car¬ 
toonists  were  women.  One  of  them,  Etta 
Hulme  of  the  Fort  Worth  Star-Telegram 
and  Newspaper  Enterprise  Association, 
was  on  the  NCS  panel. 

The  number  of  women  has  risen,  albeit 
slowly,  during  the  past  decade.  The  latest 
Syndicate  Directory  lists  1 6  female  comic 


“Stone  Soup”  creator  Jan  Eliot  of 
Universal  moderated  the  NCS  panel. 


creators  and  four  female  editorial  cartoon¬ 
ists  (including  Hulme)  with  big  syndi¬ 
cates.  The  NCS,  whose  650  members 
come  from  various  cartooning  genres,  still 
only  has  about  three  dozen  women. 

Two  of  them  are  “Cathy”  creator  Cathy 
Guisewite  of  Universal  Press  Syndicate 
and  “For  Better  or  For  Worse”  creator 
Lynn  Johnston  of  United  Media.  Their 
comics  started  in  1976  and  1979,  respec¬ 
tively,  and  some  syndicates  and  newspa¬ 
pers  back  then  thought  two  cartoonists 
were  enough  to  reflect  the  female  gender, 
even  though  over  200  male  cartoonists 
were  offering  the  male  point  of  view. 

‘“We  have  Lynn  and  we  have  Cathy. 
What  do  we  need  you  for?’”  was  the  atti¬ 
tude  panel  moderator  and  “Stone  Soup” 
creator  Jan  Eliot  recalls  as  she  sought  syn¬ 
dication  from  1979  until  her  1995  signing 
with  Universal. 

Why  did  newspapers  need  Eliot? 
Because  she  believes  she’s  funny  —  and 
because  the  former  single  mother’s  comic 
(set  in  a  female-headed  household)  has  a 
different  theme  and  voice  than  those  of 
other  women  cartoonists. 

“There  are  just  as  many  viewpoints 
among  women  as  among  men,”  notes  pan¬ 
elist  Anne  Gibbons,  a  New  York  City- 
based  creator  who  does  greeting  cards  and 
other  cartoon  work. 

Another  panelist  —  Johnston,  whose 
2,000  clients  make  her  the  most  widely  syn¬ 
dicated  female  comic  creator  —  says  edi¬ 
tors  deciding  what  to  publish  should  realize 
that  a  large  percentage  of  people  reading 
newspapers,  including  the  ads,  are  women. 

Eliot  believes  one  reason  why  female 
cartoonists  are  doing  at  least  somewhat 
better  these  days  is  the  increase  in  female 
editors.  But  she,  Johnston,  and  other 
speakers  also  emphasize  that  some  male 
editors  and  cartoonists  helped  them  break 
in  over  the  years. 

Some  women  are  breaking  in  via  the 
Internet.  Panelist  Paige  Braddock,  graph¬ 
ics  editor  for  The  Atlanta  Journal- 
Constitution,  creates  the  Web-based 
“Jane’s  World”  comic  (www.pb9.com). 

Braddock  recalls  that  when  she  first 
sketched  cartoons  as  a  kid,  she  tended  to 


“Rhymes  With  Orange”  creator  Hilary 
Price  draws  for  King  Features. 


unconsciously  draw  men  because  most 
comic  characters  were  men.  “It  was 
always  Beetle  Bailey  or  Popeye  or 
Snuffy  Smith,”  she  says,  adding  that  the 
advantages  of  a  female  cartoonist  creat¬ 
ing  a  lead  female  cartoon  character  are 
obvious  to  her  now. 

Should  comics  by  women  focus  on 
so-called  women’s  issues  or  more  gen¬ 
eral  themes? 

Because  there  are  so  many  male  car¬ 
toonists,  says  Braddock,  “men  are  beyond 
the  point  where  they  have  to  make  state¬ 
ments  about  what  it’s  like  to  be  a  man.” 
But  because  there  are  still  relatively  few 
female  cartoonists,  she  adds,  “we  almost 
have  to  say  what  it’s 
like  to  be  a  woman.” 

Gibbons  says  she 
does  not  feel  pres¬ 
sure  to  do  cartoon 
material  relating  to 
women,  but  “that’s 
what  I  think  about 
and  what’s  relevant 
to  my  life.  The 
changing  roles  for 
both  women  and 
men  are  funny  and 
interesting  to  me.” 

Although  more  women  are  trying  to  get 
into  cartooning  these  days,  syndicate  exec- 


Lynn  Johnston  of 
United  does  “For 
Better”  for  2,000 
newspapers. 
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utives  such  as  King  editor  in  chief  Jay 
Kennedy  report  that  at  least  80%  of  submis¬ 
sions  still  come 
from  men. 

Most  NCS 
speakers  aren’t 
sure  why,  but 
Price  has  this 
theory:  “The  car¬ 
toon  market  is 
like  garage  rock 
bands.  It’s  a  teen¬ 
age  boy  thing. 

When  there  are 
more  girl  rock  bands,  there  will  be  more 
girl  cartoonists!”  H 


Paige  Braddock  puts 
her  “Jane’s  World” 
comic  on  the  Web. 
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‘Alternative  in 
a  can’  offered 

With  alternative  newspapers  making 
more  money  and  capturing  lucrative 
advertising,  other  papers  want  a  piece  of 
the  action.  Now,  a  Michigan-based  alter¬ 
native  is  offering  a  syndicated  version  of 
itself  complete  with  a  sex  columnist, 
astrologer,  and  feature  stories  that  can 
play  in  any  town. 

That  suits  Dan  Alexander,  who  realizes 
he  needs  an  “edgy”  paper  to  further  his 
reach  in  upstate  New  York  communities 
but  doesn’t  want  the  hassle  of  creating  a 
separate  publication.  Instead,  he’s  paying 
for  an  alternative  in  a  can. 

For  Alexander,  president  of  Denton 
Publications  in  Elizabethtown,  N.Y., 
Express  Weekly  was  what  he  needed  to 
extend  his  reach  with  a  rack-distributed 
product.  He  already  has  a  host  of  mailed 
community  papers  and  shoppers  with  a 
total  circulation  of  60,000.  With  this 
product,  he  hopes  to  reach  vacationers 
and  young  people  in  the  Lake  Placid, 
Lake  George,  and  Saratoga  areas. 
During  peak  seasons,  Alexander’s 
Express  will  have  a  circulation  of 
15,000  to  20,000. 

“These  people  don’t  care  much  about 
the  new  fire  truck  or  tax  tables,” 
Alexander  says,  referring  to  what  his 
other  community  papers  cover. 

The  syndicated  Express  Weekly, 
based  in  Traverse  City,  Mich.,  comes  on 
a  CD-ROM  that’s  paginated  and  ready 
for  ads.  There’s  a  calendar-of-events 
section  that  needs  to  be  localized,  but 
the  two  to  three  feature  stories,  reviews. 


and  columns  can  run  as  is.  Included  are 
film,  music,  and  book  reviews;  a  tech¬ 
nology  column;  alternative  comics;  and 
more.  But  subscribers  are  encouraged  to 
localize  the  product. 

In  time,  Alexander  hopes  to  add  restau¬ 
rant  reviews  and  a  few  other  local  fea¬ 
tures.  But  right  now,  the  Express  content 
suits  him.  In  one  week’s  issue,  there  was  a 
story  on  wild  biking.  “No  one  on  my  staff 
even  knows  what  that  is,”  he  says.  “The 
copy  in  the  book  plays  well  not  just  to  the 
North  County  but  everywhere.” 

The  cost?  A  paper’s  open  page  rate 
each  week.  For  example,  if  a  full-page  ad 
costs  $1,000,  that’s  the  Express  fee. 

Express  Weekly  is  a  byproduct  of  an  8- 
year-old  alternative  weekly.  Northern 
Express,  in  northern  Michigan.  With  cir¬ 
culation  averaging  about  16,000,  the 
paper  is  read  in  12  counties.  Cofounder 
and  editor  Bob  Downes  feels  the  paper 
has  proven  itself  in  a  conservative  part  of 
the  country.  It  won  the  lAJ  Alternative 
Media  Hero  award  for  1 996  coverage  of 
skinheads  and  the  Michigan  Militia.  The 
paper  uses  much  of  its  staff  to  put  out  the 
syndicated  version  and  has  one  dedicat¬ 
ed  art  person  for  the  cover  and  layout. 

The  syndicated  product  seemed  to  be 
a  natural  addition.  “We  decided  to  jump 
on  the  opportunity  train,”  says  John 
Hanasack,  director  of  sales  and  market¬ 
ing.  Last  spring,  the  company  sent  out 
more  than  2,000  queries  about  the  prod¬ 
uct  to  dailies  around  the  country.  This 
winter,  Hanasack  sent  out  another  mail¬ 
ing.  He  says  they’ve  gotten  the  standard 
response  of  1-1.5%.  Hanasack  says 
papers  in  college  towns  have  shown  a  lot 
of  interest. 

Another  subscriber,  the  Flashes  chain 
in  Michigan,  circulates  25,000  copies  of 
the  Kalamazoo  Express.  That  paper  has  a 
few  local  columnists  and  a  redesigned  cal¬ 
endar  page  with  local  events. 

Express  is  also  courting  suburban 
papers,  which  often  want  an  alternative 
edge  without  getting  too  liberal.  “The 
urban  papers  may  not  address  their  mar¬ 
ket,”  Hanasack  says.  —  Wendy  Giman 

‘Dilbert’  creator 
in  burritos  biz 

“Dilbert”  creator  Scott  Adams  of 
United  Media  has  started  a  company  sell¬ 
ing  “Dilberitos,”  vegetarian  burritos  forti¬ 
fied  with  all  the  nutrients  the  government 
says  are  necessary  for  one  day. 


Scott  Adams  Foods  Inc.  anticipates  $10 
million  in  “Dilberitos”  sales  this  year, 
according  to  a  Wall  Street  Journal  story. 

Ultimate  looks 
at  single  show 

UltimateTV  has  launched  a  feature 
called  “Spotlight”  on  its  Web  site 
(www.UltimateTV.com). 

Every  two  weeks,  “Spotlight”  focuses 
on  a  single  program  via  video  clips,  inter¬ 
views,  profiles,  chats,  prize  packages,  and 
insider  stories. 

UltimateTV  is  affiliated  with  Tribune 
Media  Services. 

KRT  wire  adds 
BridgeNews  info 

Knight  Bidder  Tribune  News  Service 
has  added  a  financial  package. 

“BridgeNews  Business  Beat”  includes 
about  100  stories  each  weekday  culled 
from  over  6,000  stories  produced  each  day 


FIFTY-EIGHT  CARICATURES 
ON  ONE  CD-ROM. 

\  COPLEY 

news  service 

Order  your’s  today.  800-238-6196. 
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by  over  500  BridgeNews  journalists  in 
100  locations  worldwide. 

‘Gallup  Graphics’ 
gallops  to  papers 

The  Los  Angeles  Times  Syndicate, 
which  distributes  “The  Gallup  Poll,”  is 
now  also  offering  “Gallup  Graphics.” 

Five  color  graphics  are  provided  each 
week  on  news,  sports,  politics,  social 
issues,  and  other  topics. 

LATS  promotes 
Alcan,  Mestas 

Peter  Alcan  has  been  named  national 
sales  director  of  the  Los  Angeles  Times 
Syndicate.  Alcan,  who  Joined  LATS 
from  Creators  Syndicate  last  year,  was 
previously  regional  executive  for  the 
Midwest,  Washington,  and  Oregon. 


ParadigmTSA" 

Need  help  understanding 
the  conflict  in  Kosovo? 

Dirty  Little  Secrets 

BY  James  F.  Dunnigan 

Military  Analyst  for  NBC  and  MSNBC 
Advisor  &  Lecturer  to  the  Army  War  College 

A  weekly  military  affairs  column  that 
couldn't  be  more  timely.  Written  for 
a  broad  audience.  Clear  enough 
for  those  who  don't  regularly  follow 
military  matters,  but  including 
enough  hard  data  for  the 
military  buffs. 

Ask  Us  for  Samples  Now. 

For  Rates  and  Availability, 

Call  Jacque  Parsons:  (352)  472-6545 
□R  ViN  Crdsbie:  (203)  863-9405 

ParadigmTSA 

P.O.  Box  1  1  1  372 

Stamford,  CT  •  06911-1372 

Phone:  (B77)  BBB-PTSA 

Email  us  at  Paradigm(3paradidm-TS A.com 
QR  Visit  us  at  wvYw.paradigm-tsa.com 

Also,  Cathryn  Mestas  has  been  named 
director  of  promotion  and  advertising  at 
LATS,  where  she  has  worked  for  12  years. 
She  was  previously  promotion  manager. 

Block  association 
for  Scripps  writer 

Ann  McFeatters,  the  Scripps  Howard 
Washington  correspondent  since  1986, 
has  been  named  Washington  bureau  chief 
for  Block  News  Alliance  —  a  Joint  ven¬ 
ture  of  the  Pittsburgh  Post-Gazette  and 
The  Blade  of  Toledo,  Ohio.  Her  stories 
and  weekly  column  will  continue  to 
appear  on  Scripps  Howard  News  Service. 

’Toon  theme  in 
new  theme  park 

Universal  Studios’  new  Islands  of 
Adventure  theme  park  in  Orlando,  Fla., 
includes  attractions  related  to  “Beetle 
Bailey,”  “Blondie,”  “Cathy,”  “Gasoline 
Alley,”  “Hagar  the  Horrible,”  “Popeye,” 
“Spider-Man,”  and  other  comics. 

Etcetera  ... 

Jesse  Jackson,  who  writes  a  weekly 
column  for  the  Los  Angeles  Times 
Syndicate  (LATS),  is  doing  several 
pieces  about  his  trip  to  Belgrade  to  free 
three  U.S.  soldiers  . . .  “Dial  9  to  Get  Out” 
columnist  David  Graulich  of  lYibune 
Media  Services  (TMS)  has  authored 
three  books  launching  a  new  Lebhar- 
Friedman  series  on  fast  food:  The 
Hamburger  Companion,  The  French  Fry 
Companion,  and  The  Hot  Dog 
Companion  ...  Brandon  Minnery  of  the 
University  of  Pittsburgh’s  Pitt  News  has 
won  the  1999  John  Locher  Award  as  best 
college  editorial  cartoonist.  He  will 
receive  the  honor  June  19  at  the 
Association  of  American  Editorial 
Cartoonists  convention  in  Chattanooga, 
Tenn.  The  award  is  named  after  the  late 
son  of  Dick  Locher,  who  draws  editorial 
cartoons  and  “Dick  Tracy”  for  TMS  ... 
The  TMS-syndicated  College  Press 
Exchange  Internet  news  wire 
(www.cpx.net)  has  expanded  its  campus 
correspondents  program  by  adding  graph¬ 
ic  artists  and  feature  writers  to  its  tradi- 


Free  cartoons 
upset  creators 

Tim  Peckham  has  pulled  the  plug  on  a 
14-month-old  Web  site  with  free  cartoons. 

The  Canadian  says  he  enjoyed  doing 
work  for  the  site  and  hearing  from  people 
who  liked  his  cartoons.  But  a  number  of 
creators  e-mailed  him  to  say  free  cartoons 
devalued  their  business.  “They  were 
right.”  comments  Peckham,  a  graphic 
designer  for  The  Toronto  Sun. 

An  Amazonian 
book  selection 

“The  Cartoonists  Library,”  which  lists 
hundreds  of  books  and  videos  for  sale,  is 
now  on  the  Web.  The  online  store 
(www.bobstaake.com/library/home.html) 
is  being  offered  by  Bob  Staake,  a  free¬ 
lance  cartoonist  for  newspapers  and  other 
media.  The  store  links  to  amazon.com. 

Syndicates  and  news  services  make 
space  lor  Star  Wars  coverage. 

See  story  on  page  14 

tional  staff  of  reporters  and  photographers 
...  To  mark  Memorial  Day,  “Ga.soline 
Alley”  cartoonist  Jim  Scancarelli  of  TMS 
did  a  May  30  Sunday  strip  picturing 
World  War  II  cartoon  characters.  The 
comic  mentions  that  the  American  Battle 
Monuments  Commission  is  trying  to  raise 
$100  million  for  a  World  War  II  memori¬ 
al  in  Washington,  D.C.,  and  gives  readers 
a  number  ( 1 -800-639-4WW2)  to  call  . . . 
LATS  columnist  Armstrong  Williams  has 
a  new  radio  show  that  made  its  debut  in 
about  20  markets  ...  Comedy  Central’s 
Dr.  Katz:  Professional  Therapist,  the  ani¬ 
mated  TV  series  that  spawned  a  LATS- 
distributed  comic,  has  won  a  Peabody 
Award  ...  American  Greetings  has 
released  a  best-selling  line  of  greeting 
cards  in  all  its  stores  by  “Speed  Bump” 
cartoonist  Dave  Coverly  of  Creators 
Syndicate  ...  Crookston,  Minn.,  radio  DJ 
Chris  Melbye  asked  “One  Big  Happy” 
cartoonist  Rick  Detorie  if  he  could  appear 
in  his  Creators  comic.  Detorie  agreed, 
and  drew  the  KROX  1260  AM  announcer 
as  a  third-grader  in  a  playground.  Melbye 
is  the  first  actual  person  ever  to  appear  in 
the  comic. 
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They’re 
not just 
for  petting 
anymore... 


From  Joe  Martin,  creator  of  Mister  3offo  and 
Willy  ’n  Ethel,  comes  Cats  with  Hands,  definitely 
NOT  your  typical  talking  animal  strip.  What  would  the 
world  be  like  if  those  cunning  critters  had  opposable 
thumbs?  Martin  gives  you  a  glimpse — and  it’ll  give 
you  pausel  There’s  nothing  these  flexible  felines  can’t 
do,  nowhere  they  can’t  go  and  no  way  readers  can 
resist  their  mischievous  mayhem.  Cats  with  Hands 
1  is  the  funniest  new  strip  around — hands  down! 

*  Starts  September  13. 


New  York  Post  puts  Scorpion 
into  new  production  piant 


by  Jim  Rosenberg 

With  the  selection  of  new  presses 
and  a  new  plant  site  behind  it,  the 
New  York  Post  turned  its  attention 
to  equipping  its  mailroom.  To  link  the  pack¬ 
aging  and  distribution  functions,  it  went  to  a 
familiar  face  at  a  new  company  for  a  new 
system  from  an  established  manufacturer. 

For  its  anticipated  move  from  South 
Street  in  Manhattan  to  the  South  Bronx  late 
next  year,  the  Post  had  to  look  no  farther 
than  neighboring  Westchester  County  for 
its  bundle-distribution  system.  Plant 
Integration  Associates  Inc.,  in  Port  Chester, 
will  provide  turnkey  installation  of  a  tray 
sortation  system,  from  the  last  strapper  on 
each  tie  line  to  the  truck  loaders. 

Richard  Esposito,  former  head  of 
Idab’s  U.S.  systems  sales  (specializing  in 
distribution  systems)  and  earlier  with 
Cutler-Hammer,  founded  PIA  when  Idab 
left  the  U.S.  market  in  1995.  Central  to  the 
system  he’ll  be  supplying  for  the  Post  is 
the  Scorpion  tray  sorter  from  Mantissa 
Corp.,  Charlotte,  N.C. 

Founded  in  1973,  Mantissa  has  built 
tray  systems  for  the  book,  shoe,  tire,  retail 
catalog,  mail-handling,  and  apparel  indus¬ 
tries.  Its  Scorpion,  however,  is  new,  and 
PIA  has  exclusive  worldwide  rights  to 
market  the  sorter  to  newspapers.  Says  Post 
production  director  David  O’Neill,  “It’s 
the  first  time  that  the  Scorpion  model  will 
be  utilized  in  a  newspaper  application.” 

Esposito  says  PIA  is  bidding  on  two 
other,  undisclosed,  newspaper  projects  and 
is  involved  in  some  manner  with  others. 

O’Neill  notes  that  although  the 
Scorpion  is  used  elsewhere  (Siemens  has 
installed  it  for  several  customers  and  is 
expected  to  do  the  same  for  the  United 
States  Postal  Service),  “it  lends  itself  very 
well  to  a  newspaper  application.” 

In  addition  to  the  Scorpion  tray  sorter,  the 
system  includes  12  Mantissa  inductor  con¬ 
veyors,  12  tie-line  roller-top  conveyors  from 
Denver-based  Machine  Design  Service  Inc., 
12  Machine  Design  mat-top  conveyor  lines, 
each  fitted  with  tray  by-pass  bundle  deflec¬ 
tors  for  direct-to-truck  loading  (if  required), 
and  16  Machine  Design  truck  loaders. 


O’Neill  says  the  system  will  carry  bun¬ 
dles  from  two  of  the  three  tie  lines  at  each 
of  the  four  new  Goss  offset  presses.  The 
plan  calls  for  a  split  copy  stream  off  the 
gripper  conveyor  from  each  press  folder  to 
send  papers  to  two  stackers.  Tied  stacks 
(bundles)  are  then  deposited  into  the  tray 
system.  The  third  stack-and-tie  line  for 
each  press  serves  solely  as  a  back-up,  in 
the  event  another  line  fails. 

Located  after  the  last  bundle  pacer  unit, 
the  mat-top  conveyor’s  bundle  deflectors 
provide  the  option  of  bypassing  the  tray 
system  and  sending  bundles  directly  to  a 
truck  loader. 

For  papers  headed  into  the  distribution 
system,  driven  rollers  in  spiral  flow  turns 
will  raise  bundles  from  conveyors,  in¬ 
stalled  about  three  feet  above  the  floor,  to 
the  Scorpion  tray  sorter,  which  circulates 
above  the  level  of  the  other  equipment, 
says  Esposito. 

From  the  space-saving  spirals,  inductor 
conveyors  (one  per  tie  line)  physically 
transfer  the  bundles  into  the  trays.  The 
tray  system  can  accept  up  to  140  bundles 
per  minute  and  discharge  bundles  to  16 
truck  loader  positions. 

O’Neill  says  the  Scorpion  is  distin¬ 
guished  by  its  use  of  far  fewer  moving  parts 
than  in  “a  traditional  tray  system,”  linear 
induction  motor,  and  tipping  mechanism. 

While  other  tray  systems  now  use  linear 
induction  motors,  “this  one’s  a  little  dif¬ 
ferent,”  says  O’Neill.  In  the  Scorpion’s 
linear  induction  drive  motor,  he  explains, 
each  carriage  of  the  tray  system  has  a  fin 
protruding  below  the  track.  At  specific 
intervals,  the  fin  passes  between  pairs  of 
magnets  that  thrust  it  forward. 

“From  a  maintenance  standpoint,”  says 
O’Neill,  “it’s  going  to  be  a  very  easy  sys¬ 
tem  to  look  after.” 

To  deliver  designated  bundles  from 
trays  onto  the  proper  loaders,  PIA  offers 
PC-based  control  software  set-up  for  a 
given  plant’s  operation.  Once  product  flow 
is  worked  out,  says  Esposito,  “you  certain¬ 
ly  can  piggyback  totalizing”  onto  the  con¬ 
trol  software  at  any  point  in  the  process.” 

The  Post's  controls,  however,  will  be 
furnished  by  Pittsburgh-based  Carnegie 


Mellon  Research  Institute,  which  combines 
programmable  logic  controllers  at  the 
equipment  level  and  PC-based  software  at 
a  manager’s  workstation  that  instructs  the 
PLCs.  “We  feel  that  it’s  better  to  let  the 
real-time  controls  on  the  plant  floor  be  han¬ 
dled  by  PLCs,”  says  Dennis  Whalen, 
CMRI  newspaper  automation  manager. 

Rather  than  rely  solely  on  gravity,  trays 
are  tipped  by  means  of  a  track-side  arm  and 
cam  that  is  guided  along  a  groove.  Bundles, 
therefore,  are  directed,  not  merely  dumped. 

“The  rate  at  which  the  tip  tray  tilts  is 
controlled,”  says  O’Neill.  “It  doesn’t  Just 
plop  the  bundle  down  onto  the  chute.” 

Receiving  the  bundles  from  that  chute. 
Machine  Design’s  telescoping  boom  loader 
can  extend  up  to  30  feet  from  the  edge  of 
the  dock  into  the  trucks.  An  elevating  load¬ 
er,  the  boom  also  “pivots  up  or  down  to  help 
load  different  size  vehicles,  and  helps  out 
the  worker  in  the  truck”  by  minimizing  the 
need  to  lift  and  lower  bundles,  says  MDSI 
sales  manager  Greg  Greenan.  Loader  oper¬ 
ating  controls  are  located  at  the  truck  end  of 
the  boom,  regardless  of  its  length. 

Loaders  move  bundles  into  the  truck  on 
their  belt  conveyors.  “Unless  the  truck 
loader  is  on  and  running,”  says  Greenan, 
“the  tray  won’t  deliver  bundles  to  it.” 
Inhibited  bundles  recirculate  indefinitely 
until  a  loader  is  started  (or  restarted). 


BSfP  BRIEF 


Schur  conveyor 
for  Fayetteville 

Craftsman  Newspaper  Production  Sys¬ 
tems,  Dayton,  Ohio,  sold  a  TGG  3000 
Golden  Grip  conveyor  system  from  Den¬ 
mark’s  Schur  Packaging  Systems  to  the 
Fayetteville  (N.C.)  Obsener-Times,  where 
it  will  transport  products  from  a  new  KBA 
Colora  press  to  a  stacker  and  distribution 
system  at  up  to  80,000  copies  per  hour. 

Expected  to  be  operating  in  September, 
the  conveyor’s  online  control  system  al¬ 
lows  production  in  stacker-priority,  batch- 
operation,  and  split-operation  modes. 
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OhLIHE  CLR55IFIED5 
Tifly  I  Help  youP  | 


Is  this  your  classifieds  advertising Uepartment? 
Today?  Six  months  from  now?  On  yow  radar  screen? 


Will  there  be  a  time  when  traditional  newspaper 
print  classifieds  will  be  replaced  entirely  by 
online  classifieds? 

What’s  your  take  on  what’s  happening  to  our  classifieds 
industry?  This  "sacred  cow"  which  is  "sacrosanct"  to 
thousands  of  newspaper  professionals  passionate 
about  their  product.  Industry  pros  who  generate  millions  of 
dollars  in  revenues  to  keep  newspapers  healthy  and 
profitable  while  staring  down  their  electronic  foes.  Not 
to  mention  the  competition  outside  the  newspaper 
industry! 

Hey,  Massachusetts!  California!  Texas,  Illinois  and  all 
points  in-between.  North,  South,  East  and  West  of  the  US 
borders! 

•  What  are  the  big  issues  facing  your  classifieds 
department?  •  What  trends  do  you  see?  •  Who  are 
the  trendsetters?  •  Are  you  clued  in?  Or  clueless? 


If  you  have  a  story  to  tell,  or  a  lot  to  learn,  plan  now  to 
be  at  the: 


The  Editor  &  Publisher  ^  ^ 

Online  iriSiSli 
Classifieds 
Industry  Symposium 

September  12-14  •  Hyatt  Regency  •  Austin,  Tesas 

Register  NOW  for  the  Early  Bird  rate  of  Just  $895! 

Online  at:  www.mediainfo.com  -  "Conferences" 

To  submit  a  presentation  idea,  please  contact: 
Marsha  Stoltman,  Vice  President/Marketing  Relations 
The  Editor  St  Publisher  Company, 

11  W.  19th  St.,  New  York,  NY  10011-4234 
212-675-4380,  ext.  502  •  marshas@mediainfo.com 


Exhibit/sponsorship  opportunities  available!  Contact  Michele  MacMahon,  (212)  675-4380.  ext.156,  michelem@mediainfo.com 


CLASSIFIED  ADVERTISING 


FEATURES 

AVAILABLE 


AROUND  THE  NET 


SHORT  WEBSITE  REVIEWS 
From  Web  Digest  For  Marketers 
(WDFM).  Each  100-word  review  cov¬ 
ers  new  sites  in  categories  like  news,  e- 
commerce,  finance,  marketing,  travel, 
law,  sales,  entertainment  and  Ixjsiness 
to  business.  NY  Times,  USA  Today, 
CBS,  Bottom  Line  Personal,  CNN  and 
Publishers  Weekly  have  covered 
WDFM.  Ad  Age  and  DM  News  both 
syndicated  WDFM  reviews. 

Current  Issue/Free  subscription  at 
http://wdfm.com  -  For  details, 
or  call  (212)  876-1096. 


_ ASTROLOGY _ 

Weekly  -  ASTROLOGY  -  Monthly 
Free  www  link  to  'Fortune  Cookies' 
http://www.time-data.com/fc.html 
Time  Data  Syndicate  (800)  322-5101 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAMEN  &  CO  GROUP  SERVICES 
Specializing  in  weekly/monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 


750Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Lorry  Grimes-Pres.  (301 )  253-5016 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)524-0122 
Phillip  Ferguson,  SW/Midwest/ 
Internet  M&A  (409)  234-251 1 
Michoel  Bradley,  Northeast 
(508)  563-2835 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  *  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


NEWSPAPER  APPRAISERS 


AUTOMOTIVE 

HUMOR 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  (jlover  (312) 
649-5464,  Fax:  (31 2)  397-5500. 

WACKY  TIMES  -  A  weekly  column  of 
parody  and  hilarity.  Clean,  tasteful, 
and  unlike  anything  you've  ever  seen 
bebre. 

Somple  (805)  563-0499  or 

E-mail  ingetal@aol.com 

CARTOONS 

INTERNET  &  TECHNOLOGY 

BIG  AL  CARTOONS:  Samples 
www.bigalcartoons.com  E-mail 
bigalcartoons@mindspring.com 
Fax(770)937-W79 

TechnologyFair.Com 

See  the  Tech  News  Center  br 

Tech  Editors  and  Journalists 

ENTERTAINMENT 

www.technologybir.com 

“Hollywood  Behind  the  Scenes" 

MOVIE  REVIEWS 

what  stars  are  really  doing. 

Rates  and  samples,  (8(30)  959-9977 

MIN!  REVIEWS.  Essential  information 
br  moviegoers.  Camera  ready.  Star 

HUMOR 

HUMOR  SELLS!  60s  author's  hilarious 
take  on  GenX,  life,  the  universe!  Call/ 
bx  (91 4)  855-3646  bimbooks@aol.com 

4433,  Middbtown,  NY  1 0941 ; 
(914)692-4572 

Fax  (91 4)  692-8311 

Thousands  of  Papers' Sold....  ct:' 

We  have  sold  thousands  of  publishing  companies  since  1923 
^esM  call  to  discuss  your  options  fn  a  sale,  ’ 

j  Confidential  Appraisal  for  ~  —  j-  - 

I  Estate,  ESOP,  Partnm,  I 
l^ank,  Tax,  Stock,  AsMts  i 


For  a  listing  of  .  .. 
publications  tor  sole,  go  to 
www.criMi.com 


•406-586-6621 

_  Fax  406-586^4 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  S071S  email;iciibbeimt.n^ 
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11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  lisademodiainfo.com  •  micheleaOmecliainfo.com 


NEWSAAAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
wvAv.newsmakers.net 

PUZZLES 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-761 7 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  pocket  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 

TRAVEL  COLUAAN 

Brand  New  TRAVEL  NOTES.  Interest¬ 
ing  items  about  fascinating  places. 
Write:  TRAVEL,  P.O.  BOX  2151, 
Louisville,  KY  40201 

E-mail  trcivel@help-ad.com 


NEWSPAPERS  FOR  SALE 


MICHIGAN:  Established  shopper 

$350,(XX3;  FLORIDA:  Atlantic  monthly 
women's  magazines  $295,000  and 
$250,000;  CAUFORNIA:  Business  bi¬ 
monthly  $1 80,000.  Mayo  Communica¬ 
tions  (81 3)  971 -2061 . 


MISSOURI  -  Small,  growing  group  serv¬ 
ing  major  metro  area.  Ideal  marketing- 
driven,  owner-operated  situation.  Larry 
Grimes,  W.B.  Grimes  (301 )  253-5016 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1 801  Exposition,  Austin,  TX  78703. 

(512)476-3950 


NEW  HAMPSHIRE  -  Two  outstanding 
weeklies  for  sale.  One  up  north;  one 
down  south.  Idyllic  communities  with 
strong  growth  potential.  Larry  Grimes, 
W.B.  Grimes,  (301)  253-501 6. 


NEW  YORK  STATE  -  Award  winning 
weekly  serving  fast  growing  mid-size 
metro  market.  Revenues  heading  to  $2 
million.  Lorry  Grimes,  W.B.  Grimes, 
(301)253-5016. 


RURAL  NEW  ENGLAND  award  win¬ 
ning  weekly  grossing  $3(X),000.  Long 
established,  paid  circulation,  unop¬ 
posed,  growing  area.  Owner  financing 
available.  Family  and  health  needs 
prompt  search  for  buyer.  Reply  with  let¬ 
ter  explaining  interest  to  Box  08820, 
Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  paid  weekly 
in  growing  and  exclusive  market. 
Gross  near  $6(X)M  with  strong  cash 
flow.  Priced  at  $900M.  Contact  Jim 
Hicks  (Bolitho-Cribb  &  Associates)  at 
(307)684-9407. 

www.mediainfo.com 


NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO  MEDIA  SERVICE 
Brokers,  approisers,  consultants 
P.O.  Box  1 985  Ada,  OK  74821 
TOM  BOUTHO 
(580)421-9600 
Web  site:  www.bolitho.com 
E-mail:  bolitho@bolitho.com 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Roymono,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales  &  Appraisals 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Esf  1 983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


NEWSPAPER  BROKERS 


& ‘Associates 

Publication  Brokeragt  Ic 
Appraisals  since  19^  * 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1  (XX) 

3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  #11,  Montebir,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
ExperiefKed  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003 
FAX  (307)  772-0004 


PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fox  (850)  537-4050 


NEWSPAPERS  FOR  SAIF 


HIGH  NET  IOWA  newspaper  shopper 
28-37%  5  year  cash  flow.  $350,000. 
(51 5)  740-0336,  leave  message. 


MASSACHUSETTS  -  Northwest.  Terrific 
owner-operated  situation  serving  very 
stable  community.  Larry  Grimes,  W.B. 
Grimes,  (301)  253-5016. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 

Check  our  Kiferences 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desco  Or.,  Oalla.s,  TX  75225 
WWW. rickenbachermcdia.com 


11  W  19th  Street.  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  lisad@mediainfo.com  •  michelea@mediainfo.com 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

WE  HAVE  BUYERS 
for  Newspaper  and 
Otfier  Print  Media 

RANGING  FROM  $  1 OOK  fo  $1 OOM 
Knowles  Media  Brokerage  Services 
Gregg  K.  Knavdes,  President 
(909)  626-6440  Fox  (909)  624-8852 


FAX  yo«r  ad  to  21 2  @929  @1259 


NEWSPAPERS  WANTED 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  incluaing  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1  (X)6  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 


PUBLICATIONS  FOR  SALE 

GET  READY  FOR  THE  2000  Olympics! 
20  year  old  6X  year  diving  magazine. 
Part  time  effort,  international  circula¬ 
tion.  $4,235.  Will  train.  (727)  866- 
9856  or  E-mail  boxer55270@aol.com 


MONTHLY  ULTRALIGHT  AVIATION 
MAGAZINE  only  true  ultralight  pub¬ 
lication  on  newsstand.  Established  and 
growing. 

(727)  821 -31 20  Evenings. 


NICHE  PUBUCATIONS 


I^okiyg4^a  new 

Check  o^Express  Weekly,  the 
fully-desiflBd  altern^lve  news, 
views  &  ajlBginrnfllff  tabloid  for 
American  nfv^giP^rs.  Toll-free; 
877-244-8787;^  105 


EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 


FOR  SALE:  6  Leaf  System  Inc.  Macin¬ 
tosh  LAN  cards,  $5(X)  each;  5  fiber 
optic  bypass  modules,  $150  each.  Call 
(505)823-3770. _ 

MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher /Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fax  (81 6)  887-2762 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg^lnserting  Systems 

•Spare  Parts  •Training  •Installation 
•Moilroom  Systems 
•Buy/Sell  Used  Moilroom  Equipment 
Terry  Connors,  Director  or  Soles 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PIONEER  EQUIPMENT 
MUELLER  INSERTERS 
(One)  4-1  227S  (Two)  5-1  227S 
(Two)  6-1  227S 
Phone  (21 7)  431-0275 
Fax  (217)  431-0273 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 

NEWSRACKS 

USED  NEWSRACKS  $35  each  plus 
shipping.  Minimum  order  12.  Re¬ 
furbished  rocks  $150  each. 

Co'l  Mark  (559)  279-3402. 


PRESSES 


COMMERCIAL  PRESSES  &  AUXILIARIES 
•2  Units  V-1 5D,  1 979,  in  production 
until  5/30.  $35,000  each. 

•  10UnitV-15D  Press  with2JF-4 
Folders.  $235,000. 

(81 5)  648-461 1  Fax  (81 5)  648-2856 


PRESSES 

BEST  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Morketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Cammunity 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (91 3)  648-2000 
Fax:  (913)648-7750 


GOSS  COMMUNITY  PRESS  10  floor 
units  I  stack  (7  units  rebuilt).  1  SS/C 
folder  with  1  /4  folder  and  upper  for¬ 
mer,  1  S/C  folder  with  1/4  folder,  2 
drives  parallel  system  with  7  clutches. 
Other  auxiliary  equipment  including 
two  1-Dab  stackers  available.  Call  Tom 
Bugbee  for  details  (520)  775-3804. 


GOSS  METRO,  223/4" 

3  units,  1  half  deck,  2:1  folder 
Call  Jim  Hager  (21 5)  542-0200. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528  Fox  (770)  552-2669 


PRESSES 


PRESSES 

USED  NEWSPAPER  PRESSES. 
Call  Henry  Cobb  @  ONE 
(404)  842-01 1 1 


A  BRIEF  DESCRIPTION  OF  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 


GOSS 

•10-unit  GOSS  URBANITE  with  folder 
and  upper  former,  two  150  HP  con¬ 
trollers  and  motors,  8  Carys  -  1981  vin¬ 
tage. 

•7-unit  GOSS  URBANITE  with  folder 
and  upper  former,  two  100  HP  con¬ 
trollers  and  motors. 

•Add-on  GOSS  URBANITE  units, 
folders,  upper  formers,  motors  and 
drives. 

•GOSS  URBANITE  tri-color  unit  with 
1 0-side  color  deck  (U-807). 

•Two  4-unit  GOSS  COA4MUNITY  SC 
presses,  one  with  SC- 1322  folder  & 
40HP  drive;  one  with  SC-51 3  folder  & 
60HP  drive. 

•2-unit  GOSS  COMMUNITY  press 
with  Community  folder  and  grease 
lubricated  units.  Outstanding  condition 
for  its  age  ( 1 964). 

•Add-on  GOSS  COMMUNITY,  SC  & 
SSC  units  (floor  position  or  stacked 
position),  folders,  upper  formers,  press 
drives  and  roll  stands. 

•GOSS  SUBURBAN  with  S-1 1 54  Sub¬ 
urban  folder,  50HP  drive  and  4  floor 
position  &  2  stacked  units. 

•Stacked  set  of  GOSS  SUBURBAN 
1 500  series  units. 

•Stacked  position  DEV  printing  unit 
with  sidelay,  drop  down  fountains, 
deck  plate,  handrail  &  ladders. 

HARRIS 

•5-unit  HARRIS  VI 5A  press  with  JF7 
&  30  HP  drive  (ductor  style  units). 
Available  in  September,  1 999. 

•Add-on  HARRIS  folders,  VI 5  units, 
motors  and  roll  stands. 

MISCELLANEOUS 

•Model  News  90  Signode  Tyers, 
Model  2000  Idab  Stackers  &  Stewart 
Glapat  Cor  Truck  Loaders. 

•Five  Model  D-500  MEG  2-arm  RTP's 
(or  42"  diameter  rolls. 

Inland  Newspaper 
Machinery  Corporation 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (91 3)  492-9G50 
vinvw.inlandnews.com 

The  two  most  important  things  in  life  are 
good  friends  and  a  strong  bull  pen 

Bob  Lemon 


FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

Ph@iic:  (516)  843-3003 
hai  (516)  843-2380 

MELVILLE,  NY 


WANTED  TO  BUY 

GOING  DIGITAL?  Will  pay  cash  for 
photo  archives,  any  quantity,  any¬ 
where. 

Coll  Jim  1  (800)872-9990. 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Moilroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)997-9355 

_ (256)  997-9656  Fox _ 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)428-5817 
Fax  (770)  590-7267 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


www.mediainfo.com 
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INDUSTRY 


CIRCULATION  SERVICES 

I!!!  1  ANSWER 
METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Soulliward 
(877)550-1515 
E-mail:  mnsl@nfretro-news.com 
www.metro-news.com 

!!!!!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  MM! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 

BLENKARN  TELEMARKETING 
•  Auto  pay  experts 
•Automatic  Bonk/ 

Credit  Cord  Transactions 

Joseph  Skoff  (800)  218-6731 


WEB  PUBUSHING 


Loral  Portals 


nS^iishing  TownSource 
—  Interactivetm 

CSsv  Guides 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@meciiainfo.com  •  micheiea@mediainfo.com 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALUNG 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


SPECTRUM  MARKETING  SERVICES 
A  teleservices  salution  for 
•Cold-call  projects 
•Stop-saver  projects 
•Up-grade  projects 
Call  Doug  Reese  at  (800)  972-6778 


TELE  DIREQ  MARKETING,  INC. 

(91 2)  226-6100  Fax  (91 2)  226-5414 
“newspaper  telemarketing  experts" 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.fakebrains.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEAN, NG  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 

CIRCULATION  SERVICES 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(8(X))  545-6908,  24  hour  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 

TRAINING 

ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMax  Training 
&  Cansuiting,  Inc.  (800)  898-0444 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

Professional  Telemarketing  &  Database  Services 

PAID  IN  ADVANCETELEMARKETING 

Credit  Cards  or  FoneChex™- Thousands  Processed  Weekly 
25%  Minimum  PIA  Guaranteed 
Programs  Powered  By  INSOURCE’^"  -  Data  From  experian'^*' 

The  leading  source  of  consumer  marketing  info  available 
Great  Rates,  the  most  accurate  data  and  the  highest  quality  representation  available 
1  -888-343-0470  Offices  Nationwide 


HELP  WANTED 

ACADEMIC 

E.W.  SCRIPPS 

SCHOOL  OF  XXJRNAUSM 

Visiting  professorship  in  Magazine 
Journalism  for  1 999-2000  academic 
year.  Teach  magazine  editing,  man¬ 
agement,  graphics  or  multimedia 
courses.  Appropriate  professional 
experience  a  must;  advanced  degree 
preferred.  Applicant  review  begins  July 
15,  1999.  Send  letter,  resume,  evi- 
dence  of  teaching  effectiveness  and  3 
references  to  Dan  Riffe,  E.W.  Scripps 
School  of  Journalism,  Ohio  University, 
Athens,  OH  45701 .  Ohio  University 
is  an  AA/EO/ADA  employer  and 
encourages  women  and  minorities  to 

OPPV _ 

ADMINISTRATIVE 


Certified  Audit  of  Circulations  (CAC),  a 
Wayne,  New  Jersey  based  newspaper 
circulation  auditing  company,  is  look¬ 
ing  for  a  Chief  Executive  Officer  to 
oversee  its  opeiutions.  A  successful 
candidate  must  have  great  organiza¬ 
tional  and  interpersonal  skills,  the 
ability  to  handle  multiple  tasks,  and 
most  importantly,  excellent  marketing 
skills  to  grow  the  sales  of  the  company. 
This  position  has  all  department  heads 
reporting  to  it  and  is  a  direct  report  to 
the  Board  of  Directors.  Respond  to  Box 
08839,  Editor  &  Publisher. 

Desperation  is  a  feather  in  your  cap 


ADMINISTRATIVE 

I  EXECUTIVE  DIREaOR 

i 

!  The  Center  for  Investigative  Reporting 
I  (CIR)  is  the  only  independent,  non- 
I  profit  organization  in  the  country 
dedicated  to  investigative  reporting  in 
I  the  public  interest  on  a  broad  range  of 
!  issues  such  as  environment,  social  jus- 
I  tice  and  corporate  and  governmental 
j  accountability.  Founded  in  1977,  CIR 
j  is  a  $1.3M  organization  that  works 
I  with  media  outlets  including 
FRONTLINE,  Los  Angeles  Times,  60 
Minutes,  DATELINE  NBC,  The  New 
York  Tinres  and  others. 

CIR  is  looking  for  on  inspired  leader 
with  the  ability  to  articulate  and 
personally  exemplify  the  vision  and 
mission  of  the  organization.  The  ED 
will  develop  substantial  sources  of  conti¬ 
nuing  philanthropic  support  from  indi¬ 
viduals,  corporations  and  foundations 
{  as  well  as  develop  commercial  revenue 
operations  and  public  relations. 

Ideal  candidate  will  hove  minimum  10 
years  experience  in  management  and 
institution  building,  and  an  understand¬ 
ing  of  new  media  and  marketing  or 
fund  raising.  Compensation  is  com¬ 
petitive  and  commensurate  with  expe¬ 
rience.  Candidates  should  submit  a  let¬ 
ter  of  interest  and  resume  to  Raul 
Ramirez,  president,  CIR,  500  Howard 
Street,  Suite  206,  San  Francisco,  CA 
94105-3000. 

ADVERTISING 

AD  DIRECTOR/SALES  MANAGERS  - 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


_ ADVERTISING _ 

A  RARE  OPPORTUNITY  to  join  prog¬ 
ressive  over  100,000-t-  circulation, 
independent  daily  newspaper  with 
state-of-the-art  sales  system,  technol¬ 
ogy  and  productian  plant.  Candidates 
preferably  will  bring  both  classified 
and  retail  management  experience 
to  the  assignment.  Jab  features  include 
I  beautiful  N.W.  city,  nice  salary  and 
employee  benefit  package.  Please 
respond  by  sending  a  cover  letter,  resume 
and  salary  requirements  to  Dan  Grady, 
advertising  director.  The  Spokesman- 
i  Review,  999  W.  Riverside,  Spokane,  WA 
I  99201. 

Equal  Opportunity  Employer 

ACCOUNT  MANAGERS.  Point&Shop 
Online  malls.  E-Commerce  company, 
in  conjunction  with  newspapers  across 
the  country,  need  Account  Managers 
to  work  directly  with  newspaper  part¬ 
ners  to  achieve  company's  goals.  We 
are  a  growing  company  building  e- 
j  commerce  sites  for  retailers.  These 
I  online  stores  become  part  of  a  virtual 
j  mall,  located  as  a  link  on  newspapers' 
home  pages.  This  position  will  achieve 
goals  by  conducting  seminars,  making 
sales  calls  and  training  newspaper 
I  representatives  to  sell  sites.  Approxi- 
i  mately  3  years  of  advertising  sales 
j  experience.  Strong  familiarity  with  the 
Internet.  Candidates  must  be  goal 
oriented,  self  motivated  and  dis- 
I  ciplined.  Manage  territory  from  home 
based  office.  Base  salary  between 
j  $40-55,000  plus  bonus.  401  (k),  bene¬ 
fits.  Positions  are  currently  open 
throughout  U.S.  Fax  (212)  997-6840 
or  1 1 1  W.  40th  Street,  New  York,  NY 
10018.  Attn:  Alison. 


_ ADVERTISING _ 

^  AD  AAANAGER:  Award-winning 
!  Mobridge  Tribune,  SD's  largest  weekly. 

I  Strong  selling,  supervise  two.  $35,(X}0 
I  plus  full  benefit  package.  Call  Larry 
'  Atkinson,  (800)  594-941 8. 

I  - 

j  ADVANCEMENT 

'  See  how  far  your  newspaper  career 
i  can  go  with  Boone  Newspapers,  Inc. 

‘  See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 

!  ADVERTISING  ACCOUNT  MANAGER 
'  The  Commerciol  Appeal,  a  leader  in 
I  the  E.W.  Scripps  Company,  has  an 
,  opening  for  a  Retail  Territory  Sales 
Manager.  This  is  an  exceptional  oppor- 
!  tunity  for  a  creative  manager  to  lead  a 
^  staff  and  to  grow  revenue  in  our  expan- 
I  ding  market.  Memphis,  home  of  the 
I  blues  (and  Elvis),  has  large  city 
I  amenities,  with  small  town  living  within 
minutes.  We  offer  competitive  salary, 

,  bonus,  excellent  benefits  and  a  good 
work  environment.  If  you  are  interested 
in  being  part  of  our  team,  and  have  a 
proven  track  record  in  sales/sales 
management,  send  resume  to  Linda 
I  Steen,  employment  manager,  495 
j  Union  Avenue,  Memphis,  TN  38103. 

I  ADVERTISING  DIREaOR 

We  need  a  high-energy  advertising 
director  to  lead  our  progressive  Zone  7 
daily  to  a  new  level  in  one  of  the  most 
affluent  and  competitive  suburban 
markets  in  the  Midwest.  Successful 
candidates  must  know  all  the  right 
revenue  buttons  to  push  in  retail, 
classified  and  niche  advertising  and 
have  the  drive  to  motivate  our  pro¬ 
fessional  sales  force  to  get  the  job  done 
every  day.  Please  provide  resume  and 
I  salary  history  to  General  Manager, 
i  Bax  0884 1 ,  Editor  &  Publisher. 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  CHREaOR 

Join  an  award  winning  daily  with  grow¬ 
ing  circulation  in  a  booming  North 
Carolina  market.  Training  and  staff 
development  skills  coupled  with 
effective  goal  attainment  is  key  to  suc¬ 
cess  in  this  high  profile  position.  Strong 
salary  and  M60  package.  Benefits 
include  paid  pension,  401  (k)  plan, 
medical,  dental  plans  and  advance¬ 
ment  opportunities  in  a  multi-state, 
family-owned  newspaper  group.  Send 
resume  to  Box  08836,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  DIREaOR 
Hometown  Publications  is  looking  for 
an  assertive,  take-charge  person  to 
lead  the  advertising  department  of  its 
group  of  1 0  weekly  newspapers  cover¬ 
ing  Southern  Connecticut. 

This  is  a  wonderful  opportunity  for 
someone  with  experience  in  advertis¬ 
ing  sales  and  staff  management  to  lead 
an  aggressive,  hard-working  team  into 
the  next  century. 

The  person  we  need  must  be  comforta¬ 
ble  selling  majar  advertisers  as  well  as 
local  accounts  in  the  field.  In  addition, 
the  successful  candidate  must  be  able 
to  effectively  manoge  sales  staff  as  well 
as  plan,  develop,  oversee  and  execute 
advertising  promotions. 

We  offer  o  competitive  salary  and 
bonus  program  with  excellent  benefits 
including  medical,  401  (k),  pension  and 
employee  stock  ownership  opportuni¬ 
ties.  Mail,  fax  or  E-mail  your  resume 
and  salary  requirements  to; 

Hometown  Publications 

1 000  Bridgeport  Avenue 
Shelton,  CT  06484 
Attn:  Regino  Burkhart,  Publisher 
E-mail  address  ReginaBB@aol.com 

Fax:  (203)  926-2091 

ADVERTISING  SALES 
3-year-old,  Ann  Arbor,  Michigan- 
based  Catholic  newspaper  seeking 
advertising  salespeople,  responsible  for 
securing  new  advertisers.  Solid  account 
base  exists.  Advertising/sales  experi¬ 
ence,  organizational  skills,  initiative 
and  strong  sense  of  mission  required. 
Must  be  able  to  present  the  Catholic 
character  of  the  publication.  Knowl¬ 
edge  of  Microsoft  Windows  95  helpful. 
Bose  salary  and  generous  commission 
structure.  Please  submit  your  resume  to 
Credo  Newspapers,  Attn:  Clare,  P.O. 
Box  504,  Ann  Arbor,  Ml  48 1 06  or  fax 
to  (734)  930-31 79. 

CLASSIFIED  MANAGER 

One  of  the  premiere  suburbon  news¬ 
paper  groups  in  America  is  seeking  a 
dynamic,  experienced  leader  to  take 
charge  of  our  17-person  classified 
advertising  department.  Our  chain  of 
twice-weekly  and  weekly  suburban 
newspapers  and  niche  publications 
reach  250,000  households  throughout 
Kansas  City,  based  in  affluent 
Overland  Park.  This  is  a  key  position  in 
our  1 50-person  company,  and  we  will 
compensate  accordingly.  All  replies  con¬ 
fidential.  Mail  or  fax  your  resume  to 
Steve  Rose,  Publisher,  Sun  Publications, 
7373  W.  1 07th  Street,  Overland  Park, 
KS  662 1 2  or  Fax  (9 1 3)  38 1  -9889. 


www.medlainfo.com 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

Southeastern  newspaper  with  1 70,000 
Sunday  and  124,0(X)  daily  circulation 
is  looking  for  an  advertising  sales 
manager  to  motivate  a  highly  suc¬ 
cessful  sales  team  to  o  new  level  of 
performance.  The  ideal  candidate  will 
be  sales-driven,  possess  excellent 
organizational  and  managerial  skills 
and  have  5  years  advertising  experi¬ 
ence.  Excellent  compensation  and 
benefits.  If  you  are  ready  to  take  this 
team  forward  and  have  a  desire  to 
work  in  a  great  market  for  one  of  the 
nation's  best  media  companies,  please 
send  resume  and  salary  to  Toby  Steele, 

I  employment  manager,  Knoxvifle  News 
I  Sentinel,  208  W.  Church  Avenue,  Knox- 
I  ville,TN  37902. 

j  ADVERTISING  SALES:  Daily  newspa- 
j  per  offers  a  career  opportunity  for  a  pro¬ 
ven  sales  professional  or  an 
enthusiastic,  creative  trainee.  Full 
benefit  package.  Salary  commensurate 
with  experience.  Send  resume  to  Pub¬ 
lisher,  The  Sheridan  Press,  Box  2006, 
Sheridan,  WY  82801 . 

CLASSIFIED  ADVERTISING  MANAGER 

Live  and  work  in  one  of  America's 
I  greatest  cities  for  one  of  the  nation's 
I  lading  alternative  newsweeklie»,  the 
Nashville  Scene.  We'll  give  you  a 
!  respected,  award-winning  editorial 
product  in  a  dynamic  fast-growing 
market,  an  audience  with  significantly 
more  education  and  income  than  the 
daily  competition,  and  all  the  support 
and  financial  incentives  you'll  need. 
You  give  us  the  hard  work  and  know¬ 
how  to  get  a  languishing  department 
I  growing  like  the  rest  of  our  enterprise. 

I  The  ideal  candidate  will  be  the  number 
I  one  or  two  person  in  a  large  weekly  or 
I  shopper  or  senior  level  supervisor  at  a 
daily  who  can  strategize  and  sell.  Send 
your  resume  and  income  requirements 
to  Publisher,  Nashville  Scene,  2120 
Eighth  Avenue  South,  Nashville,  TN 
37204-2204.  EOE 

SALES 

New  York's  hottest  weekly  newspaper 
is  looking  for  New  York's  hottest 
advertising  sales  reps.  NYPress  has 
several  openings  on  our  rapidly  expan¬ 
ding  display  sales  team.  Good  account 
lists  available  with  unlimited  upside 
earning  potential  in  both  print  and 
Internet-based  sales.  We  offer  a  full 
paid  benefit  plan  and  a  salary  that  is 
j  commensurate  with  experience.  If  you 
I  think  you've  got  what  it  takes  to  bie  a 
I  star  and  have  the  experience  to  back  it 
I  up,  send  cover  letter  showing  your 
j  interest  in  NYPress,  along  with  a 
resume,  to  Jim  Katocin,  NYPress,  333 
7th  Avenue,  1 4th  Floor,  New  York,  NY 
10001. 

Fax  (21 2)  244-9863 
Absolutely  no  phone  calls 


Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ ART/GRAPHKS _ 

I  ADVERTISING  ART  DIRECTOR.  The 
j  Denver  Rocky  Mountain  News,  the 
I  leader  in  America's  most  competitive 
I  newspaper  market,  needs  a  creative, 
i  technologically  savvy  director  for  its 
!  Advertising  art  department.  The  ideal 
j  candidate  will  have  either  a  metro 
1  newspaper  or  commercial  agency  back- 
:  ground  and  a  demonstrated  knowl¬ 
edge  of  computerized  ad  design,  supe- 
I  rior  people  skills  and  proven  ability  to 
I  relate  to  clients  in  a  demanaing 
I  environment.  Applicant  packet  should 
include  resume,  cover  letter,  samples  of 
!  published  work  and  three  references 
I  who  can  be  contacted  immediately. 

I  Send  to  Jim  Nolan,  Denver  Rocky 
j  Mountain  News,  400  West  Colfax 
i  Avenue,  Denver,  CO  80204. 

1  Orcall:  (303)  892-2900 

[  E-mail:  nolan@denver-rmn.com 

‘  CIRCULATION 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 

CAREER  POSITION 

j  Looking  for  the  next  step  on  your  path 
i  to  being  a  circulation  director? 
Georgia's  second  largest  newspaper. 
The  Macon  Telegraph,  is  looking  for  a 
key  manager  in  its  circulation  depart¬ 
ment.  The  ideal  candidate  will  oversee 
our  circulation  operations  in  our 
satellite  office  in  Houston  County.  A 
I  direct  report  to  the  circulation  director, 

I  the  bureau  manager  will  coordinate 
;  sales  and  marketing,  operations,  dis- 
I  tribution,  and  circulation  information 
I  systems  for  the  satellite  office.  It's 
excellent  training  for  anyone  looking  to 
:  be  a  circulation  director.  A  Knight 
j  Ridder  paper.  The  Telegraph  is  located 
in  beautiful,  historic  Macon  in  the  heart 
j  of  Georgia  where  the  sun  is  always 
;  high  in  the  sky  and  the  cost  of  living  is 
j  low.  Come  take  the  next  step  on  your 
i  career  path  at  a  great  place  to  work. 

!  Send  your  resume  and  salary  reguire- 
ments  to  Ginger  Nolte,  1 20  Broadway, 
P.O.  Box  4167,  Macon,  GA  31 208. 
E-moil:  gnolte@macontel.com 

Fox:  (912)744-4498 _ 

CIRCULATION  DIREQOR 

j 

I  Seven-day  local  15,000-f  newspaper 
in  Zone  1  has  a  great  opportunity  for 
an  experienced  circulator.  The  candi¬ 
date  we  seek  has  strong  home  delivery 
and  single  copy  skills  with  experience 
to  develop  and  implement  appropriate 
controls  to  maximize  sales  and  service. 

The  ideal  candidate  will  have  a  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  and  a  desire  to 
join  a  company  that  provides  unlimited 
career  growth  potential. 

i  We  provide  a  competitive  salary  and 
benefit  package.  Interested  candidates 
should  submit  resume  with  cover  letter 
to  Box  08838,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR.  If  you  can 
grow  circulation  this  is  your  chance  to 
shine.  Hands-on  manager  needed. 
Excellent  growth  potential.  Live  and 
work  in  the  beautiful  Upper  Peninsula 
of  Michigan.  Send  letter,  salary  history 
and  resume  to  John  Elchert,  publisher. 
Daily  Mining  Gazette,  P.O.  Box  368, 
Houghton,  Ml  49931  or  E-mail: 
gazpub@upgroup.com 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Charming  New  England  coastal  com¬ 
munity  newspaper  is  looking  for  an 
experienced  circulation  person  to 
manage  a  youthful  inexperienced  staff. 
Salary  in  low  $30s  plus  incentive. 
Excellent  benefits  package.  Send 
resume  to: 

Dan  O'Neil 
Publisher 
The  Westerly  Sun 
56  Main  Street 
Westerly,  Rl  02891 
Or  E-mail  dponeil95@aol.com 
No  phone  calls 

CIRCULATION  SALES/ 
RETENTION  MANAGER 

The  Tribune,  a  daily  newspaper  serv¬ 
ing  suburban  Phoenix,  is  currently  seek¬ 
ing  an  energetic,  take  charge  sales 
and  retention  manager  to  handle 
aggressive  sales  and  retention  needs 
for  one  of  Thomson  Newspapers' 
largest  U.S.  properties.  The  ideal  can¬ 
didate  will  have  at  least  two  years  of 
circulation  sales  experience  at  a 
100,000-t-  circulation  newspaper  utiliz¬ 
ing  predictive  dialer  systems  and  route 
management  systems.  This  position 
demands  the  successful  candidate  have 
strong  marketing  skills  in  both  retention 
and  sales,  as  well  as  a  proven  track 
record  in  motivating  and  training  staff. 
Additionally,  the  candidate  must  have 
experience  working  with  contract  sales 
companies.  This  person  needs  to  be 
highly  organized  and  goal  driven  to 
make  substantial  contributions  to  team 
efforts  by  developing,  implementing 
and  insuring  success  in  all  sales  and 
retention  programs.  This  is  a  unique 
position  that  nas  controllable  impact 
for  overall  circulation  growth  in  a 
highly  competitive  and  growing 
market. 

We  offer  a  competitive  salary  and 
bonus  plan  with  health  benefits,  401  (k) 
and  career  pathing  for  the  right  indi¬ 
vidual.  Please  send  resume  to  Todd 
Halvorsen.  circulation  marketing 
director,  Tne  Tribune,  1 20  W.  1  st  Ave- 
nue.  Mesa,  AZ  85210.  EOE _ 

HOME  DEUVERY  ZONE  MANAGER 
St.  Petersburg  Times 

Florida's  largest  daily  (343,109  daily/ 
437,924  Sunday)  is  accepting  applica¬ 
tions  for  a  Zone  Manager.  Position 
reports  to  on  Area  Manager.  Responsi¬ 
ble  for  day-to-day  (early  morning) 
operations  of  50,000  plus  circulation, 
7  districts,  sales,  retention,  customer 
relations  and  product  control. 

Successful  candidate  will  have  a  high 
school  degree,  college  preferred  and 
the  following  experiences:  three  years 
of  Zone  Manager  or  higher  position, 
proven  track  record  of  exceptional 
customer  relations,  circulation  growth, 
distribution  center,  product  control  and 
contract  nrianogement.  Ability  to  adapt 
to  a  changing  market,  strong  commu¬ 
nication/interpersonal  skills,  passion 
for  excellence  and  the  desire  to 
advance  within  the  newspaper. 

Competitive  compensation  and  benefits 
package  including  medical,  dental, 
profit  shoring,  401  (k)  and  quarterly  cost- 
oMiving  adjustments. 

Send  resume  with  salary  requirements 
to  St.  Petersbura  Times,  Attn:  Human 
Resources,  P.O.  Box  1121,  St. 
Petersburg,  FL  33731 . 
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HELP  WANTED 


_ CIRCULATION _ 

MOTIVATED,  TAKE-CHARGE  individ¬ 
uals  needed  to  work  full-time  os  district 
managers  in  our  home  delivery 
department. 

DISTRia  MANAGER 

District  managers  are  responsible  for 
recruitment,  training,  contracting  and 
for  providing  superior  customer  ser¬ 
vice.  Successful  candidates  will  have 
three  to  five  years  management  expe¬ 
rience,  preferably  in  newspapers,  and 
will  be  able  to  identify  and  quickly 
solve  problems.  Good  organizational 
and  communication  skills  a  must;  com¬ 
puter  skills  helpful. 

Must  be  able  to  work  flexible  hours. 
Applicants  must  have  reliable  trans¬ 
portation,  current  MVR  and  proof  of 
car  insurance. 

If  you  can  meet  these  requirements  and 
are  ready  to  join  a  company  that  offers 
excellent  salary,  32-45  plus  incentive, 
401  (k)  stock  plan  and  benefits 
packages,  please  submit  your  resume 
and  saTary  history  to: 

Denver  Rocky  Mountain  News 

Human  Resources  Department 

4(X)  W.  Colfax  Avenue 
Denver,  CO  80204 

PROGRESSIVE,  FAMILY-OMtNED  mid- 
western  publishing  company  seeks 
experienced  circulation  manager  com¬ 
mitted  to  growth  and  unparalleled 
customer  service.  Our  award-winning 
papers  are  poised  for  growth.  If  you 
can  produce  positive  result-oriented 
circulation  promotions,  boost  NIE  par¬ 
ticipation,  reduce  churn  and  develop 
delivery  routes  that  are  advertiser/ 
subscriber  friendly  we  will  provide  you 
with  an  excellent  compensation 
package  including  bonus  and  benefits. 
Send  resume  to  Sox  08843,  Editor  & 
Publisher. 

THOMSON  WEST  VIRGINIA/Virginia 
Strategic  Marketing  Group  has  cn 
opportunity  for  an  experienced  Sales 
and  Marketing  Manager.  We  are  a 
group  of  2  daily  newspapers  with  daily 
circulation  of  54,000  and  56,000  on 
Sunday,  3  weeklies  and  numerous 
monthly  and  specialty  publications 
located  in  southern  West  Virginia  and 
Virginia.  Candidates  must  have  at  least 
2  years  of  management  experience  in 
Sales  and  Marketing.  Individuals  must 
possess  strong  marketing,  communica¬ 
tion,  and  leadership  skills.  We  offer  a 
competitive  salary,  bonus,  401  (k)  plan 
and  excellent  benefits.  Send  resume  to 
Director  of  Circulation,  Thomson  West 
Virginia/Virginia  SMG,  P.O.  Box 
1599,  BluefieTd,WV  24701. _ 

THOMSON  WEST  VIRGINIA/Virginia 
has  an  opportunity  for  an  experienced 
Single  Copy  Manager.  We  are  a 
group  of  2  daily  newspapers  with  doily 
circulation  of  54.000  and  56,000  on 
Sunday,  3  weeklies  and  numerous 
monthly  and  specialty  publications 
located  in  southern  West  Virginia  and 
Virginia.  Candidates  must  have  at  least 
2  years  of  management  experience  in 
single  copy  sales  and  possess  strong 
marketing  communication,  and  lead¬ 
ership  skills.  We  offer  a  competitive 
salary,  bonus,  401  (k|  plan  and 
excellent  benefits.  Send  resume  to 
Director  of  Circulation,  Thomson  West 
Virginia/Virginia  SMG,  P.O.  Box 
1599,  BluefieTd,WV  24701. 


_ EDITORIAL _ 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 

AGGRESSIVE  REPORTER  to  cover  a 
I  minor  league  ice  hockey  team  starting 
}  play  in  Northeastern  Pennsylvania  this 
I  fall.  The  candidate  should  be  able  to 
t  take  our  readers  on  the  ice  and  behind 
the  scenes  of  an  AHL  expansion 
franchise.  We're  looking  to  follow  the 
trends  as  well  as  the  team.  Send 
resume  to  Steve  Sembrat,  The  Times 
Leader,  15  N.  Main  Street,  Wilkes- 
Barre,  PA  1 871 1 .  EOE 

ALABAAAA'S  LARGEST  DAILY  NEWS¬ 
PAPER  is  seeking  an  experienced 
reporter  to  cover  major  breaking  news 
and  trends  around  the  state.  Candi¬ 
date's  work  must  show  strong  writing 
I  and  significant  enterprise.  At  least  five 
I  years  experience  as  a  reporter  and 
I  writer  required.  Send  resume  and  clips 
to  Glenn  Stephens,  state  editor.  The 
Birmingham  News  Company,  P.O.  Box 
2553,  Birmingham,  AL  35202. 

!  APPLICATIONS  BEING  accepted  for 
near  future  openings  for  a  reporter/ 

I  paginator  and  sports  editor  at  the 
j  Portales  News-Tribune,  a  small  five- 
i  day  a  week  PM  paper  in  Portales,  NM. 
College  degree  preferred  for  both  posi¬ 
tions.  Must  have  newspaper  experi¬ 
ence  and  be  versed  in  page  layout 
with  QuarkXPress  software.  Send 
resume,  cover  letters  and  work  samples 
to  Ruth  Friedberg,  managing  editor, 
P.O.  Box  848,  Portales,  NM  88130. 

ARE  YOU  GOOD  ENOUGH  TO  COPY 
EDIT  A  NEWSPAPER  DEUVERED 
AROUND  THE  WORLD? 

If  so,  we're  looking  for  you!  European 
and  Pacific  Stars  and  Stripes,  the  daily 
First  Amendment  newspaper  for 
military  servicemembers  overseas,  is 
searching  for  features  desk  and  news 
copy  editors  to  join  a  dynamic, 
creative  team  of  journalists  in  the  cen¬ 
tral  office  located  in  the  prestigious 
National  Press  Building  in  Washington, 
DC.  We  are  looking  for  copy  editors 
who  can  meticulously  edit  wire  and 
I  staff  copy;  spot  holes  in  stories;  write 
headlines  with  flair;  paginate;  and 
bring  energetic,  original  thinking  to  the 
table.  Passion  for  journalism  a  must! 
Military  knowledge  a  plus. 

Salory  range  is  $35,000  to  $50,000. 
Interested  in  a  great  opportunity?  If  you 
ore  an  energetic  self-starter  who  has  a 
lot  to  contribute  to  our  news  copy  desk 
team,  please  send  a  resume,  three 
work  samples,  and  a  cover  letter 
describing  how  your  skills  would 
benefit  our  readers,  to:  NAF  Personnel 
Office,  BLDG  1 1 ,  Room  2- 1 06 
WRAMC,  Washington,  DC  20307- 
5001.S&SisEOE 

ASSISTANT  CITY  EDITOR 
Progressive  Gulf  Coast  100,0(X)-f  daily 
seeks  experienced  editor  or  reporter 
for  assistant  city  editor  position.  Would 
supervise  general  assignment  and  beat 
reporters  at  national  award-winning, 
enterprise-oriented  paper.  Submit  clips 
that  show  editing  and/or  writing 
strength  and  coordination  of  photog¬ 
raphy,  graphics,  etc.  to  Box  08822, 
I  Eaitor  &  Publisher. 


ASSISTANT  EDITOR 

Simba  Information  Inc.,  a  growing 
division  of  leading  consumer  and  trade 
publisher  PRIMEDIA,  Inc.,  has  the 
following  opening  in  its  Stamford,  CT, 
office. 

I  You  will  have  reporting  and  writing 
responsibilities  for  a  competitive 
weekly  business-to-business  newsletter 
covering  the  book  publishing  industry. 
To  qualify,  you  must  be  entry  level  with 
a  degree  in  journalism  or  have  up  to 
three  years'  experience  in  reporting 
and  news  writing.  You  must  have  the 
ability  to  cultivate  sources;  exceptional 
j  attention  to  detail;  the  ability  to  juggle 
^  multiple  assignments;  and  motivation  to 
i  learn. 

Simba  Information,  Inc.  offers  a  com¬ 
petitive  salary  and  comprehensive 
benefits  package,  a  casual,  pleasant 
work  environment  and  excellent  oppor¬ 
tunities  for  advancement.  Fax  cover  let- 
1  ter,  resume  and  clips  to  (203)  358- 
!  5827  or  send  to  Simba  Information, 

!  P.O.  Box  4234,  Stamford,  a  06907, 

!  Attn:  KJH.  EOE 

j  ASSISTANT  METRO  EDITOR  wanted: 

I  The  Monitor,  a  growing  mid-size  daily 
an  the  Texas-Mexico  border,  has  an 
!  opening  for  a  deputy  metro  editor.  This 
i  job  requires  planning  skills  and 
i  expertise  in  management,  the  reporting 
;  process  and  line  editing.  Job  includes 
I  directing  coverage  and  editing  break- 
i  ing  news,  weekend  and  project  stories. 

;  Experience  preferred;  Spanish  a  plus. 

Reply  with  resume  and  samples  to  Paul 
!  Binz,  managing  editor.  The  Monitor, 

I  P.O.  Box  760,  McAllen,  TX  78505. 

I  ASSISTANT  NEWS  EDITOR  for  80/ 

1  (X)K  daily  in  affluent  automotive  sub¬ 
urbs.  Must  have  at  least  five  years 
QuarkXPress  copy  editing  ond  news- 
;  paper  page  design  experience.  Send 
'  letter  outlining  your  management 
I  ideas,  resume  and  references  to  Kenn 
i  Jones,  news  editor.  The  Oakland  Press, 
j  48  W.  Huron,  Pontiac,  Ml  48343. 

I  ASSISTANT  PRESENTATION  EDITOR 
[  needed  to  help  supervise  1 1  -member 
I  desk  responsible  for  design,  pagina- 
;  tion,  photos  and  graphics  for  31,000 
I  AM  daily.  Excellent  opportunity  for  a 
j  first-time  manager.  We're  a  31,000 
I  circulation  daily  35  miles  north  of  Indi¬ 
anapolis  dedicated  to  publishing  out- 
j  standing  newspapers  for  readers.  To 
apply,  send  letter,  resume  and  work 
;  samples  to  Presentation  Editor  Rick 
I  Madewell,  The  Herald  Bulletin,  P.O. 

I  Box  1 090,  Anderson,  IN  4601 5. 

! _ 

EDITORIAL 


Assistant  Editor 

wanted  by  a  Film  Production  Compa¬ 
ny  in  New  York.  Must  have  2  years 
experience  editing  and  rewriting 
scripts,  manuscripts  and  other  materi¬ 
als  written  in  Japanese  for  new  pro¬ 
grams,  dramas  and  documentaries. 
Respond  to: 

Human  Resources  Department 
Motion  Planet 
670  Broadway,  2nd  Floor 
New  York,  NY  10012. 


_ EDITORIAL _ 

ASSISTANT  SPORTS  EDITOR 
The  award-winning  sports  department 
of  the  76,000  circulation  Savannah 
Morning  News  is  looking  for  an  assis¬ 
tant  leader.  Our  eight-person  staff  cov¬ 
ers  four  four-year  colleges,  major  golf 
and  tennis  events,  Olympic  sports. 
Class  A  baseball,  high  school  sports 
and  our  historic  city  has  a  huge  boat¬ 
ing  and  outdoor  audience.  Applicants 
must  be  able  to  edit  copy  pro¬ 
fessionally,  work  with  a  talented  staff  to 
improve  depth  and  context  in  stories 
and  fit  into  a  team  environment.  Two 
years  managerial  experience  pre¬ 
ferred.  Send  resumes  and  samples  to 
Anthony  Stastny,  sports  editor,  P.O. 
Box  1 088,  Sovgnnoh,  GA  31 402. _ 

BUREAU  CHIEF:  Our  35,000  daily 
needs  a  solid  writer  and  leader  with 
people,  coaching  and  editing  skills. 
You'll  need  impeccable  news  judgment 
and  a  commitment  to  fairness  ancT com¬ 
munity  journalism.  Send  letter,  resume, 
clips  to  Larry  Reisman,  editor.  The 
Press  Journal,  P.O.  Box  1 268,  Vero 
Beach,  FL  32961. 

BUSINESS  JOURNAUSTS 
What  can  the  Orange  County  Business 
Journal  offer  you? 

•A  desirable  place  to  live  -  the 
southern  California  coast. 

•Great  stories  in  one  of  the  world's  hot¬ 
test  economies.  Orange  County  is  a 
multi-cultural  community  filled  with 
high-growth  companies,  creative  indi¬ 
viduals  and  risk-taking  entrepreneurs. 
•Good  pay,  with  frequent  merit  raises. 
•Excellent  career  development. 

We  are  looking  for  talented  journalists 
to  tell  the  stories  of  the  people  and  cam- 
panies  building  the  “Tech  Coast.'  We 
are  among  the  nation's  top  local  busi¬ 
ness  weeklies,  often  cited  (and  raided) 
by  national  publications.  Contact 
Editor  Rick  Reiff  at  the  OCBJ,  2600 
Michelson  Drive,  Suite  1 70,  Irvine,  CA 
92612.  Phone  (949)  833-8373.  Fax 
(949)  833-8751 .  reiff6ocbj.com 
www.ocb.com 

BUSINESS  JOURNAUST 
We  are  an  entrepreneurial  publishing 
firm  hiring  journalists  for  two  pubs 
lgnites.com  and  Director's  Alert. 
Ignites.com  is  an  on-line  doily  for  finan¬ 
cial  executives.  Director's  Alert  is  a 
monthly  print  pub  for  Fortune  KXX) 
corporate  directors.  You  must  be 
bright,  energetic  and  capable  of  hold¬ 
ing  your  own  among  Corporate  Amer¬ 
ica's  elite.  Fax  resume  and  salary 
requirements  to: 

Molly  Butler  Hart  at  (2 1 2)  949-6 1 2 1 

CITY  EDITOR:  Super  Ohio  daily  needs 
superstar.  24K  daily/27K  Sunaay.  We 
need  friend,  fighter,  leader  ta  take  on 
competitive  market.  Resume  to  Todd 
Franko,  314  W.  Market,  Sandusky, 
OH  44870.  New  applicants  only. 

CITY  EDITOR:  Goldsboro  News-Argus 
in  eastern  NC  seeks  editor  to  be 
responsible  for  local  coverage  and 
direct  reporters.  Writing,  editing  and 
teaching  skills  essential.  Good  pay  and 
benefits.  Send  resume,  work  samples  to 
Mike  Rouse,  News-Argus,  P.O.  Box 
1 0629,  Goldsboro,  NC  27532. 


EDITOR  a  PUBLISHER  /  MAY  22.  1999 


www.mediainfo.com 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelpdmediainfo.com  •  micheteadmediainfo.com 


HELP  WANTED 


_ EDITORIAL _ 

CITY  GOVERNMENT  REPORTER 
We're  seeking  a  seasoned  Full-time  city 
hall  reporter.  Daily  newspaper  experi¬ 
ence,  strong  reporting  and  writing 
skills  a  must.  Government  reporting 
experience  preferred. 

Excellent  English  grammar,  punctua¬ 
tion  and  spelling  skills  required.  Great 
benefits  in  a  growing  city,  diversified 
area  in  southwestern  Michigan.  Daily 
circulation,  60,000;  weekend  circula¬ 
tion,  75,000.  Equal  Opportunity/ 
Affirmative  Action  Employer. 

Send  resume  with  cover  letter  and  clips 
to  Rebecca  Pierce,  metro  editor, 
Kalamazoo  Gazette,  401  S.  Burdick, 
Kalamazoo,  Ml  49007. 

COPY  CHIEF 

If  you're  an  experienced  copy  editor 
who's  tired  of  cold  winters  or  big  cities. 
The  Albany  Herald  may  be  the  perfect 
fit  for  you.  We  have  an  immediate 
opening  for  a  copy  chief  who  will  help 
supervise  our  10-member  copy  desk 
with  our  news  editor.  Send  your 
resume,  letter  and  references  to  Jim 
Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA31702.  E-mail: 

jimdalbanyherald.surfsouth.com 
Pre-employment  drug  screening 
required. 

COPY  EDITOR  -  The  Baltimore  Sun  is 
looking  for  a  copy  editor  to  join  its 
sports  desk.  A  candidate  should  have 
at  least  four  years'  daily  experience  as 
a  sports  copy  editor.  We  are  looking 
for  a  strong  “word  person"  who  could 
fit  anywhere  on  the  desk  -  rim,  slot  or 
wire  editor.  Layout  experience  is  a 
plus,  though  not  necessary.  If 
interested,  please  respond  promptly, 
because  we  wish  to  fill  the  position 
soon.  Contact  Ray  Frager,  assistant 
sports  editor,  Baltimore  Sun,  501  N. 
Calvert  Street,  Baltimore,  MD  21278  or 
via  E-mail: 

ray.fragerdballsun.com 

COPY  EDITOR  WANTED:  The  Monitor, 
a  fast-growing  mid-size  daily  on  the  Tex- 
as-Mexico  border,  has  an  opening  for 
a  copy  editor/ page  designer.  Require¬ 
ments:  creativity  in  page  design,  atten¬ 
tion  to  detail  and  AP  style,  sound  news 
judgment  and  ability  to  meet 
deadlines.  Reply  with  resume  and  sam¬ 
ples  to  Paul  Binz,  managing  editor.  The 
Monitor,  P.O.  Box  760,  McAllen,  TX 
78505. _ 

COPYEDITOR 

Immediate  opening  for  entry-level  copy 
editor  for  busy  five-person  copy  desk 
on  this  20,000  circulation  seven-day 
newspaper  in  eastern  West  Virginia. 
The  successful  candidate  will  write 
accurate  and  snappy  headlines,  edit 
local  and  wire  copy  and  will  be  able  to 
paginate  quickly  using  QuarkXPress. 
Located  in  the  heart  of  the  Shenandoah 
Valley,  about  65  miles  from  Washing¬ 
ton  and  Baltimore,  this  newspaper's 
circulation  is  growing.  Send  letter, 
resume  and  design  clips  to  Maria 
Lorensen,  editor.  The  Journal,  207  W. 
King  Street,  Martinsburg,  WV  25401 . 


_ EDITORIAL _ 

EDITING/REPORTING  POSITION 

Jasper,  Karla  Faye  Tucker.  George  W. 
Bush.  Oprah  on  trial.  Selena.  Only  a 
state  like  Texas  could  hove  so  many 
big  stories.  The  Houston  Chronicle  state 
staff  has  covered  them  all.  Seeking 
energetic  journalist  with  at  least  5 
years  experience  at  daily  or  wire  ser¬ 
vice  for  job  of  assistant  state  editor. 
Job  includes  some  reporting  as  well  as 
editing.  Write  Kit  Frieden,  Houston 
Chronicle,  P.O.  Box  4260,  Houston,  TX 
77210. 


EDITOR  -  Managing  editor  for  staff  of 
1 0  at  1 0,000  daily  newspaper  on  Cal¬ 
ifornia's  Central  Coast.  Copy  editing, 
paginating  and  editorial  writing  skills 
required.  Candidate  should  be  com¬ 
munity  oriented,  business  minded  and 
an  enthusiastic  leader.  Competitive 
salary  and  benefits  package.  Position 
could  lead  to  other  career  opportuni¬ 
ties  in  our  growing  chain  of  daily  and 
weekly  newspapers.  Fox  resume  to: 
(831)761-7324. 


EDITORIAL  CARTOONIST 
Last  year,  the  New  York  State  Associa¬ 
ted  Press  honored  the  Times  Union  as 
the  state's  “Newspaper  of  Distinction.” 
That  is  an  award  we  would  like  to  win 
again  for  our  readers.  To  do  so,  we 
need  to  replace  the  state's  top  editorial 
cartoonist  who  has  just  headed  to  other 
endeavors. 

If  your  portfolio  shows  strong  visual  com¬ 
mentary,  a  strong  individual  drawing 
style,  and  broad  knowledge  of  how  to 
comment  on  news  at  all  levels,  we 
would  like  to  see  it. 

We  want  a  colleague  who  can  create 
daily  editorial  cartoons  and  occasional 
caricatures  and  other  illustrations  for 
editorial  and  opinion  pages.  You  will 
be  involved  in  a  highly  competitive, 
high-visibility  market  that  is  often  in  the 
national  spotlight,  but  has  a  decided 
local  flavor. 

Applicants  should  send  portfolios  and 
cover  letter  to  Joann  Crupi,  editor/ 
opinion  pages.  Times  Union,  P.O.  Box 
15000,Albony,NY12212. _ 


EDITORS,  DESIGNERS 
Access,  a  weekly  magazine  about  the 
Internet  and  computers  for  everyday 
people,  seeks  self-starting  editors  and 
designers  for  full-time  positions  in  the 
Boston  area  and  freelance  writers  in 
San  Francisco,  San  Diego,  Austin  and 
Seattle.  Access  is  distributed  in  major 
daily  U.S.  newspapers  and  has  a 
circulation  of  more  than  6  million. 
Applicants  must  have  magazine/ 
newspaper  experience  and  extensive 
Net  knowledge.  Positions  include 
managing  editor,  art  director,  senior 
and  associate  editors,  designers  and 
copy  editors.  For  details,  go  to 
www.accessmagazine.com/ about/ 
jobs.html  E-mail  resumes  to 

schang@accessmagazine.com  Fax 
(617)  527-9355  or  mail  to  Stephanie 
Chang,  Access,  220  Boylston  Street, 
Chestnut  Hill,  AAA  02467. 


_ EDITORIAL _ 

EDITOR 

In  search  of  a  talented,  energetic,  com¬ 
munity-minded  editor  to  lead  an  editorial 
staff  of  seven.  An  excellent  opportunity  to  be 
involved  with  the  movers  and  shakers  of  our 
nation's  capital  as  well  as  the  Washington 
metropolitan  Jewish  community.  Com¬ 
petitive  salary  and  benefits.  Experience 
preferred.  Please  send  resume  to  Craig 
Burke,  publisher,  Washington  Jewish 
Week,  12300  Twinbrook  Pkwy,  #250, 
Rockville,  AAD  20852.  Or  fax 

(301)  881 -1994  or  E-mail 
craigburke@aol.com 


EDITORS 

The  nation's  leading  publisher  covering 
the  newspaper  industry  has  a  rare 
opportunity  for  editors  to  oversee  con¬ 
tent:  develop  story  ideas,  assign 
freelancers,  line  editing,  and  liaison 
with  production/artists.  The  successful 
applicants  will  be  innovative,  energetic 
and  highly  organized.  Must  be  Mac 
literate;  basic  QuarkXPress  a  must. 
Send  cover  letter,  resume,  clips, 
references  and  salary  requirements  to 
Box  08842,  Editor  &  Publisher. 


ENVIRONMENT/PUBLIC  LANDS 
REPORTER  -  The  Jackson  Hole  Guide, 
a  weekly  in  Jackson,  WY,  is  looking  for 
a  reporter  to  cover  issues  ranging  from 
wolf  reintroduction  to  the  future  of 
some  of  the  nation's  most  important 
public  lands,  including  Grand  Teton 
and  Yellowstone  National  Parks.  Can¬ 
didates  should  send  a  letter  (post¬ 
marked  by  June  8th)  explaining  rele¬ 
vant  experience  and  why  they  want 
the  job  along  with  a  resume,  10  clips 
and  references  to: 

Thomas  Dewell,  Editor 
Jackson  Hole  Guide 
P.O.  Box  648 
Jackson,  WY  83001 
No  phone  calls 


EXECUTIVE  EDITOR 

Are  you  an  experienced  newsroom 
leader  who  enjoys  working  with  peo¬ 
ple?  do  you  have  a  clear  vision  of  what 
today's  reader  really  wants?  Are  you 
goal  oriented  and  have  the  ability  to 
inspire  others  to  accomplish  t^m 
goals?  If  so,  you  might  be  the  person 
we  need  to  run  our  42-person 
newsroom.  We  are  a  35,000  circula¬ 
tion  Zone  4  AM  daily.  The  executive 
editor  answers  directly  to  the  publisher 
and  is  in  charge  of  all  editorial  func¬ 
tions  except  for  the  editorial  page. 
Please  send  cover  letter  and  resume  to 
Box  08840,  Editor  &  Publisher.  We 
are  an  equal  opportunity  employer. 
Pre-employment  and  random  drug  test¬ 
ing  mandatory. 

EXECUTIVE  EDITOR:  Award-winning, 
editorially  driven  group  of  suburban 
weeklies  in  metro-NY  region  seeks 
editor/ manager  to  lead  20-person 
editorial  team.  If  you  know  how  to 
create  lively,  informative,  quality  pub¬ 
lications  on  time  and  on  budget,  we'd 
like  to  talk  to  you.  You  should  have 
strong  writing,  editing  and  page 
design  skills,  leadership  and  manage¬ 
ment  ability  and  a  working  knowledge 
of  QuarkXPress,  pagination,  and  the 
Internet.  Excellent  salary/benefits 
package.  Send  resume/clips  to  Box 
08845,  Editor  &  Publisher. 


_ EDITORIAL _ 

FAST-GROWING  publisher  of  20 
biweekly  trade  newsletters  needs  expe¬ 
rienced,  hard  news  reporters  to  cover 
the  resort,  golf,  home  building  and  com¬ 
mercial  development  industries.  Writ¬ 
ing  involves  critical  analysis  of  com¬ 
pany  operations  and  national  markets. 
Gather  news  over  the  phone  in  our 
casual-dress  office  located  two  miles 
from  the  beach.  $30K  to  $40K  DOE. 
Southern  CA  based  candidates  pre¬ 
ferred.  Resume  to  Colleen  Pestana, 
editor,  Crittenden  Press,  P.O.  Box 
1416,  San  Juan  Capistrano,  CA 
92693-1416. 


FEATURES  WRITER 

If  you're  a  resourceful  reporter  with 
solid  writing  skills  and  excellent  news 
judgment,  we  hove  an  exciting  position 
worth  looking  into.  The  Fresno  Bee, 
Central  California's  leading  newspaper 
(circulation  155,000  daily,  190,000 
Sunday),  has  an  opening  for  a  general 
assignment  features  reporter.  We're 
looking  for  a  seasoned  reporter  with  at 
least  four  years  experience  writing 
news  or  features  for  a  daily  pub¬ 
lication.  However,  energetic  and 
creative  reporters  with  more  talent  than 
experience  will  also  be  given  serious 
consideration.  College  degree  required; 
Spanish  language  skills  a  plus.  Send 
resume,  cover  letter,  ond  3-5  samples  of 
your  work  before  May  31  to  The  Fresno 
Bee,  Human  Resources  Department, 
1 626  E.  Street,  Fresno,  CA  93786. 

An  Equal  Opportunity  Employer 


FINANCIAL,  nationally  recognized  online 
site,  www.financialweb.com/corporate/ 
employment.asp 


HEALTH  WRITING/EDITING 

Great  opportunity  to  work  on  the  Web 
A  new  consumer-oriented  health  Web 
site  www.accenthealth.com  located  in 
the  Washington,  DC  area,  seeks  an 
experienced  writer/editor  to  join  our 
editorial  team.  Five  years  experience, 
including  at  least  two  in  the  health 
field,  required.  Internet  writing/editing 
experience  preferred.  Responsibilities 
include  assistance  in  planning  healthy 
living  content,  assigning  and  editing 
articles,  and  occasional  writing. 
Excellent  salary,  benefits.  Send  letter, 
resume,  clips/urls  to  Karen-Lee  Ryan, 
AccentHealth,  1901  Research  Blvd., 
Suite  350,  Rockville,  MD  20850.  Fax 
(301)545-0720.  E-mail: 

klryan@accenlheallh.com 
No  phone  calls,  please 


EDITORIAL 


Editor  -  Musk/Caltural  Afliiin 

wanted  by  Estonian  Language  News¬ 
paper  Publisher  in  Manhattan.  Must 
have  3  years  experience  in  job  or  3 
years  as  Public  Relations  or  Promo¬ 
tions  Assistant  (Entertainment)  and 
be  fluent  in  Estonian. 

Respond  to: 

Human  Resources  Department 
The  Nordic  Press,  Inc. 

243  E.  34th  Street 
New  York,  NY  10016. 


.  - . 


w  w  w.me  diainfo.com 


EDITOR  &  PUBLISHER  /  MAY 


11  W  191h  Street.  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  micheiea@mediainfo.com 


HELP  WANTED 


_ EDITORIAL _ 

HEALTH  REPORTER 

The  Quad-City  Times,  a  division  of  Lee 
Enterprises,  has  o  Full  Time  opening 
for  on  experienced  reporter  to  join  our 
award-winning  features  team  os  o 
Health  Reporter.  This  reporter  will  not 
only  report  on  health,  medicine  and  fit¬ 
ness,  but  will  also  lead  our  community 
journolism  project  aimed  at  actively 
improving  health  and  health  services  in 


A  degree  in  journalism  with  a  strong 
reporting  background  required.  Pre¬ 
vious  work  as  a  Health  Reporter  or 
background  in  health  services  a  plus. 

The  Quad-City  Times  offers  a  com¬ 
petitive  salary  and  excellent  benefits. 
Come  discover  how  you  can  “Make  the 
A4ost  of  Your  Life”. 

If  interested  please  apply  to: 

Human  Resources 

Quod-City  Times 
Attn:  Health  Reporter 

500  E.  3rd  Street 
Davenport,  lA  52801 
or  JDEKQCT@aol.com 
EOE 

To  see  all  the  positions  we  currently 
have  open  please  visit  our  website  at 
_ www.QCTIMES.com _ 

KEY  MANAGEMENT  VACANCIES 
are  prompting  us  to  recognize  the  top 
management  of  the  Salt  lake  Tribune 
by  September.  The  following  new  posi¬ 
tions  are  awaiting  applications: 

'Deputy  Editor  for  Daily  Sections 
(news,  business  desks) 

•Deputy  Editor  for  Weekly  Sections 
(features  sections) 

•Deputy  Editor  for  Sports/2002 
Winter  Games 

•DepuN  Editor  for  Graphics  Design 
(photo/art  departments) 

There  will  be  internal  candidates  and 
two  or  three  news  editor  positions 
(editors  of  6-person  themed  news 
desks)  will  open  if  they  prevail  in  being 
named  to  other  positions.  Indicate  ir 
you  would  be  interested  in  news  editor 
positions,  as  well. 

The  Tribune  circulates  throughout  Utah 
and  is  the  state's  largest  newspaper. 
Our  circulation  is  growing  at  a  3% 
annual  rate  (135M  daily/T64M  Sun¬ 
day),  our  benefits  are  exceptional,  and 
the  150-member  staff  will  have  a 
remodeled  newsroom  and  a  state-of- 
the-art  computer  system  by  September. 

If  you  are  interested,  please  send  a  let¬ 
ter  of  application,  resume  and  relevant 
materials  to  Editor  James  E.  Shelledy, 
The  Salt  Lake  Tribune,  1 43  South  Main 
Street,  Salt  Lake  City,  UT  841 1 1  by 
June  5,  1 999.  Only  finalists  will  be 
notified. 

MADISON,  Wl  -  based  monthly  trade 
magazine  serving  owners/operators  of 
sport,  recreation  and  fitness  venues 
seeks  managing  editor.  Candidates 
must  relocate  and  be  knowledgeable 
about  the  business  of  sport  and  able  to 
handle  variety  of  tasks:  writing,  pro¬ 
ofreading,  creating  a  dummy  and 
representing  the  magazine  at  trade 
shows.  Must  be  organized,  well-read, 
and  eager  to  learn  about  the  readers 
and  advertisers  we  serve.  Send 
resume,  samples  and  letter  describing 
yaur  sport  background/interests,  and 
salary  requirements  to  ABP,  4130  Lien 
Rood,  Madison,  Wl  53704. 


_ EDITORIAL _ 

UFESTYLE  EDITOR 

Excellent  opportunity  for  right  individ¬ 
ual  to  create  a  Lifestyle  section  for  the 
next  millennium.  We're  looking  for  an 
experienced  journalist  with  a  flair  for 
layout  and  who  enjoys  writing  about 
the  things  that  matter  most  to 
people... diet,  fashion,  exercise,  food, 
health,  family,  etc. 

You'll  be  joining  a  team  of  dedicated, 
forward-thinking  professionals.  We're 
located  just  1  1/2  hours  from  down¬ 
town  Chicago,  in  the  Illinois  river 
valley. 

Good  starting  salary  and  excellent 
benefit  package,  includes  health/ 
dental/life  plan,  401  (k)  Plan  and  Sav¬ 
ings  Plan. 

‘  Send  resumes  to  Human  Resources, 

;  NewsTribune,  426  Second  Street, 
LoSolle,IL61301. _ 

MANAGING  EDITOR 

I  The  Democrat  and  Chronicle  in 
j  Rochester,  NY  seeks  a  creative  and 
j  energetic,  hands-on  managing  editor. 

Responsibilities  include  directing  a  staff 
of  180  journalists  ranging  from  the 
best  and  brightest  recent  graduates  to 
national  award-winning  seasoned 
veterans  at  a  newspaper  with  a  rich 
tradition  and  ongoing  push  for 
I  excellence.  The  Democrat  and  Chroni- 
j  cle's  circulation  is  175,000  daily  and 
250,000  Sunday. 

I  We  recently  went  on  line  with  a  new 
I  $65  million  printing  plant  and  have  con- 
I  verted  to  aD-digital  photogrophy.  Our 
\  goal  is  to  build  on  that  state-af-the-art 
j  technology  with  continuing  improve- 
[  ments  for  a  sophisticated  readership. 

Rochester  is  home  to  10  universities, 
including  the  Rochester  Institute  of 
Technology  and  the  University  of 
Rochester's  famed  Eastman  School 
of  Music.  Rochester  is  a  major 
manufacturing/export  center,  including 
the  corporate  headquarters  of  Kodak, 
Bausch  and  Lomb  and  several  emerg¬ 
ing  companies. 

The  Democrat  and  Chronicle  values  the 
I  benefits  of  diversity  in  the  workplace 
I  and  is  committed  to  equal  opportunity 
employment.  Candidates  who  share  our 
vision  are  especially  encouraged  to 
apply. 

Send  work  samples,  resume,  salary  his¬ 
tory  and  expectations  with  a  cover  let¬ 
ter  outlining  your  vision/thoughts  on 
what  makes  a  good  newspaper  to  Tom 
Callinan,  editor.  Democrat  and  Chroni¬ 
cle,  55  Exchange  Blvd.,  Rochester,  NY 
14614.  E-mail: 

Tcallinan@democratondchronicle.cam 


Your  communication 
link  to  the 
newspaper 
industry  every 
week  since  1884. 


I  MANAGING  EDITOR 

Family  owned  Ohio  daily  (Monday  - 
Saturday)  newspaper  (12-13M)  seeks 
an  experienced  candidate  for  the  posi¬ 
tion  of  Managing  Editor.  Applicant 
should  have  a  collie  degree  in  jour- 
I  nalism  or  related  field,  minimum  6-8 
years  newsroom  experience,  strong 
j  interpersonal  skills  with  a  commitment 
to  “get  involved  in  the  community”, 

I  and  demonstrated  experience  in 
i  teaching,  training,  and  overall  lead- 
;  ership  for  a  fully  paginated,  sixteen 
j  positian  newsroom.  Salary/  Com- 
'  pensation  package  based  on  skill 
I  and  experience.  Benefits  package 
includes  health  care,  insurance,  pension 
j  and  401  (k)  plan.  Reply  to  Box  08829, 

I  Editor  &  Publisher. 

I  MANAGING  EDITOR 

I  Simba  Information  Inc.,  a  growing 
I  division  of  leading  consumer  and  trade 
i  publisher  PRIMEDIA  Inc.,  has  an  open- 
■  ing  in  its  Stamford,  CT,  office  for  a 
'  managing  editor. 

You  will  have  editorial  management 
I  responsibilities  for  a  newsletter  group, 
including  monagement  reports  and 
;  conferences,  covering  the  dynamic 
j  media  industry.  To  qualify,  you  must 
i  have  five  to  seven  years  reporting  and 
editing  experience  (preferably  with  a 
newspaper,  wire  service  or  newslet¬ 
ters),  including  how  to  cultivate  sources 
and  the  ability  to  write  compelling  busi¬ 
ness/market  analysis  stories;  excep¬ 
tional  attention  to  detail;  the  ability  ta 
juggle  multiple  assignments;  and 
managing  other  journalists. 

;  Simba  Information,  Inc.  offers  a  com- 
;  petitive  salary  and  comprehensive 
I  benefits  package,  a  casual,  pleasant 
^  work  environment  and  excellent  oppor- 
:  tunities  for  career  advancement.  Fax 
cover  letter,  resume  and  clips  to  (203) 
j  358-5827  or  send  to  Simba  Infarma- 
tion,  P.O.  Box  4234,  Stamford,  CT 
;  06907,  Attn:  HB. _ 

MANAGING  EDITOR 
I  Hands-on  editor  needed  for  six-day 
I  AM  32,500  circulation  in  Shenandoah 
i  Valley  of  Virginia.  City-County  popula¬ 
tion  100,000  four  colleges.  Must  be 
experienced  in  managing  personnel, 
good  motivator,  trainer,  skilled  in  com¬ 
puters,  layout  and  design.  Must  have 
good  news  sense  to  publish  a  bolonced 
I  newspaper  with  primary  emphasis  on 
I  local  news,  then  state,  natianal  and 
'■  world  news.  Must  work  well  with  staff. 

{  Website  experience  helpful.  Resume  to 
I  R.  Morin,  editor.  Daily  News-Record, 

I  P.O.  Box  1 93,  Harrisonburg,  VA 
22801 . _ 

I  MANAGING  EDITOR 

!  Las  Vegas  Weekly,  an  alternative 
I  newsweekly  serving  southern  Nevada, 
i  is  seeking  a  strong  leader  with  a  pro- 
I  ven  track  record  in  managing  staff  and 
developing  editorial  directian.  Suc¬ 
cessful  candidate  will  have  strong  edit- 
!  ing  ability,  good  background  in 
I  features,  dining,  music  and  film  cov- 
j  erage  with  an  alternative  bent.  Table 
j  company  offers  excellent  benefits 
package  with  401  (k)  plan  and  com¬ 
pensation  range.  Interested  candidates 
shauld  submit  resume,  cover  letter, 
clips  and  salary  requirements  (in  con¬ 
fidence)  to  Bruce  SpoHeson,  general 
manager,  l.VW,  820  S.  Valley  View 
Blvd.,  Las  Vegas,  NV  89107. 


_ EDITORIAL _ 

METRO  EDITOR 

Are  you  able  to  inspire  a  newsroom? 
Do  you  have  a  hard  news  edge?  Do 
you  have  the  ability  to  turn  your 
personal  energy  into  high-energy 
stories?  Do  you  have  the  courage  to  com¬ 
pete  in  a  tough  market?  Are  you 
interested? 

We  need  a  metro  editor  who  is 
passionate  about  news  and  about 
readers.  We  want  someone  who  can 
bring  out  the  ABSOLUTE  BEST  in 
journalists  who  are  determined  to 
make  the  newspaper  the  first  and  best 
source  of  news. 

We  are  the  award  winning  Tribune,  a 
1 00,000-1-  daily  serving  suburban 
Phoenix,  Arizona.  If  you  think  you  fit 
'  our  description  and  have  at  least  7 
j  years  newsroom/ management  experi- 
I  ence,  send  your  portfolio  to  The 
Tribune,  Editor  Jim  Ripley,  1 20  W. 

!  First  Avenue,  Mesa,  AZ  85210. 

1  - 

NATIONAL  NEWS  (WIRE)  EDITOR 

!  The  Antelope  Valley  Press  is  looking 
j  for  a  candidate  who  possesses  strong 
news  judgment  and  language  skills. 
Responsibilities  include  Siting  skills, 
selecting  stories  and  photos  for  wire 
pages,  page  layout,  cuHine  and 
I  headline  writing,  and  coordination  of 
I  wire  content  throughout  paper. 

,  Requires  2-3  year's  experience  in  copy 
j  editing  and  page  design  with  at  least  1 
I  year's  experience  in  handling  wire 
stories  and  photos.  Working  knowl¬ 
edge  of  QuarkXPress  and  Photoshop. 
Bachelor's  degree  or  eguivalent.  Send 
I  resume  to  Antelope  Valley  Press,  Attn: 

1  Personnel  Department,  P.O.  Box  880, 
PolmdokCA  93590-4050. _ 

NEWS  EDITOR  needed  immediately 
for  the  Arkansas  City  Traveler.  We  are 
I  a  6,000  daily  in  southcentral  Kansas, 
j  This  position  is  #2  in  the  newsroom 
!  and  affords  the  right  person  the  oppor- 
j  lunity  to  excel  in  staff  management, 
page  layout  and  creating  a  top  notch 
local  news  source.  Journalism/ 
communications  degree  plus  minimum 
two  years  reporting /photo  experience 
preferred.  Salary  range  $18-23,0(X). 
Send  resume,  letter  of  application  and 
clips  to  News  Editor,  c/o  Kim  Benedict, 
j  Arkansas  City  Traveler.  P.O.  Box  988, 
i  Arkansas  City,  KS  67005. 

NEWS  EDITOR:  Award-winning 
Mobridge  Tribune,  SD's  largest  weekly. 
Strong  writing,  photography  skills. 
$25,000  plus  mil  benefit  package.  Call 
Larry  Atkinson,  (8(X))  594-941 8. 

1  NIGHT  CITY  EDITOR  sought  for 
31,000  circulation  McClatchy  news- 
paper  south  of  Charlotte,  NC.  Move 
copy,  coach  and  help  manage  14- 
person  metro  staff.  Competitive,  grow¬ 
ing  market.  Send  resume  to  Rich 
Rassmann,  managing  editor.  The 
Herald,  P.O.  Box  11707,  Rock  Hill,  SC 
29731.(803)  329-4061. 

PAGE  DESIGNERS 

Come  make  a  difference.  New  Eng¬ 
land  daily  welcomes  editors  with 
creative  design  and  editing  talent.  We 
offer  great  stories,  big  Macs  and  full 
color.  Mail  resume  and  samples  to  Bob 
Veillelte,  Walerbury  Republican-  American, 
j  389  Meadaw  Street,  Waterbury,  CT 
!  06722. 
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HELP  WANTED 


PHOTO  EDITOR  -  Seeking  a  talented, 
energetic  photo  editor  to  work  in  o  com¬ 
petitive  market  and  lead  o  talented 
staff  of  photojournalists.  Responsibilities 
include  editing  lcx:al  photos,  working  with 
departments  on  wire  photo  use,  coaching 
and  mentoring  photo  staff,  coordinating 
photo  projects  and  occasionally  shooting 
pictures.  Ideal  candidate  should  hove 
strong  news  judgment,  be  flexible  and 
able  to  moke  decisions  under  pressure. 
Send  resume  and  portfolio  to  Joan 
Krouter,  executive  editor,  Bradenton 
Herold,  102  Manatee  Avenue,  Bra¬ 
denton,  FL  34205. 

Deadline  is  June  4 


REPORTER  -  Growing  community 
weekly  seeks  to  fill  entry-level  position. 
Ideal  for  recent  grad.  Resume,  clips  to 
Mid  Hudson  Times,  P.O.  Box  10234, 
Newburgh,  NY  1 2552-0234. 

REPORTER  WANTED:  The  Monitor,  a 
growing  mid-size  daily  on  the  Texas- 
Mexico  border,  has  an  opening  for  a 
reporter.  Frontier  boomtown  coverage 
brings  many  opportunities  to  write 
about  social  issues,  business,  health 
and  environment  and  crime.  Experi¬ 
ence  preferred;  Spanish  a  plus.  Reply 
with  resume  and  samples  to  Paul  Binz, 
managing  editor.  The  Monitor,  P.O. 
Box  760,  McAllen,  TX  78505. 


REPORTER 

Looking  for  the  ideal  candidate  for  cov¬ 
erage  of  100,000-t-  cities,  city  hall, 
and  quality  of  life  issues.  Requires  5 
years  of  experience,  environmental  cre¬ 
dentials  preferred,  clips  and  awards 
that  demonstrate  solid  civics  with 
ability  to  handle  hard-edged  stories. 
Position  offers  a  competitive  wage  and 
excellent  benefits  package.  Replies  to 
Antelope  Valley  Press,  Attn:  Personnel 
Department,  P.O.  Box  880,  Palmdale, 
CA  93590-4050. 

REPORTERS  -  Growing  60K  daily  in 
Big  Ten  university  town  needs  hord- 
charging  reporters  to  fill  several  open¬ 
ings.  We  need  reporters  who  know 
how  to  work  a  beat,  can  develop 
sources  in  all  the  right  places  and  hate 
to  get  beat  by  the  competition.  We 
anticipate  openings  on  beats  dealing 
with  police  news,  education  and 
regional  growth.  Send  resume, 
references  and  your  four  best  clips  to 
Rick  Fitzgerald,  metro  editor.  The  Ann 
Arbor  News,  P.O.  Box  1 1 47,  Ann 
Arbor,  Ml  48106-1147.  The  News  is 
an  Equal  Opportunity  Employer. 

REPORTERS 

I  A  Central  Massachusetts  newspaper 
seeks  a  reporter  with  a  nose  for  small 
town  news.  Entry  level.  Send  resume, 
clips  and  references  to  Box  08834, 
Editor  &  Publisher. 


REPORTER  WANTED:  3-year-old,  Ann 
Arbor,  Michigan-based  Catholic  news¬ 
paper  seeking  experienced  reporter. 
High  level  of  organizational  skills, 
initiative  and  strong  sense  of  mission 
required.  Knowledge  of  Windows  95 
helpful.  Salary  dependent  on  experience. 
Submit  your  resume  and  letter  of  intent  to 
Credo  Newspapers,  Alin:  Clare,  P.O.  Box 
504,  Ann  Arbor,  Ml  48106  or  Fax  to 
(734)930-3179. 


REPORTER.  County  Courier  of  northern 
Vermont  seeks  reporter  to  cover  range 
of  issues  in  an  interesting  and  beautiful 
region.  Some  routine  stuff,  but  ample 
enterprise  and  feature  work.  We're  a 
weekly  that  tries  to  be  provocative.  Will 
consider  newcomers  or  veterans.  Com¬ 
petitive  salary,  benefits,  pension,  vaca¬ 
tion.  Send  cover  letter,  resume,  clips, 
salary  requirements  to  Editor,  County 
Courier,  P.O.  Box  398,  Enosburg  Falls, 
VT 05450. 


General  assignment  reporter  needed 
for  fast-paced  50,000-circulation  daily 
in  metropolitan  New  Jersey/New  York 
area.  Candidates  with  at  least  two 
years'  experience  on  a  comparable 
daily  or  exceptional  weekly  will  be  con¬ 
sidered  for  this  challenging  spot  in  an 
I  exciting,  diverse  coverage  area.  Com- 
I  petitive  salary.  Send  resume,  cover  let¬ 
ter  and  several  examples  of  your  work 
to  Box  08828,  Editor  &  Publisher. 

www.medjainfo.com 
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REPORTERS 

Our  35,000-circulation  coastal  doily 
needs  team  players  whose  crisp  daily 
stories  will  be  complemented  by 
dynamic  enterprise  pieces.  General 
assignment  beats  open.  Two  years 
experience  preferred.  Reply  with  6-10 
clips  to  Larry  Reisman,  editor.  The 
Press  Journal,  P.O.  Box  1268,  Vero 
Beach,  FL  32961. 

REPORTER 

The  Messenger-Inquirer,  a  34,000 
circulation  daily  in  Owensboro,  KY,  is 
looking  for  a  reporter.  The  ideal  can¬ 
didate  will  be  a  self-starter  who  can 
cover  everything  from  cops  to  country 
fairs,  from  economic  development  to 
education  features.  The  M-l  is  a  Belo 
Corporation  newspaper.  Please  send 
resume,  cover  letter  and  clips  to  Sue 
Trautwein,  human  resources  director, 
Messenger-Inquirer,  P.O.  Box  1480, 
Owensboro,  KY  42302. 

REPORTER 

The  Vindicator,  a  90,000  PM  daily,  is 
looking  for  an  experienced,  self- 
motivated  reporter  to  tackle  the  highly 
energized  news  environment  of  north¬ 
east  Ohio.  If  you've  got  solid  reporting 
and  writing  skills,  an  interest  in  data- 
based  reporting  and  a  knack  for  meld¬ 
ing  words  with  graphics  and  pictures, 
send  cover  letter,  resume  and  clips  to 
Anthony  G.  Paglia,  senior  regional 
editor.  The  Vindicator,  P.O.  Box  780, 
Youngstown,  OH  44501-0780.  No 
phone  calls,  please. 


Upstream  is  published  weekly  by  NH5T  in  Oslo,  the  group  behind  Norway ‘s  leading 
business  daily  Dagens  NaeringsUv.  the  international  shipping  gtizette  TradeWirubs  and 
the  real-time  wire  service  TON.  launched  in  1996,  Upstream  is  staffed  by  IS  Jull-time 
reporters  in  Oslo.  Houston.  London.  Singapore.  Rio  and  Accra.  It  is  recognued 
worldwide  as  the  leading  stmrce  tff  gUtbtd,  indeperulent  news  and  iommentary  on  the 
oil  and  gas  industry,  and  is  read  each  week  by  more  than  SO.OOO  business  leaders. 

BUREAU  CHIEF --HOUSTON 

Upstream,  the  independent  weekly  newspaper  covering  the  oil  &  gas 
industry  worldwide,  is  kxtking  to  strengthen  its  team  through  the  appoint¬ 
ment  of  a  bureau  ehief  for  its  editorial  office  in  Houston,  Texas. 

The  Houston  office  consists  presently  of  three  full-time  reporters  whose 
primary  f(x.-us  is  to  provide  uncompromising  news,  feature  and  analytical 
coverage  of  the  upstream  oil  &  gas  industry  in  North  America. 

We  arc  looking  for  a  responsible  and  creative  self-starter,  potentially  with 
experience  as  a  business  editrx-  from  a  daily  newspaper,  and  with  proven 
ability  to  inspire  and  direct  fellow  reporters  while  also  leading  by  exam¬ 
ple  through  quality  news  atxl  feature  reporting.  The  candidate  should 
have  well-tuned  instincts  to  evaluate  news  and  key  issues,  as  well  as  a 
track  record  of  daring  and  accurate  journalism. 

Job  rlescription: 

•  Coordinate  and  steer  our  editorial  coverage  in  North  Aiiierica 

•  Liaise  with  the  Editor  in  Oslo  and  the  News  Editor  in  London 

•  News  and  feature  reporting  on  energy  business  and  politics 

•  Contribute  to  the  further  editorial  development  of  the  newspaper 

We  can  offer  a  handsome  salary  and  benefits,  relrx^ation  expenses,  oppor¬ 
tunity  to  travel,  and  an  exciting  career  in  a  highly  profitable  organization. 
Applications  and  enquiries  will  be  handled  with  complete  confidence. 

Mail  or  fax  no  later  than  1 5  June  to: 

Upstream 

Attn:  Erik  Means,  Editor,  PO  Box  1182  Sentrum,  0107  Oslo,  Norway 
Tel:  *47  22  00  13  00  Fax:  +47  22  00  13  05  CeU  phone:  +47  932  56  314 
E-mall:  erik.mcans@upstreamjihst.no  •  Webdte:  www.upstream.tm 
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ROOMTOWRfTE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dollas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland,  St.  Louis, 
Denver  and  Dallas.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
and  acknowledges  the  needs  of 
employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits... and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 17 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SPORTS  DEPARTMENT 
Copyeditor 

WANTED:  Sports  poge  designer  -  The 
Seattle  Post-Intelligencer  seeks  a 
talented  layout  and  copy  editor  to  add 
impact  to  its  sports  pages.  Daily 
deadline  experience,  sports  back¬ 
ground  and  strong  computer  pagina¬ 
tion  skills  required. 

Copy  Desk  Chief 

WANTED:  Sports  Copy  Desk  Chief  - 
The  Seattle  Post-Intelligencer  seeks  a 
talented,  energetic  and  experienced 
copy  editor  with  management  experi¬ 
ence.  Sports  background  and  strong  com¬ 
puter  language  skills  required.  Sense  of 
hunaor  preferred. 

Sports  Reporter 

WANTED:  College  football  writer  -  The 
Seattle  Post-Intelligencer  seeks  a 
talented,  experienced  and  highly 
motivated  reporter  to  cover  University 
of  Washington  football.  Strong  writing 
and  reporting  skills  required.  Knowh 
edge  of  Northwest  college  sports,  por- 
ticJarly  the  Huskies,  prefwed. 

Candidates  must  be  willing  to  live  in  a 
gorgeous  city  and  work  with  fun-loving 
people  spoiling  for  a  newspaper  fight. 
Send  resume  and  sample  pages  to 
Glenn  Drosendahl,  sports  editor,  Seat¬ 
tle  P-l,  101  Elliott  Avenue  W.,  Seattle, 
WA  98 119-4220. 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  EDITOR 

Because  of  a  promotion  to  a  news  posi¬ 
tion,  The  Albany  Herald  has  an 
immediate  opening  for  a  sports  editor 
to  supervise  a  staff  of  three  veteran 
sports  writers  and  two  part-time 
employees.  Duties  include  planning  cov¬ 
erage,  day-to-day  pagination  and  edit¬ 
ing  of  the  sports  section  and  column 
writing.  Coverage  focuses  on  prep 
sports  and  area  universities.  Send 
resume,  letter,  references  and  your  best 
clips  to  Jim  Hendricks,  managing 
editor.  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31 702.  E-mail: 

jim@olbanyherald.surfsouth.com 
Pre-employment  drug  screening  required 


EDITORIAL 


_ EDITORIAL _ 

SEEKING  WIRE  EDITOR/PAGINATOR 
for  award-winning  8,000  circulation 
daily.  QuarkXPress  and  copy  editing 
skills  vital.  Duties  include  editing, 
design  and  layout  as  well  as  web  page 
maintenance.  We  offer  a  competitive 
compensation  package.  Send  cover  let¬ 
ter,  resume  and  samples  to  Bette  Pore, 
Plainsman,  P.O.  Box  1 278,  Huron,  SD, 
57350. 


TALENTED  REPORTERS,  MANAGING 
EDITOR  AND  SPORTS  EDITOR  needed 
for  Northwest  Arkansas  Newspaper 
War!  Good  Pay,  great  benefits,  and 
lots  of  fun!  If  you  love  the  thrill  of  com¬ 
petition,  call  Community  Publishers, 
Inc.  at  (501)  271-3743  or  fax  your 
cover  letter  and  resume  to: 

(501)271-3788  EOE 


EDITORIAL 


NewUmes 

IS  GROWING  AND  IN  SEARCH  OF  EDITORS. 

New  Times  publishes  magazine-style  weekly 
newspapers  -  covering  iocai  news  and  features,  restaurants 
and  sports,  film  and  music  -  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Los  Angeies,  Cleveiand  and  St.  Louis. 

Our  stories  inform  and  entertain  readers,  provoke  strong 
reactions,  and  win  national  awards.  We  are  accepting 
applications  now  for  the  following  fulltime  editing  positions 
(the  interview  process  will  include  a  test): 

MANAQIN6  EDITOR 
PHOENIX,  HOUSTON  AND  CLEVELAND 

This  position  requires  fine  writing  and  editing  skilis  and 
the  ability  to  help  staffers  produce  superior  stories.  The 
managing  editor  aiso  supervises  the  day-to-day  operations  of 
the  editorial  department.  Houston  candidates  should  have 
a  strong  feature/arts  background:  Phoenix  candidates  should 
be  well  grounded  in  news:  Cleveiand  applicants  must  have 
experience  in  both  features  and  news. 

ASSOCUTE  EDITOR 
FT.  LAUDERDALE 

We  are  looking  for  an  editor  with  a  strong  news  background 
who  can  craft  a  compelling  narrative  and  work  well  with  writers. 

MUSIC  EDITOR 

LOS  ANGELES.  PHOENIX,  DENVER  AND  R.  LAUDERDALE 

This  job  entails  planning/editing  a  music  section,  hiring  freelancers 
and  writing  a  iocai  music  column  as  well  as  non-music  features. 

CALENDAR  EDITOR 
DALLAS 

We  need  a  writer  with  a  distinctive  voice  and  broad  cultural 
interests  to  organize  and  write  a  weekiy  entertainment 
calendar  and  report  on  the  arts. 

New  Times  offers  competitive  salaries  and  benefits. 
Interested  candidates  shouid  send  cover  letter, 
resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
P.O.  Box  5970 
Denver,  CO  B0217 

To  learn  more  about  Now  Times,  visit  our  website  at  wwwjMwtimes.com. 
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_ EDITORIAL _ 

STAFF  WRITER 

Intertec  Publishing,  a  fortune  1000 
trade  publishing  company,  seeks  a 
Staff  Writer  for  Wireless  Review  mag¬ 
azine.  Wireless  Review  is  the  #1  mag¬ 
azine  for  the  wireless  communications 
industry.  Position  is  located  in 
Overland  Park,  KS  (  a  Kansas  City  sub¬ 
urb);  please  note  that  relocation 
assistance  will  NOT  be  available. 

This  position  is  responsible  for  writing, 
editing  and  prepa’'ing  material  for 
publication  in  WR.  Candidate  should 
hove  a  minimum  3  years  reporting, 
writing  and  editing  experience  -  mag¬ 
azine  or  newspaper  background  pre¬ 
ferred.  Bachelor's  in  Journalism, 
English,  or  related  field  required.  Must 
be  articulate,  comfortable  interviewing 
CEO's,  able  to  juggle  multiple  stories, 
meet  deadlines,  write  clear,  concise 
copy  with  minimum  supervision.  DTP 
experience  required.  Telecommunica¬ 
tions  knowledge  preferred.  Send 
resume  and  letter  including  salary 
requirements  plus  3  writing  samples  to 
Intertec  Publishing  Corp.,  HR  Depart¬ 
ment,  Attn:  MS- Writer,  9800  Metcalf 
Avenue,  Overland  Park,  KS  662 1 2  or: 

E-mail  margo_shaw@intertec.com 
Fox  (91 3)  967-1 846  EOE 
Visit  us  atwww.intertec.com 


SAN  BERNARDINO  County  Sun, 
80,000-  circulation  daily,  seeks  copy  desk 
veteran  with  strong  design,  editing 
skills.  E-mail  resume,  samples  to: 
tbray@sanberna.gannett.com 


THE  BAKERSFIELD  CALIFORNIAN,  an 
award-winning  94,000/76,000  fam¬ 
ily-owned  daily  in  central  California, 
has  immediate  openings  in  several  key 
areas.  Our  paper,  judged  the  state's 
best  for  its  size  last  year  by  CNPA, 
serves  a  metro  area  of  350,000.  We 
value  initiative,  creativity,  energy  and 
innavation.  Visit  our  website 
www.bakersfield.com  -  for  a  closer 
look.  If  interested,  send  cover  letter, 
resume  and  work  samples  to: 

Linda  Wienandt,  managing  editor 

c/o  Human  Resources  Department 
The  Bakersfield  Californian 
P.O.  Box  440 
Bakersfield,  CA  93302 

ASSISTANT  FEATURES  EDITOR  to  help 
oversee  seven  daily  entertainment/ 
lifestyle  sections,  weekly  Food  & 
Healthy  Living  sectian,  weekly  TV  view¬ 
ing  guide  and  various  special  projects. 
Previous  supervisory  experience  essen¬ 
tial,  as  well  as  3-5  years  experience 
reporting. 

COPY  EDITOR  for  desk  using  fully 
paginated  QuarkXPress/QPS  system. 
Experience  as  reporter  and/or  editor 
preferred,  but  wifi  consider  entry-level 
applicant  with  sharp  spelling,  punctua¬ 
tion  and  grammar  skills. 

PHOTO  EDITOR  to  lead  award¬ 
winning  staff  of  six  in  technologically 
advanced  environment.  Familiarity  with 
QuarkXPress,  Photoshop,  MedioGrid  a 
plus,  along  with  strong  understanding 
of  digital  photography's  potential  and 
challenges.  5-10  years  daily  photo¬ 
journalism  experience  required,  includ¬ 
ing  3-5  in  management. 


_ EDITORIAL _ 

SPORTS  EDITOR 

The  Norwich  Bulletin,  a  35,000  Gan¬ 
nett  daily  AM  in  eastern  Connecticut, 
seeks  a  sports  editor  to  lead  a  staff  of  7 
in  covering  youth,  high  school  and  col¬ 
lege  sports,  including  UConn  men's 
and  women's  basketball,  AA  baseball 
and  the  New  England  Patriots.  The 
sports  editor  mokes  assignments, 
designs  and  paginates.  QuarkXPress 
experience  desirable.  Send  samples 
and  resume  to  Keith  Fontaine,  execu¬ 
tive  editor,  Norwich  Bulletin,  66 
Franklin  Street,  Norwich,  CT  06360. 
We  value  diversity  and  especially 
encourage  those  who  share  our  vision 
to  apply. 


THE  BOZEMAN  (MT)  DAILY  CHRONI¬ 
CLE  is  seeking  a  full-time  reporter.  The 
successful  applicant  will  demonstrate 
aggressive  news-gathering  skills,  an 
ability  to  write  clear,  compelling  prose, 
and  the  talent  to  balance  daily  report¬ 
ing  with  features  and  in-depth  news 
reporting.  The  Chronicle  is  a  14,0(X) 
circulation  morning  daily  that  acts  big¬ 
ger  than  its  size;  it  was  named  the  best 
daily  newspaper  in  Montana  for  1 997. 
Bozeman  is  a  college  town  located  in 
the  heart  of  Yellowstone  Country,  sur¬ 
rounded  by  mountain  ranges  and 
within  minutes  of  skiing,  hiking  and 
other  outdoor  activities.  Send  applica¬ 
tions  to  Managing  Editor  Bill  Wilke, 
Bozeman  Daily  Chronicle,  P.O.  Box 
1 1 88,  Bozeman,  MT  59771 . 


THE  DULUTH  NEWS-TRIBUNE,  an 
award-winning.  Knight  Ridder  news- 
I  paper  on  the  shores  of  Lake  Superior 
that  serves  northwestern  Wisconsin 
and  northern  Minnesota  with  doily 
readership  of  over  1 29,000  people,  is 
looking  for  the  following  professionals 
to  join  our  team: 

COPY  EDITOR:  Principal  duties  include 
deciding  wire  content,  giving  readers 
in-depth  stories  and  news  the^  can  use 
to  make  a  difference  in  their  lives.  Also 
must  write  great  headlines,  tightly  edit 
wire  and  staff  copy,  design  reader- 
friendly  pages  and  show  enthusiasm 
for  new  challenges.  Send  resume, 
headline  and  editing  clips,  page 
layouts  and  at  least  four  references. 

PAGE  DESIGNER  who  can  create 
lively,  reader-friendly  pages  that 
inform  and  inspire.  Strong  computer 
skills  with  Harris  pagination  a  plus. 
Macintosh  and  AP  Leaf  experience 
helpful.  Also  must  show  enthusiasm  for 
challenges. 

Apply  to  Leeann  Adams,  team  leader, 
Duluth  News-Tribune,  424  West  First 
Street,  Duluth,  MN  55^2. 

THE  PHILADELPHIA  DAILY  NEWS,  a 
feisty  tabloid  that  values  enterprise, 
originality  and  making  things  happen, 
is  looking  for  the  right  person  to  lead 
our  local  newsgathering  operation.  The 
ideal  candidate  is  quick  on  his  (or  her) 
feet,  and  ready  to  take  charge  and 
inspire  a  staff  of  about  50  news  pros. 
We  want  strong  editing  skills  and  a 
keen  sense  of  now  to  connect  with 
readers.  This  is  a  great  opportunity  for 
a  risk-taker  who  isn't  afraid  to  talk 
about  vision  and  would  rather  work  at 
news  than  administration.  Send  resume 
to  Deborah  Licklider,  New  Initiatives 
editor,  Philidelphia  Daily  News,  Box 
7788,  Philadelphia,  PA  19101. 
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HELP  WANTED 


_ EDITORIAL _ 

THE  PRESS  DEMOCRAT  offers  a  pro¬ 
fessional  news  environment,  opportu¬ 
nity  to  grow  and  work  in  virtually  every 
department,  and  a  state-of-the-art 
front-end  system  coming  later  this  year. 
We  emphasize  effective  editing,  entic¬ 
ing  headlines  and  innovative,  newsy 
design.  Santo  Rosa  is  located  in  the 
middle  of  the  Wine  Country,  an  hour 
north  of  San  Francisco.  Most  copy 
editors  work  a  four-day  week.  At  least 
three  years  experience  preferred.  Send 
10  work  samples,  resume  and 
references  to  Brian  Moe,  copy  desk 
chief,  P.O.  Box  910  ,  Santa  Rosa,  CA 
95401 . 


THE  SACRAMENTO  BEE  has 
immediate  openings  for  two  business 
reporters.  We  are  looking  for  self¬ 
starting,  resourceful  and  aggressive 
reporters.  Business  reporting  back¬ 
ground  is  a  must.  Applicants  should  be 
able  to  break  news  stories  routinely  but 
also  produce  longer,  analytical  staries 
and  projects.  Send  cover  letter,  resume 
with  references  and  clips  to  Bill 
Endicott,  deputy  managing  editor.  The 
Sacramento  Bee,  P.O.  Box  15779, 
Sacramento,  CA  95852. 

ARE  YOU  A  COPY  EDITOR  with 
design  skills  looking  for  an  opportunity 
to  work  on  features  pages?  Do  you 
enjoy  working  with  lifest)^e  and  enter¬ 
tainment  stories?  The  Sacramento  Bee 
is  looking  for  a  copy  editor  who  can 
deal  with  the  peculiar  production  of 
features  sections,  design  pages  and 
knows  the  difference  between  Puff 
Daddy  and  puff  pastries.  Send  cover 
letter,  resume  and  samples  of  your 
work  to  Scott  Lebar,  AME/Features, 
The  Sacramento  Bee,  P.O.  Box  1 5779, 
Sacramento,  CA  95852. 


TOTAL  SPORTS,  http://info.totalsports.net 
is  seeking  qualified  sports  people 
who  know  how  to  score  on  MLB  game 
to  expand  our  nationwide  network 
of  stringers.  Our  folds  sit  in  the  press- 
box  and  score  the  games,  using  lap¬ 
tops  and  software  we  provide,  at  a 
rate  of  $70  per  game.  Qualified 
applicants  will  live  in  a  major-league 
city  and  know  how  to  accurately  score 
a  oaseball  game.  As  we  will  also 
expand  our  stringer  network,  for  Division 
I  football  and  basketball,  we  will  accept 
resumes  for  these  areas  as  well.  To 
apply,  please  indicate  the  sport  you're 
qualified  in,  and  forward  your  resume 
to  Human  Resources,  Total  Sports, 
234  Fayetteville  Street  Mall,  Raleigh, 
NC  27601  or  (919)  573-8080  (fax). 
You  can  also  E-mail  it  (paste  it  in-no 
ottochments  please)  to  jobs@totalsports.net 
_ EOE _ 

WIRE  EDITOR 

The  Kansas  City  Star  seeks  a  wire 
editor  with  a  minimum  of  five  years 
experience.  The  position  requires  good 
judgment,  rewriting  skills  and  strong 
interest  in  national  and  international 
news. 

Send  letters,  resume  and  ather  material 
to  Darryl  Levings,  national  editor,  Kan¬ 
sas  City  Star,  1 729  Grand  Blvd.,  Kan¬ 
sas  City,  MO  641 08. 


_ EDITORIAL _ 

SPORTS  LAYOUT  EDITOR 

The  Arlington  Morning  News,  an  APSE 
Triple  Crown  Winner,  has  on  immedi¬ 
ate  opening  for  a  layout/design  editor. 
This  individual  must  possess  good 
news  judgment,  creative  design  skills  and 
the  ability  to  handle  deadline  pressure. 
This  candidate  must  also  have  QuarkX¬ 
Press  skills.  Please  forward  your  resume, 
daily,  Sunday  and  special  designs  sam¬ 
ples  to: 

Mark  Konrodi,  Sports  Editor 
The  Arlington  Morning  News 
1 1 1 2  E.  Copeland  Rood,  Suite  4(X) 
Arlington,  TX  7601 1 

The  Arlington  Morning  News 
An  Equal  Opportunity  Employer 


WANTED:  Assistant  sports  editor  for 
the  daily  newspaper  in  the  hometown 
of  the  Pro  Football  Hall  of  Fame. 
Strong  design  experience,  understand¬ 
ing  of  prep,  college  and  pro  sports  and 
appreciation  for  recreational  sports 
and  sports  features  a  must.  Experience 
as  a  writing  coach  a  plus,  the  suc¬ 
cessful  candidate  will  play  a  strong 
role  in  design  and  editing  as  we  tell  the 
story  of  sports  in  our  community  and 
beyond.  Send  resume,  cover  letter  and 
work  samples  to  Sports  Editor  Don 
Detore,  The  Repository,  500  Market 
Avenue  S.,  Canton,  OH  44702  or: 

E-moil  ddetore@rep-printing.com 

WORK  FOR  AN  INNOVATIVE  DAILY 
WEB  NEWS  SITE;  collaborate  with  a 
creative  team  of  writers;  and  initiate  con¬ 
tent  and  project  plans.  Newswatch.org 
is  seeking  two  individuals  with 
excellent  writing  and  editing  skills  to 
work  in  our  Washington,  DC  office. 
The  Copy  Editor/Web  Producer  must 
have  knowledge  of  HTML,  Microsoft 
Front  Page  and  Adobe  Photoshop, 
ability  ta  organize  and  balance  multi¬ 
ple  priorities  while  working  under  cons¬ 
tant  deadlines.  This  person  will  also 
have  opportunities  to  write  for 
Newswatch.  The  Staff  Writer  must  have 
good  news  sense  and  experience  work¬ 
ing  with  daily  deadlines.  For  both  indi¬ 
viduals,  experience  or  an  interest  in 
media  criticism  a  plus.  A  related  col¬ 
lege  degree  and  newsroom,  magazine 
or  broadcast  experience  is  preferred. 
We  are  a  non-partisian,  nonprofit 
organization  committed  to  diversity  in 
the  workplace.  Send  cover  letter  with 
salary  requirements,  resume  and  writ¬ 
ing  samples  to  Managing  Director, 
Center  for  Media  and  Public  Affairs, 
21(X)  L  Street  NW,  Suite  300,  Wash¬ 
ington,  DC  20037,  or  fax  to: 

(202)  872-4014 
NO  PHONE  CALLS,  PLEASE 


WRITER/EDITOR  Firm  that  manages 
renewable  energy  associations  and 
businesses.  Need  proven  skills  and 
ability  to  produce  brochures,  web  and 
marketing  copy,  press  releases,  con¬ 
sumer  features,  technical  articles,  and 
to  edit  reports  and  publications.  Must 
be  happy  ta  work  as  part  of  a  creative 
team.  Need  2-3  years  solid  writing/ 
editing  experience.  Background  in 
energy,  environment,  utilities,  business 
or  science  o  plus.  Salary  in  30s.  Fax 
resumes  and  three  samples/clips  ta 
Technology  Transition  Corporation  at 
(202)  293-9170,  or  mail  to  1800  M 
Street,  NW,  #300,  Washington,  DC 
20036. 


INFORMATION  SYSTEMS 

BUSINESS/PROJEa  ANALYST 

The  Seattle  Times  has  a  great  opportu¬ 
nity  for  an  experienced  Senior  Project 
Analyst.  This  position  is  responsible  for 
j  evaluating  and  implementing  new  busi¬ 
ness  information  systems  to  support 
customer  service,  billing,  marketing, 
poinhof-sole,  transportation  and  man¬ 
agement  reporting  functions  in  our 
Circulation  Deportment.  In  this  role, 
you  will  oversee  work  done  by  liaisons 
from  various  operating  departments, 
work  closely  with  the  IS  Technical  Lead 
to  establish  project  timelines,  and  with 
IS  staff  to  complete  projects.  You  will 
facilitate  requirements  definition  and 
I  work  closely  with  senior  management 
j  and  line  managers  from  multiple  depart- 
:  ments  to  evaluate  information  system 
options,  re-engineer  work  and  revise 
policies.  Your  background  should 
include:  a  closely  related  college  degree; 
3-f  years  of  closely  related  systems 
project  work  in  a  large  systems  envi¬ 
ronment  including  mainframe  and  client 
server  applications;  excellent  busi¬ 
ness  analysis  skills  including  facilitat¬ 
ing  the  requirements  definition  process; 
a  good  understanding  of  the  business 
objectives  of  various  departments; 
strong  analytical,  communication  and 
organizational  skills;  Previous  applica¬ 
tions  experience  should  include  account¬ 
ing,  marketing,  point-of-sale,  manu¬ 
facturing  and  dis-tribution  applkotians. 
Job  HR-008/JK  is  a  regular  full  time 
position  with  a  competitive  pay  range. 
Mail  your  resume  to  The  Seattle  Times, 
P.O.  Box  70,  Seattle,  WA  98 1 11  or  Fax  to 
(206)515-5560. 

I  An  Equol  Opportunity  Employer 

I  TECHNICAL  SUPPORT  SPECIAUST 

Growth  has  created  unique  opportuni¬ 
ties  at  the  Pulitzer  Prize  winning  Seattle 
Post-Intelligencer.  The  Information 
Systems  department  is  expanding  and 
I  is  in  need  of  two  technical  support 
staff.  The  ideal  candidates  will  possess 
extensive  knowledge  working  with 
diverse  networks,  client/server  based 
systems,  newspaper  related  desktop 
systems,  database  applications,  and 
general  PC/Mac  hardware  and  soft¬ 
ware  troubleshooting. 

These  new  positions  will  supplement 
current  staff  by  assisting  in  day-to-day 
operations  as  well  as  bring  experience 
I  that  will  aid  the  P-l  with  installation  of 
I  new  systems. 

Previous  experience  with  TCP/IP  or  NT 
networks,  troubleshooting  PC's/Macs, 
Unix  based  or  NT  based  client/ servers, 
and  ability  to  work  various  shifts  are 
highly  desirable. 

Experience  with  Oracle  database 
applications,  graphic  applications,  and 
!  newspaper  specific  applicatians  are 
j  pluses. 

Salary  DOQ.  Interested  applicants  can 
send  a  resume  and  cover  letter  with  cur¬ 
rent  salary  to: 

Jim  Beatty,  Technology  Manager 
Seattle  Post-IntelTigencer 
101  Elliott  Avenue  W 
Seattle,  WA  981 19-4220 


MARKET  RESEARCH 

MARKET  RESEARCH  ASSOCIATE 

Marketing  Research  plays  an  integral 
role  in  the  success  of  the  Advertising 
Department  of  The  Boston  Globe.  We 
are  currently  seeking  an  experienced 
Market  Research  Associate  to  work  in 
our  Marketing  Services  Department  sup¬ 
porting  national  advertising  sales.  A 
broad  base  of  marketing  research 
knowledge  for  both  print  and  broad¬ 
cast  is  required.  Ideal  candidate  should 
be  familiar  with  major  syndicated  and 
secondary  marketing  information 
sources  including  Gallup,  Claritas  and 
CMR.  Primary  functions  will  be  to  ana¬ 
lyze  and  interpret  market  data,  create 
convincing  sales  presentations  and 
other  support  materials  for  national 
sales  teams;  and  to  apply  Internet 
search  and  retrieval  skills  to  oid  in  fur¬ 
thering  sales  executives'  understanding 
of  their  clients  and  categories. 

Candidate  should  be  familiar  with  on¬ 
line  databases  and  Microsoft  Office, 
with  particular  emphasis  on  Power- 
point  application.  Mapinfo,  PRIZM 
cluster  analysis  background  helpful. 
Good  interpersonal,  written  and  oral 
communication  skills  a  must;  Advertis¬ 
ing  copywriting  and  Internet  skills  are 
also  pluses.  Detail-oriented.  Candi¬ 
dates  chosen  for  interviews  will  be 
asked  to  supply  recent  samples  of  sales 
presentations  and  support  materials. 

Send  resume  and  cover  letter  to: 

AAodeiine  Wallis 
Director  of  Human  Resources 

The  Boston  Globe 
P.O.  Box  2378 
Boston,  MA  02 1 07 
Fox:  (617)929-3376 

An  Equal  Opportunity  Empbyer 

PHOTOGRAPHY 

PHOTOGRAPHER 

Aggressive  43,000  daily  seeks  great 
shooter  with  creative  eye,  endless  drive 
and  passion  for  print.  Latest  electronic 
lab  equipment  including  a  digital 
camera.  Great  color  reproduction. 
Excellent  play  of  photo  essays  and  pro¬ 
jects.  Large  studio.  Many  opportunities 
for  creative  photo  illustrations.  News¬ 
paper  experience  preferred.  No  phone 
calls.  Resume,  clips,  slides,  disks  or 
CD-ROM  images  in  SAE  to  Photo¬ 
grapher  Opening,  York  Daily  Record, 
P.O.  Box  1 51 22,  York,  PA  1 7405. 
www.ydr.com  EOE 

PREPRESS 

PRODUOON  MANAGER 
Goss  Urbanite  experience  necessary. 
Mail  or  E-mail  resume,  salary  history  to 
Box  08831 ,  Editor  &  Publisner  E-mail: 
eileenl@mediainfo.com 


E&P*s  Classified 

- ►  ◄ - 

The  newspaper 
indnstry^s  meeting 
place. 

(212)  6754380 
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HELP  WANTED 


_ PREPRESS _ 

PREPRESS  MANAGER 

Immediate  opportunity  for  on  experi¬ 
enced  Prepress  deportment  manager 
for  o  doily  newspaper.  Seeking  o  pro¬ 
ven  leader  to  direct  o  staff  of  25+ 
employees  in  od  production,  layout, 
creative  services,  composing,  digital  od 
reception  and  pagination.  Requires 
thorough  knowledge  of  Mac  applica¬ 
tions,  (QuarkXPress,  Photoshop,  etc.), 
strong  communication  skills  and  quality 
assurance.  Minimum  of  5  years  man¬ 
agement  experience  preferred. 

We  offer  competitive  wage  and  com¬ 
prehensive  benefits  package.  Qualified 
candidates  send  resume  and  salary  his¬ 
tory  to: 

Chief  Financial  Officer 
Belleville  News-Democrat 
P.OBox427 

Belleville,  IL  62222-0427 
A  Knight  Ridder  Owned  Newspaper 

PRESSROOM 

PRESSMAN  -  Urbanite  SSC  thoroughly 
experienced  with  4  Color.  Top  Pay  for 
Top  Man.  Union  Benefits  include 
Health,  Welfare,  Pension,  4  weeks 
vacation  after  three  years,  1 2  paid  hol¬ 
idays. 

Call  Michael  Reicher 
(516)  484-3300  ext  204  or 
Fax  resume  (51 6)  484-6749 


PUBUC  AFFAIRS 


! _ PRESSROOM _ 

PRESSROOM  MANAGEMENT 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  looking  for 
experienced  press  operators  with  pro¬ 
ven  management  and  leadership 
ability  to  oversee  the  pressroom  opera¬ 
tion  including  planning  and  directing 
pressroom  activities,  including  daily 
pressruns,  expense  budgets,  quality 
improvement,  employee  performance 
reviews  and  recognitian,  and  other 
pressroom  issues.  Must  have  minimum 
five  years  experience  leading  press 
operations.  Offset,  flexo,  double-wide 
press  background  preferred.  Successful 
candidate  will  have  strong  communica¬ 
tion  skills  to  provide  clear  and  consis¬ 
tent  direction  for  a  staff  of  35.  Knowl¬ 
edge  of  PC  programs  (Office  97, 
Word  &  Excel),  and  college  degree  or 
equivalent  training  in  related  field.  Com¬ 
petitive  salary  and  excellent  benefit 
package,  including  medical,  dental, 
vision,  life,  retirement  and  401  (k)  with 
company  match.  The  Fresno  Bee  is  com¬ 
mitted  to  a  workplace  free  from  drug 
and  alcohol  use.  Therefore,  all  offers  of 
employment  are  contingent  upon  suc¬ 
cessful  completion  of  a  drug  test.  If  you 
meet  the  above  qualifications  and 
thrive  on  meeting  team  goals  under 
deadline  pressure.  E-mail  to 
resume@fresnobee.com  or  mail  resume 
and  cover  letter  to  The  Fresno  Bee, 
Human  Resources  Department,  1626 
“E"  Street,  Fresno,  CA  93786. 

An  Equal  Opportunity  Employer 


PUBUC  AFFAIRS 


Public  Affairs  Officer 
GG-12/13 
($48,796-$75,433) 

The  U.S.  Nuclear  Regulatory  Commission  has  an  opening  for  a  Public 
Affaiis  Officer  in  its  headquarters  office  in  Rockviile,  Maryland. 
Applicants  must  have  at  least  3  years  news  reporting  or  public  affairs 
experience  dealing  with  nuclear  or  technical  matters  and  be  able  to 
quickly  explain  complex,  technical  information  in  plain  language. 
Candidates  must  have  a  demonstrated  ability  to  evaluate  and  clearly 
explain  technical  or  scientific  material.  A  Bar^elor’s  degree  in  Journalism, 
English,  or  a  related  field  with  progressively  responsible  experience  in 
journalism  or  public  affairs  (not  public  relations)  is  desired. 

How  to  Apply 

For  more  information  and  an  application,  contact  our  website  at: 
www.nrc.gov  (click  on  emplymt.  opps.  &  then  appropriate  grade  level 
for  detailed  listings),  or  call  the  NRC  Smartline  at  1-800-952-9678 
and  refer  to  Vacancy  Announcement  9918002.  Or  please  send  your 
resume  and  salary  history.  SF-171,  or  OF-612  and  statement 
addressing  rating  factors,  as  soon  as  possible  but  no  later  than 
06/11/99.  to:  U.S.  Nuclear  Regulatory  Commission,  Office  of  Human 
Resources,  Dept.  A-99076,  Attn:  Kathy  Lanigan/Mona  Hicks,  Mail 
Stop  0-3  E17A,  Washington,  DC  20555. 


A  >U.S.  NUCLEAR 

regulatory 

COMMISSION 

An  equal  oppoitunlly  employer,  M/F/O/V.  U.S.  citizenship  required. 


_ PRESSROOM _ 

!  GOSS  OPERATOR 

I  Experienced  Goss  Operalor  needed  at 
Nevada's  largest  newspaper.  New 
Newsliner  shaftless  presses  are  now 
being  installed.  We  offer  a  great  place 
to  work  in  a  thriving  desert  community. 
If  you  are  looking  for  a  positive  career 
move  with  a  stable  company,  send 
your  resume  to  Jim  Hannah,  director  of 
human  resources.  Las  Vegas  Review- 
Journal,  P.O.  Box  70,  Las  Vegas,  NV, 
891 25-0070,  or 

E-mail:  Jim_Hannah@lvrj.com  EOE 
PRESS  OPERATOR 

Skilled,  experienced,  quality  minded 
Press  Operator  needed  for  Single 
wide,  10  unit  Goss  Urbanite.  Deadline, 
process  color  experience  necessary. 
We  are  a  growing  daily,  AM  newspa¬ 
per.  We  offer  o  competitive  salary  and 
an  excellent  benefits  package.  FAX  or 
mail  summary  of  qualifications  to: 

Boca  Raton  News 
33  S.E.  Third  Street 
Boca  Raton,  FL  33432 
FAX  (561)  338-4987 
Attn:  Jeanne  Tegler 

PRINTING  MANAGER  wanted  for 
respected  six-day,  10,000  circulation 
East  Coast  daily.  Supervise  single-wide 
web  and  sheetfed  commercial  printing 
operations,  prepress,  systems,  print 
estimating  and  building  maintenance. 
Perfect  for  experiencea  number  two  to 
I  run  your  own  shop.  Excellent  salary, 

:  benefits.  Send  resum6,  salary  history  to 
j  Box  08832,  Editor  &  Publisher. 

PRODUCnON/TECH 

MANUFACTURING  SUPPORT 
I  MANAGER 

I  The  Arizona  Republic  is  looking  for  o 
Monufocturing  Support  Manager  to 
'  lead,  direct  and  supervise  the  mechan¬ 
ical,  electrical,  technical  and  engineer¬ 
ing  functions  at  its  two  production 
focilities.  This  senior  management  posi¬ 
tion  will  develop,  recommend,  and 
implement  ideas  and  prajects  that 
improve  production  flow,  quality,  pra- 
I  ductivity,  efficiency,  cast  savings  and 
emplayee  develapment  in  a  deadline- 
orientM,  seven-day  a  week  newspaper 
printing  and  production  environment. 

Minimum  requirements  include  a  Col¬ 
lege  Degree  or  equivalent  experience; 
strong  mechanical  aptitude  and 
electrical/technical  knowledge;  excel¬ 
lent  communication,  organization,  and 
analytical  skills,  proven  leadership 
and  problem  solving  abilities;  four-to- 
six  years  management  experience  and 
a  strong  customer  service  orientation. 
Prior  experience  within  the  newspaper 
industry  is  preferred,  but  not  required. 
Prior  experience  in  a  union  environ¬ 
ment  is  a  plus. 

Interested  candidates  should  send  or 
fox  resume  and  salary  requirements  to: 

I  Susan  Swim 

I  The  Arizona  Republic 

!  200  E.  Van  Buren 

Phoenix,  AZ  85(X34 
Fax  (602)  256-7334 

The  Arizona  Republic  is  an  Equal 
Opportunity  Employer 


PRODUCTION/TECH 

PRESS  OPERATORS/ 
ELEQRONIC  DARKROOM  TECH 

NW  Arizona  City,  centralized  between 
recreational  areas.  Good  benefit 
package.  Pay  depending  on  experi¬ 
ence.  For  more  information  contact 
Shannon  Dixon  at  (520)  753-6397 
ext.  232. 

PRODUaiON  DIREQOR 
The  successful  candidate  will  have 
extensive  knowledge  and  management 
experience  in  prepress  and  press 
operations.  Must  have  the  ability  to 
troubleshoot  and  make  sound  deci¬ 
sions.  Will  oversee  night  production 
operations. 

The  following  hands-on  management 
positians  are  part  of  our  doily  news¬ 
paper  and  commercial  printing  opera¬ 
tions: 

PREPRESS  MANAGER 
The  successful  candidate  will  hove 
extensive  working  and  management 
experience  in  Mac  based  (QuarkX¬ 
Press,  Illustrator,  Photoshop)  ad  crea¬ 
tion  and  design  as  well  as  electronic 
pagination,  4  color  stripping  and  plate 
making. 

PRESS  MANAGER 

The  successful  candidate  will  hove  print¬ 
ing  and  management  experience  in 
single-width  offset  printing  for  our  10 
unit  Urbanite  press. 

These  3  positions  require  exceptional 
commitment  to  quality,  deadline 
performance,  woste  control,  preventive 
maintenance  and  expense  control. 

Please  send  a  cover  letter  with  your 
accomplishments,  a  copy  of  your 
resume  and  salary  requirements  to 
Scott  N.  Edgerton,  VP  Operations, 
Boca  Raton  News,  33  S.E.  Third  Street, 
Boca  Raton,  FL  33432.  Fax  (561 )  338- 
4850  E-mail  (no  attachments) 

bocanews@bocanews.infi.net 

PRODUCTION  MAINTENANCE 
MANAGER 

The  Contra  Costa  Newspapers  is  look¬ 
ing  for  an  experienced  manager  to 
lead  and  develop  our  Production  Main¬ 
tenance  Department.  The  successful 
candidate  will  have  a  combination  of 
6+  years  of  education  and  industry 
experience  with  5+  years  in 
supervision.  This  position  is  responsible 
for  planning,  directing  and  overseeing 
electronic/ electrical/ mechanical  main¬ 
tenance  and  projects  on  newspaper 
production  equipment.  A  closely 
related  degree  and  newspaper  main¬ 
tenance  experience  is  preferred. 
Excellent  benefits  including  401  (k). 

For  immediate  consideration  send 
resum6  with  salary  requirements  and 
history  to: 

Contra  Costa  Newspapers 
Human  Resources  Depart.  Job  #PMM 
P.O.  Box  5088 

Walnut  Creek,  CA  94596 
or  fax  (925)  977-8444 
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POSITIONS 

WANTED 


PRODUCnON/TECH 


EDITORIAL 


TECHNICAL  SUPPORT  MANAGER 


EXPERIENCED,  award-winning  writer/ 
editor  seeks  new  career  challenge  with 
specialty  or  trade  publication  Willing 
torelocote.  (305)  891-2595. _ 


PRODUCnON/TECH 


The  Arizona  Republic's  Production 
Department  is  looking  for  a  Technical 
Support  Manager  to  lead,  direct  and 
supervise  the  technical  staffs  of  our  two 
production  facilities.  This  person  will 
develop,  recommend,  and  implement 
ideas  and  projects  that  improve  pro¬ 
duction  flow,  quality,  productivity,  effi¬ 
ciency,  cost  savings  and  employee 
development  in  a  deadline-oriented 
newspaper  printing  and  production 
environment. 


PRESSROOM  SUPERVISOR 
Responsibilities  include  supervising 
press  crew'  maintaining  print  quality 
on  and  ofr  timer;  performing  basic 
maintenance;  maintaining  all  newsprint 
waste;  training  of  press  crew  members; 
and  special  projects.  Required:  at  least 
five  years  offset  printing  experience; 
knowledge  of  press  and  related 
equipment'  and  a  background  in  man¬ 
agement.  please  send  resume  to: 

Asheville  Citizen-Times 
P.O.  Box  2090 
Asheville,  NC  28802 
Attn:  Jim  Burns,  Production  Director 
_ Fox:  (828)  281-4372 _ 


ADVERTISING 


AD  DIRECTOR  SEEKING  position  in 
Zones  1  or  2,  that  will  lead  to  GM  slot. 
Reply  to  Box  08833,  Editor  &  Pub¬ 
lisher. 


MEDICAL  WRITER  seeks  freelance,  and 
staff  writing  position  for  Online  ser¬ 
vices  Magazines,  and  Newspapers. 
Recently  published  with  www.lef.org  I 
have  Master's  in  Medical  Sciences 
after  completing  basic  sciences  of 
Medical  School.  Located  in  Research 
Triangle  area  of  NC.  I  will  be  able  to 
tackle  all  medical  research  assign¬ 
ments,  Product  advertisements,  and 
medical  interest  stories.  I  hold  ability  to 
report  on  all  medically  related  diseases 
and  topics.  Please  contact  via  E-mail: 
Ntelbrewnt@aol.com  for  writing  sam¬ 
ples  and  further  information. 


AD  DIRECTOR/Sales  Manager  with 
Publisher  experience.  Strong  manage¬ 
ment  skills.  Sales  just  making  the 
grade?  Need  FIRE  back  in  their 
BELLIES?  I  understand  bottom  line  and 
profit.  Strong  in  Inserts/Single  Sheet 
P&D's.  Long  term/Short  term.  Live  in 
Zone  2.  Let's  Talk  in  confidence. 

(516)  653-3361 

E-mail:  wja.mla.com@worldnet.att.net 


Minimum  requirements:  a  College 
Degree  or  equivalent  experience; 
strong  electrical  systems  knowledge; 
maintaining  the  technical  aspects  of 
production  related  equipment  including 
presses,  platemaking,  mailroom  and 
PC  equipment;  has  the  ability  to 
evaluate  and  implement  changes  to  the 
hardware  and  software  applications 
related  to  these  systems;  good  commu¬ 
nication,  organization  and  analytical 
skills,  proven  leadership  and  problem 
solving  abilities;  as  well  as  a  strong 
customer  service  orientation. 


THE  COMMERCIAL-NEWS,  a  20,000, 
7-day  community  newspaper  in  east- 
central  Illinois,  is  seeking  a  production 
director  to  oversee  operations  in  its  com¬ 
posing,  press,  commercial  printing  and 
mailroom  departments.  In  addition  to 
comprehensive  prepress  and  printing 
knowledge,  the  successful  applicant 
must  possess  excellent  communication 
and  leadership  skills,  effective  ona- 
lytical  and  computer  skills,  a  strong 
customer  service  focus  and  the  ability 
to  train  and  develop  others.  The  Com¬ 
mercial-News  is  service  focus  and  the 
ability  to  train  and  develop  others.  The 
Commercial-News  is  owned  by  com¬ 
munity  newspaper  holdings,  inc.,  a 
progressive  and  growing  company, 
which  can  provide  additional  career 
growth  to  the  successful  applicant. 
Please  send  a  caver  letter,  resume  and 
references  to  John  Bauer,  publisher,  Com¬ 
munity-News,  17  W.  North  Street, 
Danville,  IL61832. 

Fox  (21 7)  446-9825 
E-mail  jbauer@dancomnews.com 


CIRCULATION 


PROVEN  SALES  PRODUCER,  Advertis¬ 
ing  and  Circulation  Soles  backg^round, 
seeks  smaller  newspaper  or  trade  pub¬ 
lication  to  help  grow.  (Zones  7,8,9) 
E-mail  matman@mtaonline.net 


FINANCE 


FORMER  GANNETT  CONTROLLER, 
victim  of  an  acquisition  by  cnhi,  seeks 
opportunity.  Ten  years  experience  as 
controller  and  eighteen  years  in  the 
industry  including  all  facets  of  account¬ 
ing.  Experience:  supervising  ten  full 
timers  and  two  part  timers  (including 
IS),  Veteran  of  two  successful  computer 
conversions,  and  total  responsibility  for 
A/P,  A/R,  GL,  payroll,  F/A,  EOM  clos¬ 
ing,  capital  and  annual  operating 
budget  submissions. 


EDITORIAL 


EXPERIENCED  HARD-CHARGING 
General  Assignment  reporter  seeks 
position  with  daily  or  weekly.  Excellent 
photographic  skills.  Will  relocate. 

Dove  (603)  356-8964 


Interested  candidates  should  send  or 
fax  resume  and  salary  requirements  to: 


EXPERIENCED,  FLORIDA-BASED 
(Daytona  Beach);  45  minutes  to 
Orlando;  close  to  Orlando  and  Ken¬ 
nedy  Space  Center;  90  minutes  to 
Jackson;  easy  access  to  Tampa, 
Tallahassee;  full  time  correspondent/ 
freelance  writer  available  for  assign¬ 
ments;  clips,  areas  of  expertise  avail¬ 
able  on  request;  MoiraLynn  Mefein; 

(904)  254-4898  Mary(in71 7@aol.com 
Box  971 6 

Daytona  Beach,  FL  321 20-971 6 


S.  Swim 

The  Arizona  Republic 
200  E.  Van  Buren 
Phoenix,  AZ  85004 
Fox  (602)  256-7334 


Telephone:  (21 7)  442-681 3 
E-mail:  rmoore50@worldnet.att.net 


TRAVEL  WRITERS  WANTED 


The  Arizona  Republic  is  an 
Equal  Opportunity  Employer 


Successful  photographer  seeks  writers! 
Targets  newspaper  travel  sections! 
Jeff  (973)  575- 1005 


Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement,  you  con  Fox  or  e-mail 
your  Positions  Wonted  ad  along  v/ith  your 
Visa/MosterCord/American  Express  cord 
number  and  expiration  dote. 

729-1259  or  E-mail:  michelea@mediainfo.com 


For  your  FREE  copy, 
please  call  Michele  Appello  at 
(212)  675-4380  ext.  173  or 
e-mail:  michelea(gmediainfo.com 

Advertisers,  for  space/material 
deadlines  call  Hazel  Preuss  at 
;  (212)  675-4380  ext.  171 


E&P  EMPLOYMENT  ZONE  CHART 


Use  zone  number  to  Indicate  location  without  specific  identification 


ALASKA 


E&p  SHOP  TALK  AT  THIRTY 


by  Karen  Hardison 


Flexibility,  persistence,  and  creativity: 
the  keys  to  direct  mail  conversions 

There’s  enormous  opportunity  ...  if  we’re  willing  to  work  for  it 


One  of  today’s  great  revenue-build¬ 
ing  opportunities  for  newspapers  is 
that  of  direct  mail  conversions,  the 
shifting  of  advertising  budgets  from  direct 
mail  to  newspapers. 

The  enormous  potential  of  these  conver¬ 
sions  can  be  illustrated  with  some  basic 
numbers.  In  1998,  approximately  $40  billion 
was  spent  by  marketers  on  direct  mail.  If  a 
mere  one  percent  of  this 
spending  could  be  redi¬ 
rected  to  newspapers, 
our  industry  would  gain 
$400  million  in  incre¬ 
mental  revenue.  These 
are  existing  marketing 
dollars.  The  question  is, 
how  do  we  redirect  these 
dollars  to  newspapers? 

Our  experience  in  the 
area  of  direct  mail  con¬ 
versions  has  shown  that 
persistence,  flexibility, 
and  creative,  out-of-the- 
box  thinking  are  the  keys 
to  success:  Persistence  in 
that  the  process  is  often  a  long  one  and  pre¬ 
sents  many  easy  opportunities  along  the  way 
to  just  give  up;  flexibility  in  that  the  ultimate 
way  to  win  over  these  accounts  is  to  demon¬ 
strate  a  clear  and  direct  willingness  to 
address  the  advertiser’s  specific  needs  and 
goals;  and  out-of-the-box  thinking  in  that  the 
best  way  to  address  the  advertiser’s  needs 
and  goals,  and  reinforce  the  notion  of  flexi¬ 
bility,  is  to  deliver  customized  solutions. 
Some  real-life  examples; 

Back  around  1990  or  ’91,  we  began  tar¬ 
geting  a  conversion  effort  against  Thrifty 
Drug  stores  in  Southern  California.  They 
were  spending  heavily  on  ADVO  direct 
mail,  and  we  felt  that  we  could  sell  them  on 
the  benefits  of  using  newspaper  instead. 
Shortly  thereafter.  Thrifty  was  purchased  by 
PayLess  Drug,  which  had  its  own  relation¬ 
ship  with  ADVO.  We  continued  to  lobby  for 
newspapers.  In  December  1996,  Rite  Aid 
bought  Thrifty/PayLess  Drug.  We  knew  that 
Rite  Aid’s  ADVO  contract  would  be  up  for 
renewal  in  September  1998,  so  we  began 
stepping  up  efforts  to  make  Rite  Aid  aware 
of  newspaper  opportunities  and  how  they 


could  improve  advertising  effectiveness.  We 
worked  with  58  California  newspapers  to 
offer  Rite  Aid  a  compelling  package  of 
competitive  rates,  total  market  coverage 
(TMC)  distribution  and  $1  million  worth  of 
value-added  in  the  form  of  ROP  ads,  bag- 
stuffers,  and  signage.  In  short,  the  newspa¬ 
pers  offered  Rite  Aid  an  integrated  market¬ 
ing  and  advertising  program  that  addressed 
the  advertiser’s  needs. 

Rite  Aid  found  this 
package  too  hard  to 
resist,  dropping  its  $9 
million  California 
ADVO  program  this 
March  and  putting  the 
funds  into  newspapers 
instead.  It  took  nearly  a 
decade,  but  the  conver¬ 
sion  was  made,  thanks 
to  those  two  keys:  per¬ 
sistence  and  flexibility. 

Another  real-life 
instance:  In  1994,  we 
began  working  with 
advertising  decision¬ 
makers  at  Food  Lion  to  .sell  the  value  and 
power  of  our  medium.  At  the  same  time. 
Food  Lion  already  had  begun  exploring  the 
possibility  of  converting  their  ROP  to  a 
weekly  preprint  program.  They  already 
were  using  ADVO  in  several  markets,  so  the 
threat  of  newspapers  losing  this  ROP  busi¬ 
ness  was  very  real.  We  worked  with  news¬ 
papers  to  offer  Food  Lion  an  efficient  and 
effective  way  to  buy  our  medium,  including 
such  elements  as  TMC,  single  copy,  and 
additional  paid  circulation  by  zip  code. 
Food  Lion  did  convert  a  vast  majority  of 
their  print  advertising  program  from  ROP  to 
preprint  and  chose  to  use  ADVO  in  several 
markets.  Through  a  persistent  effort  and 
continued  flexibility  by  newspapers  to  meet 
Food  Lion’s  specific  marketing  needs,  we 
have  over  the  past  five  years  converted  the 
following  markets  from  ADVO  to  newspa¬ 
per:  Washington,  D.C.;  Nashville,  Tenn.; 
Richmond,  Va.;  Chattanooga,  Tenn.; 
Charleston.  S.C.;  and  Columbia,  S.C. 

We  also  have  helped  many  newspapers 
keep  this  business  when  there  was  a  threat 
of  preprint  being  moved  to  ADVO.  Only  a 


few  ADVO  markets  remain,  and  we  contin¬ 
ue  to  work  on  converting  them  as  well. 
Once  again,  persistence,  flexibility,  and 
creative  solutions  are  winning  the  day. 

One  final  example;  Until  1995,  solo  mail 
was  Eckerd  Drug’s  preferred  method  of  dis¬ 
tribution  for  their  coupon  book.  We  met 
with  their  advertising  decision-makers  to 
determine  their  needs  and  identify  strate¬ 
gies  our  industry  could  deploy  to  get  the 
Eckerd  coupon  book  distributed  through 
newspapers.  The  Eckerd  advertising  man¬ 
agement  team  was  concerned  that  a  switch 
from  a  blanket  mailing  to  Sunday  sub¬ 
scriber-only  distribution  might  affect  sales 
negatively.  They  also  were  concerned  that 
newspapers  might  not  be  able  to  insert  the 
palm-sized,  1 80-page  coupon  book. 

In  a  Joint  sales  call  with  The  Atlanta 
Journal-Constitution,  Eckerd  agreed  to  test 
the  program  in  four  markets.  The  test  was  a 
success,  thanks  in  large  measure  to  the 
Journal-Constitution's  commitment  to  the 
program.  During  the  past  two  years,  we 
have  sold  Eckerd ’s  coupon  book  into  more 
than  300  newspapers.  Eckerd’s  has  seen  a 
sales  increase  and,  as  a  result,  has  expand¬ 
ed  the  frequency  of  distribution  in  newspa¬ 
pers  from  two  to  five  times  per  year.  This 
conversion  represents  more  than  $6.5  mil¬ 
lion  converted  back  to  newspapers. 

Clearly,  direct  mail  conversions  offer 
tremendous  incremental  revenue  potential 
for  newspapers.  We  as  an  industry  must 
commit  to  this  effort  and  be  willing  to 
address  advertiser  needs  with  such  pro¬ 
grams  as  zip  code  distribution,  TMC,  and 
value-added  communications  programs. 
Advertising  executives  at  national  retail 
chains  are  usually  quite  vocal  about  their 
advertising  needs,  and  if  we  are  persis¬ 
tent,  listen  carefully,  and  respond  with 
out-of-the-box  thinking  there  is  every  rea¬ 
son  to  believe  that  we  can  shift  a  sizable 
portion  of  direct  mail’s  $40  billion  to 
newspapers. 


Karen  Hardison  is  vice  president  of 
marketing  for  The  Newspaper  Network 
of  Sacramento,  a  network  specializing 
in  the  development  and  implementation 
of  newspaper  advertising  programs. 


Clearly,  direct  mail 
conversions  offer 
tremendous 
incremental  revenue 
potential.  We  as  an 
industry  must  commit 
to  this  effort ... 
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regime,  in  North  ivorea^cSSyiB^gainst  j^e  nei^ 
^  b^aScountiies.  Beiji^%eacted  angrily  to  reports 
'^ij^^entagon  wasjgS^idering  allow^gj^ws 
cess  to  upgrade^^triot  missileSj^^yeEcIi  would 
deployed  underrne  TMD.  The  Beijing  govemihent 
'^regards  Taiwan  as  a  renegade  province  ^d  has  thre 
ened  to  recover  it  by  force.  A  Pent^n  repo;^t 
month  said  “China  is  engaged  in  an  intense 
'f  ballistic  and  missile  force' 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  cmcial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 
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800-217-8679 

moreinfo@ttmedia.com 


TTM  Products:  Entertainmefit  Comstory,  'oology;  Kids  and  Families;  Curiodty  for  Kids,  Curiodty's  Brainstorm,  and  Curiocity’s  FreeZone; 
Sports  i»d  ftitdoor  Recreation:  Basketball  This  Week,  Pro  Football  This  Week,  Track  &  Speed:  Health  and  Fitness:  ActiveTtmes,  healthfile.  Zeal 


'Pnmn 

Itaek  Record.” 

“We’ve  been  providing  to  our  readers  for  more 
than  seven  years.  It  continues  to  be  an  important  source  of 
information  and  inspiration  to  them.’’ 
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